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V/itadine 


FOR QUALITY MIXING 


2108 


The standard by which your feeds are judged is 


results. They must perform at a profit for you and your feeders. 
Your very first purchase of Vitadine proves that it cuts costs yet 
produces quality feeds.. feeds that produce more eggs, meat, 
milk. Feeds built with Vitadine do o better job for your cus- 
tomers ... bring them back year after year for steady repeat 
business that builds profits. Write today for the new Vitadine 
booklet, ‘Better Feeds Lower Prices.” 
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Build Efficiency and 
Economy In Your Plant 


With STRONG-SCOTT Equipment 


Triple 
Action 
Dry Feed 


Mixer 


This horizontal mixer with its ribbon 
agitator is the most positive mixing de- 
vice in existence and will outmix any 
other type. Not one out of 400 sacks 
showed any variation in the mix in a re- 
cent test. 


Write for full particulars 


Feeder 
Scalper 
and 
Magnetic 
Separator 


For safety and efficiency, this unit is 
a wise investment. It keeps trouble and 
danger out of the grinding chamber. It 
also assures an even and steady flow to 
the grinding mill, thus improving grinder 
operation. 


Details upon request 


Pivoted Motor Base 
Head Drive 


3500 of them in use. 


Write for complete information 


Many improvements have been made to eliminate 
noise, add to its strength and assure longer life. This 
Pivoted Motor Base Head Drive has what it takes to 
give efficient and dependable service. There are over 


V-Belt Drive 


Leg speeds 
changed 


quickly 
ily by 
changing 

motor 


Pivoted 


Automatic keeps pense 
Back-stop tension on 
V-Belt 


SPOUTING... All Kinds, Standard or Special 


BELTING... All Kinds 


ALS 


Everything for Every Mill, Elevator 


and Feed Plant 
‘The Strong-Scott Mfg Co. 
Ofice: Great Fel, Moet, Minn. SCOT) 
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ELEVATOR HEADS and BOOTS ...Wood, Iron and Steel 


FRED H. CHASE, REPRESENTATIVE 


OSHKOSH, WIS. 


Box 126 Telephone 698 


J. H. HARDERS, REPRESENTATIVE 
WINONA, MINN. 
411 E. Howard St. Telephone 2549 
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for your kind words, 


from 


the man whose ability in 


selective breeding of short- 


horns won him the covet- 
ed get-of-sire award at 
the 1947 International, 
these words of recogni- 
tion for ihe value of 
B-F Solubles are high- 


ly prized. 


IR 


B-GROUP VITAMINS 
RIBOFLAVIN, THIAMIN, 
NIACIN, CHOLINE, 
PYRIDOXINE, BIOTIN, 
PANTOTHENIC ACID, 
p-AMINOBENZOIC ACID, 
FOLIC ACID 


FATS anp PROTEINS 
CALCIUM, PHOSPHOROUS 


AND ESSENTIAL TRACE MINERALS 


Preduced by 


with o 78-year 
reputation for 
QUALITY and 
UNIFORMITY 


BROWN 
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ON THE COVER—Apparently 
this hog is the product of ef- 
ficient feeding methods and its 
owner will be repaid well 
whether the animal is kept for 


F THE 


FEED IN 


DUST 


Socialism vs. Free Enterprise Is Dominant Struggle 


World Is in Confusion, Henry H. Green Tells Illinois Feedmen 
Massachusetts Firm Boasts 314 Years of Service 


Washburn Co. at Middleboro Has Passed from Father to Son Since 1634 


Tomorrow River Furnishes Today's Power for Busy Mill 
Reminds Kozickowskis to Look to the Future at Amherst Junction, Wis. 


Dealer Advocates Selling Feed on a Strict Cash Basis. 
C. E. Sagehorn, Webb City, Mo., Believes It's Best Policy in Long Run 


Employes Share Company Profits under Incentive System 
Everyone Benefits at Hopkinsville, Ky., Store of M. G. Williams 


Good Service Can Help Meet Stiff Competition 


Routemen Play Big Role in Anderson Firm at Litchfield, Minn. 


Promotes Sound Feeding Methods with Instruction Tags 
Roy Troyer Wants Patrons at Hesston, Kan. to Get Most from His Feeds 


Direct Mail Is Efficient Salesman for Moore 


Monthly Lettergram Sells Feed for Firm in Trenton and Laredo, Mo. 
Visual Advertising Methods Help Boost Sales 


C. J. Verene Combines Displays with Hard Work at Galesburg, Ill., Store 


Stage Is Set for Grain & Feed Dealers National Convention 
Members Will Meet in Chicago at Sherman Hotel, Sept. 30-Oct. | 


Remembering Your Customers’ Name Is Good Policy 
Albert Harman Says It's Boosting His Business at Nashville, Tenn. 


Good Management Points the Way to Success 


B. E. Lyle, Tupelo, Miss., Uses His Own Time and Patron's Wisely 


Tiny Ads Do a Big Job for Stoker Produce Co 
Consistent Advertising Eventually Pays Off, Dale H. Grimes Discovers 


Modern Lighting Can Be Real Sales Aid 
Caroll L. O'Shea Discusses Three Functions of Good Installation 


breeding purposes or sold on 
the fall market. The ear of 
corn is a reminder that the 
1948-crop is expected to be 
the largest on record. (Photo 
by J. C. Allen & Son) 
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Win America’s biggest and best dairy market 
as a market for your product. Wisconsin as a 
market can be delivered to you twice each 
month through the pages of a single widely- 
read farm paper— Wisconsin Agriculturist and 
Farmer. Not anly does Wisconsin Agriculturist 
reach better than 90% of the farms in Wis- 
consin, it goes to the modern, progressive type 
of farmer who makes more, who needs more 
and who represents your best potential market. 
Sell Wisconsin with Wisconsin Ag! 


Agriculturist aad Farmer 
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FARM FAM ILIE 


NSIN | 


Wallaces’ Farmer and Iowa Homestead blan- 
kets intensively the rich farming area between 
and along the great Sioux, Missouri and Mis- 
sissippi River valleys. It reaches over 190,000 
of Iowa’s high-income farms, with additional 
coverage in neighboring counties. It is in this 
rich area that income per farm is highest. That’s 
why Iowa farmers are among the nation’s big- 
gest buyers of feed. Sell this world’s greatest 
farm market with its locally-published farm 
paper, Wallaces’ Farmer and Iowa Homestead. 


WALLACES’ FARMER 


and IOWA HOMESTEAD 


| TWO of the NATION’S RICHEST AGRICULTURAL MARKETS 


ang 
W i 4 
A 
BIC R \ ACES 
ya : 
i | | 
| 
| 
- — = 
e7e 


The signs point the way to greater 
profits for you through repeat 
sales of Kellogg’s Processed Feeds. 
Farmers know that Kellogg 

Feeds build better farm stock -- 
help increase profits for them 


. . « Kellogg Feeds will do it for you. 


A full line of feed ingredients. 


When in the market contact us. 


NGE BLDG. 
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*Each year Bemis determines the grading of bur- 
lap produced by the Indian jute mills. Bemis’ 
grading is accepted by producers and users alike 
as the standard for burlap quality. This acceptance 
as the “supreme court” of the industry comes from 
Bemis’ long and unequalled experience as importer, 
converter and distributor of burlap. 
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BUYING 


Bags? 


Weel, it's wise and thrifty 
to deal with folks who really 
know bur-r-rlap*. . . folks 
you know you can depend 
on. So for the famous Angus 
Bur-r-rlap or whatever 
grade you need ... look to 
Bemis! 

Anither important point... 
There’s a Bemis plant verra 
near you for better sairvice 
wherever you are. 


“Rmerica’s No. 1 Bag Maker” 


Baltimore © Boise Boston Brooklyn Charlotte Chicago Cleveland 

Denver e Detroit Houston Indi ille, Fla. Kansas City 

Los Angeles Louisville Memphis « New Orleans New York City 

Norfolk Oklahoma City Omaha Phoenix Pittsburgh St.Louis ¢ Salina 
Salt Lake City ¢ San Francisco « Seattle « Wichita 
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PAT. OFF 


@ Feeders are increasingly VITAMIN-CONSCIOUS. 


THEY WANT POTENCY GUARANTEES THAT MEAN SOME- 
THING. They no longer take things for granted when it comes to 
the vitamin fortification of feeds. 


LONG EXPERIENCE IN THE PROCESSING OF HIGH QUALITY 
MEDICINAL OILS is the sort of know-how that appeals to them. 


GORTON’S HAVE THIS KNOW-HOW —and every step in 
manufacture — from processing the fish to filtering and blending 
the oils —is guarded by Gorton’s QUALITY CONTROL. 


TRIPLE - TESTING — chemical, biological and by actual use — 
makes the Gorton Guarantee really mean something. 


ADDED SALES APPEAL is attached to the statement, “This 
mash fortified with Gorton’s Vitamin Oils.” 


FISH MEAL AND CONDENSED FISH 
SOLUBLES AVAILABLE 


400-D 
800-D 


800-D 


"Gorton Oils ils 


Liver Oils With 


FEEDING OILS 
400-D 
400-D 


1000-A 
2000-A 
3000-A 
2000-A 
4000-A 


NEW ENGLAND BY-PRODUCTS CORP. 


tributors for Gorton-Pew. Fisheries Company, Ltd. By - Products Div. — 


MILK STREET 


BOSTON 9, MASS. 
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CAN Have More Appeal 
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FOR VERTICAL BATCH 
FEED MIXING 


. . . a Single unit or a complete system 


For small or large capacities, Sprout-Waldron 
offers vertical feed mixing facilities to meet your 
individual requirements. Into each unit or mixing 
system is incorporated the result of over 80 years’ 
experience in the furnishing of quality feed milling 


equipment. 


That’s why you can rely upon a Sprout-Waldron 
recommendation with assurance of receiving the 
hest equipment available for the job. 


Transform an unused corner into money- 
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making space! A Sprout-Waldron Vertical Mixer 
will do just that. It can be furnished in standard 
sizes from 50 to 150 cu. ft.—singly or in batteries 


to suit your requirements. 


For easy installation . . . quick loading . . 
rapid mixing and low power costs — specify a 
SPROUT-WALDRON. Why not have our rep- 
resentative call and go over your mixing needs, 
personally. Contact Sprout, Waldron and Com- 


pany, Muncy, Penna. 


MISSY 


\ 
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FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of ... 
Geed Barley 
Melting Barley 
Wheat Bran 
Rye Middlings 
Melt Sprouts 
Brewers Grains 
Linseed Meal 
Soybean Meal 
Oatfeed 


GRAIN EXCHANGE 


MILWAUKEE 


Start Now for | 
Better Mash Business © 


There are lots of nice pullet flocks in your trade 


territory now ready for 

or 
Once started on this money-making egg pro- 
ducer, they will be steady customers for the 
whole season. Get set to build up your fall egg 


mash business by stocking up NOW on Wiscon- 
sin Egg Maker or Big Four. 


NORTHERN MILLING CO. 


Since 1883 


WAUSAU WISCONSIN 


| MILL & ELEVATOR FIRES 


are often caused by 


SMOKING 


If smoking must be permitted 


Provide a safe place and 
Confine smoking to that place 


PREVENT FIRE 


MILL MUTUAL FIRE 


PREVENTION BUREAU 
CHICAGO 


MILLERS TO THE FEED TRADE 


E 


A wide variety of grain ingredients for formula 
feeds . . . including 
TOWER BRAND ROLLED OATS 
STANDARD BRAND PULVERIZED OATS... 


Get Samples and Prices 
Prompt Delivery 


FRUEN MILLING CO. 
MINNEAPOLIS 5, MINNESOTA 
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of poultry. 


zation. 


Our label you 


THIS LABEL guarantees you a quality product. 

TRIDEE, Winthrop-Stearns’ brand of vitamin Ds for 
poultry feeds, is derived from 7-dehydrocholesterol. 
This is the form of vitamin D most effective on all types 


USE Roccal 


POWERFUL, SANITIZING 
AGENT 


-TRIDEE, also Riboflavin Mixture and Amino Acids, 
are distributed and gerviced by our nation-wide organi- 


In your area, there is a Technically-Trained Repre- 
sentative to give you practical assistance. You are 
assured of prompt delivery from our nearby warehouse. 

Our technical sales service offers you its “know-how” 
in the use of Winthrop-Stearns products. 


wie Special Markets—Industrial Division 


=e WINTHROP- STEARNS Inc. 


170 Varick Street, New York 13, N. Y. 


Stocked for quick delivery from coast to coast: Rensselaer (N. Y.), 
Chicago, St. Louis, Kansas City (Mo.), Minneapolis, Denver, 
Los/Angeles, San Franciees, Portland (Ore.), Dallas and Atlanta 
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guarantee... 


TRIDEE 


Trade Mark Reg. U. s, Pat. OF, 


Vitamin p 
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Be Activated 7-deh 
8ranular flour. 
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orm Potency ~€very pound con- 


tains not less th 
a 
Units of vitamin Ds 000 AOAC Chick 
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TRIDEE is also Supplied in vegetable oil— 
200,000 AOAC Chick Units of Vitamin D; Pp 


RIBOFLAVIN . 
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You’ll boost your 


tonnage of dairy feeds when you 


BOOST MILK PROFITS 


for your customers. The Arcady Five Point Dairy Program 
gives customers more milk from every ton of Arcady Dairy Feeds. 
Free handy feed calculator, hay charts, cow weight-measuring 


tape make it easy to balance home-grown 


feeds with correct amounts Arcady 16%, 


20%, 24% or 32% Dairy Feed. 


ARCADY CALF STARTER 

and ARCADY CALF GROWER 
save milk and raise strong, healthy calves. Push the 
Arcady Five Point Calf Feeding Program. 


A Feed and Feeding Program 
For Every Farm Need 


ARCADY FARMS 


M ING COMPANY 
223 West Jackson Boulevard + Chicago 6, Illinois 
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Socialism vs. Free Enterprise 


World is in Confused State, Trade Leader Says 


@ IT seems to me that the dominant 
force in our confused world today is 
the struggle between socialism under 
one term or another, and what we 
loosely term free enterprise. There are 
many. minor struggles, but this spread 
of the socialist idea is clearly the most 
significant. It is particularly interest- 
ing to our grain and feed dealers be- 
cause we engage in the full competi- 
tion of free enterprise probably more 
than does any other American trade 
today. Our business is a direct con- 
trast to the socialist idea of business 
management, so naturally we have 
been among the first to oppose the 
socialist trend, whether it be the com- 
munism of Russia, the fascism of Ger- 
many or Italy, or the socialism of Eng- 
land. Essentially they all are the same 
pattern. But we have been too likely 
to consider the pressures of socialism 
as a pressure of an idea for better gov- 
ernment, and to fail to search the rec- 
ords for the underlying idea. Socialism 
is nothing new; it has been practiced 
scores of times in scores of nations 
over the whole written history of the 
world. In the form of pure socialism 
it always has failed to produce better 
and lasting government; it has had 
a measure of brief success only where 
it degenerated into state controls over 
the lives of individuals, even to the 
point of full dictatorship. But people 
always finally rebel against dictator- 
ship. And then the people have turned 
to some other form of government. 
The picture keeps changing. 

Is it so difficult to discover the se- 
cret of good popular government? In 


“An address delivered at the annual convention 
of the Illinois Feed association held Sept. 13-14 
at Peoria, Ill. 
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By HENRY H. GREEN* 
President, Grain & Feed 
Dealers National Association 


my own opinion there is no secret at 
all in good government; it is never 
difficult to have good government 
where enough people want it. It is 
one of the simplest things known to 
man. Like truth, virtue, honesty and 
sobriety, good government is a term 
well understood and easily obtained 
by people who want it; the words have 
no meaning to people who do not de- 
sire to use them. So when you hear 
of people “trying out” a new form of 
government, just remember that they 
again are trying some pattern to see 
if enough people fit into that pattern. 
And when you hear of an area where 
bad government is admitted, look to 
the type of people and not to the type 
of government for the cause. 

This may seem like a long general- 
ization to lead into the theory I want 
to examine. Today’s struggle between 
capitalism and socialism may seem to 
most of us as a struggle between 
“ideas” of government. I wonder if it 
is not more than that. They tell “us 
that each person living must have at 
least two and one-half acres of arable 
land to provide a minimum standard 
of food and clothing. Yet they tell us 
at the same time that this whole globe 
has only four billion acres of arable 
land to feed and clothe two and one- 
quarter billion people. If that is true, 
it means that many millions of people 
are doomed automatically to be under- 
fed and poorly clad during their whole 
lives. This is in line with a statement 
of one of the world’s leading food au- 


thorities, who says that although two- 
thirds of all men alive are farmers, 
two-thirds of all men alive today never 
have enough to eat. 

Let’s pursue this theory a little far- 
ther. The population of China (to take 
only one instance) has far outstripped 
its ability to increase food supplies. 
Today the middle and poorer classes 
of China, which means most of the 
Chinese, must eat between 85 and 90 
per cent of straight cereals as a diet. 
As you know, grain fed direct to ‘a 
human being has about seven times as 
much caloric value as the same grain 
fed through an animal and used as 
meat or animal products. So the less 
fortunate people of the world depend 
largely upon cereals for food; they 
simply cannot afford the more costly 
protective foods in a nation where 
there is so little food for so many. 
Here in the United States we eat only 
about 40 per cent cereals direct, and 
we are able to enjoy the more protec- 
tive diet that includes fruits and meat 
and animal products. As a feed dealer, 
I’m interested that America shall not 
become a nation where the population 
is so out of balance with food supplies 
that we no longer can afford to turn 
grains and concentrates into feeds to 
produce meat and animal products. 
There are many feed stores in Amer- 
ica; there are few if any feed dealers 
in all of China. I am concerned, even 
if for only selfish reasons. 

Here is another part of the theory 
that interests me. One research student 
has classified the nations of the world 
into groups relative to their food sup- 


(Continued on page 86) 


e15e 


THIS 


This chick, 28 days old, weighed 124 Gm. 
and showed marked riboflavin deficiency. 


SEVEN 


No doubt about it— your customers’ poultry 
grow and produce much better when there’s 
adequate riboflavin in their feed. As a leader in 
the development of pure vitamins, Merck pro- 
vides dependable riboflavin mixtures particularly 
suited to low-cost application to your feed-pro- 
ducing methods. Write for the complete, inter- 
esting story and prices. 


Same chick, 35 days old, weighed 210 Gm. 
after recovering on same diet supplemented 
with crystalline riboflavin. 


Photos courtesy 
of Dept. of 
Agricultural 
Chemistry, 
University of 
Missouri. 


No. 54 RIBOFLAVIN MIXTURE merck — 


One ounce contains one gram of Riboflavin. Balance 
is starch and small amounts of Calcium Sulfate and 
Iron Sulfate. 


RIBOFLAVIN meRCK (Not U.S.P.)— 


‘Riboflavin 85%, Fe (as Sulfate) 1.5%, Ca (as Sulfate) 
1.5%, Starch added 5%. 


MERCK & CO., Inc. 


Manufacturing Chemists 


Chicago, Ill. * Los Angeles, Calif. 


RIBOFLAVIN MERCK 


RAHWAY, N. J. 


New York, N.Y. © Philadelphia, Pa. * St. Louis, Mo. * Elkton, Va. 


In Canada: Merck & Co., Ltd. * Montreal * Toronto + Valleyfield | 
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Firm Has Long Life 314 Years! 


Washburn Co. Has Been in Business Since 1634 


e IF the length of time a firm has 
been in business is any yardstick of 
i's success, the C. P. Washburn Co. 
of Middleboro, Mass., must be rated 
one of the most successful in the 
\Inited States. Established in 1634, 
just 14 years after the Pilgrims landed 
on Plymouth Rock, the business has 
‘een in continuous operation since that 
‘ime. It has been moved twice to new 
locations and larger quarters, but the 
ownership and management has con- 
-inued in one family all that time, pass- 
ing from father to son in an unbroken 
line. 

This succession of ownership for 
over 300 years is even more remark- 
wble than the long existance of the 
business but the two events set up a 
record nearly impossible to beat. 

Three-hundred-fourteen years is a 
long, long time. Only a narrow beach- 
head of civilization along the Atlantic 
coast had been established then, and 
so only in this particular territory 
could any such record be made. 

When the business had its 300th 
birthday in 1934, the firm put out an 
anniversary calendar with an attached 
folder which gave a brief history. It 
began: 

“In 1632 Sir John Washburn made 
some sassy remark about the new deal 
and the code, and straightway concluded 
the climate of Merry England did not 
agree with him. He next appeared in 
Durbury as a plain citizen. Being a ver- 
satile gentleman, he engaged in various 
occupations, including milling and trad- 
ing in grain. 

“By the late 1600s the family had lo- 
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cated in Plymton (now Carver), on the 

Old South Meadow Stream at Benson's 

Bridge. (The stream is now named Wee- 

weeantic and the place Huckleberry 

Corner. )” 

The folder went on to point out 
that just to the left of the old mill pic- 
tured on the calendar was the flume of 
the original mill, operated by Ephraim 
Washburn from the late 1600s until 
1734, then by Edward Washburn to 
1794, William Washburn to 1813, and 
Asaph Washburn to 1846. In 1856 
Peter Washburn was operating a new 
mill on the Nemasket river in Middle- 
boro. When the railroad was built 
through the town, he moved to a new 
building near the freight house, the 
site of the one now used. The history 
continued: 

“In 1900 his son, Charles, joined him 
in the business and built the present 
building, putting in an elevator at the 
same time. Inference: Any business that 
gets only 15 miles in 300 years surely is 
simple-minded enough to warrant any- 
one’s patronage. Here’s hoping we con- 
tinue to pass the cream to the customers 
and inter marry enough virtility to keep 
the old wheel turning.” 


The present head of the C. P. Wash- 
burn Co. is Charles Parker Washburn, 
who was born in Boston in 1893. He 
doesn’t believe in being a stuffed shirt 


A SPAN of 314 years is repre- 
sented in the two pictures be- 
low of the Washburn Co.'s 
present plant, left, and of the 
original mill, established in 
1634 at Middleboro, Mass. The 
firm, probably the oldest feed 
company in the nation, has 
passed from father to son in 
an unbroken line. 


C. P. WASHBURN 


who sits back in a secluded office. 
Instead, the two private rooms are 
vacant for the most part, while C. P. 
works in the main office where he 
can be contacted easily and keep the 
“feel” of the business. 

When referred to as the “boss,” the 
owner promptly replied that “there 
isn’t any boss here; everyone knows 
what he is supposed to do, and does 
it.” 

There is little need to say that his 
confidence in the organization is justi- 
fied. It would be hard to find a more 
contented, interested group of em- 
ployes. Every one of them has a pleas- 


(Continued on page 88) 


There is much 
ols the “food for thought” in the 
aeror™ it new book “Trace Mineralizing” just 
- from off the presses. This broad and complex sub- 


ject is covered authoritatively and in readily un- 
derstandable form. If you haven't already written for 
your free copy, be sure to write today. Alert feed 
manufacturers are recognizing the importance plus the 
many advantages of “CCC” Trace Mineralizing and 
are adopting it in mixing quality feeds. 


CCC QUALITY PRODUCTS 


Trace Mineral Premixes 

lodized-Manganesed Calcium 
(any desired level) 

Manganesed Calcium 


(any desired | 
Electro alcium 


Pellet Machine Calcium 


Regular (plain) Calcium 
Dustless (plain) Calcium 
Shellmaker Calcium Grit 
Arrow-Head Insoluble Flint Grit 
G-220 Riboflavin Supplement 


west 


STREET @ CHICAGO 6 ILLINO'ES 


BRANDEIS THEATRE BUILDING, OMAHA 2, NEBRASKA @©@ BOX 409, CARTHAGE, MISSOURI 
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Crusaders are usually prophets unknown in their own 
CRUSADES IN THE spheres and, like their namesakes of medieval history, 
FEED INDUSTRY ~ seldom successful. They do, however, initiate and pro- 
mote many worthy projects the fulfillment of which is eventually achieved. 


The reason for this immediate lack of success is the fact that crusaders are 
“ahead of their times”, thinking in advance of the general understanding of the 
majority concerned. There are two “crusades” affecting the feed industry which 
we believe fall into this category at present. 


One is the recent belated attempt of the grain exchanges, and some of their 
larger member firms, to sell the public on the economic value of grain futures 
trading. The recent campaign accomplished some results but we believe will never 
be truly successful until the millions of farmers raising and feeding grain and the 
hundreds of thousands of men handling and processing grain understand, themselves, 
why the grain futures markets are necessary and how they operate. In our opinion, 
there is no such understanding among more than one of every 100 feedmen. 


The other “crusade” is that of Russell Mullins, editor of a feed industry news 
letter published by a Chicago advertising agency, who is attempting to promote 
the initiation of a tonnage-tax financed national advertising and public relations 
program to increase the use of formula feeds. The idea is not new. It has had many 
previous sponsors. It was advocated by The Feed Bag more than 20 years ago. It 
is an objective of many feed associations and included in the articles of incorporation 
of the Central Retail Feed association, organized in 1926. 


When Mr. Mullins went to work on the idea, however, he was so impressed 
with its possibilities that he could not understand why every large and small firm 
in the feed industry didn’t immediately “get on the band wagon”, lay their cash on 
the line and get the program going “right now”. As a result, he criticized all feed 
organizations and the “kept press” as represented by the industry’s trade journals, 


for lack of intelligence, vision and perspective which are attributes most of us like 
to believe we have. 


Now, we are glad to report, Mr. Mullins has “changed his tune”. Instead of 
attacking, he is seeking to convert the organizations of the feed industry so that 
all may be allies in getting a national public relations program to increase the use of 
formula feeds wisely established. On Sept. 9, he wrote: “It is now too late to alter 
conditions under which you will be selling in 1949—but not too late to create a 
better than merely circumstantial market in 1950, 1951 and 1952. *** One good way 
to help yourself and your industry is to do all you can to persuade the associations 
to which you belong to give this matter serious consideration.” 


This change of approach will help create a common desire to unite the industry in 
an educational—research—advertising—public relations program for the benefit of 
all who make, sell and use formula feeds. 
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100 lbs. Net Weight 
MORTON SALT CO. 


ICAGO, 


For Healthier, Thriftier Livestock, 
for Faster Gains at Lower Cost 


Choice 


Nationally Advertised and Easier to Sell 


With Morton’s Free Choice Salt before them 
all the time, livestock make better use of the 
nutrients in their feed . . . put on weight fast- 
er, are healthier and thriftier in every way. 


Salt is fundamental to animal digestion and 
assimilation. It supplies the sodium needed 
in bile for the digestion of fats and carbohy- 
drates; the chlorine for hydrochloric acid 
needed to convert feed proteins into body tissue. 


Salt is also important to blood, to nerves, to 
muscles. It is the most essential of all minerals. 


All of which means that salt makes livestock 
operations of all kinds — dairy cows, beef 
animals, hogs, and sheep — more profitable. 
The farmer makes more money . . . he ex- 
pands his livestock program . . . becomes a 
better customer for you in many ways. 


The best salt to sell . . . and to feed... is 
Morton’s Free Choice Salt, formulated to re- 
main NON-HARDENING under normal use 
and storage conditions. Sell it for all livestock 
purposes. It’s nationally advertised. 


MORTON SALT COMPANY « CHICAGO 3, ILLINOIS 
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Tomorrow River Power 


Reminds Koziczkowskis to Look to the Future 


@ TOMORROW may never come to 
many feed mills, but it not only comes 
to the J. E. Koziczkowski Co., Nelson- 
ville, Wis., but also supplies the power 
for the modern mill’s machinery. The 
“tomorrow” is the fast flowing Tomor- 
row river, which is dammed up a few 


feet upstream from the feed plant to - 


supply water power. 

The original mill at Nelsonville is 
92 years old, but there’s nothing that 
smells of the antique about the busi- 
ness policies of aggressive Barney Ko- 
ziczkowski, who manages it. He is the 
son of the founder of the company, 
who now operates the firm’s feed store 
at Amherst Junction, five miles away. 

“We are now in a process of con- 
tinuing modernization of our mill 
here,” Mr. Koziczkowski explained. 
“Since we took over the plant two 
years ago, we have made many im- 
provements, but we still have a wagon- 
load of plans which we intend to put 
into operation in the future. 

“We believe firmly in the philoso- 
phy that no firm can grow by standing 
still. Competition is tougher than ever 
today and to win the farmers’ business, 
a feedman has to offer top-notch serv- 
ice. That isn’t possible unless his mill 
and business policies are 100 per cent 
up-to-date,” Mr. Koziczkowski con- 
tinued. 

When the Koziczkowskis took over 
at Nelsonville two years ago, the mill 
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property was virtually crying for re- 
pairs and modernization. The aggres- 
sive feed team of father and son, who 
had already built a thriving business 
in more than 20 years of square deal- 
ing in feed and farm supplies at Am- 
herst Junction, didn’t hesitate, but 
went ahead immediately with stream- 
lining the plant. 

“There was no time for delay,” 
Barney Koziczkowski stated. “The era 
of competition was just getting back 
into full swing and we wanted to be 
well equipped to lead the field.” 

The first major job the Koziczkow- 
skis attempted was a complete paint 
job of the mill. Unpainted for half a 
century, it took to bright white paint 
well and today stands as almost a 
model of what a small town mill should 
look like on the outside. 

Second task was the construction of 
a sturdy concrete-block feed warehouse 
and garage on the south side of the big 
mill structure, downstream from the 
dam. The new warehouse measures 24 
by 50 feet, with a large garage area 
beneath the storage quarters. 

Then came the modernization of the 
mill machinery. The Koziczkowskis in- 
stalled a new 15-inch Bryant mill, a 
new Triumph corn sheller, and a new 
2-ton Kelly-Duplex mixer. The attri- 
tion mill and 1-ton feed mixer which 
were already in the plant were rebuilt 
and put in top working order. 

“We felt that we couldn’t afford to 
delay modernizing,” Barney Kozicz- 
kowski explained. “Some feedmen we 
know are always putting off needed 
repairs and moderinzation but we 
realized that the sooner we had the 
whole plant in good working order, 
the better off we would be. So we 
have effected an almost complete 
changeover from the conditions which 
were here when we took over two 
years ago.” 

The feed plant’s large mixer, corn 
sheller, and hammer mill are oper- 
ated by water power supplied by the 
nearby Tomorrow river. Only the 
smaller mixer is electrically powered. 

The dam which today stops up the 
river is built of concrete and is 24 
years old. The previous dam _ was 


ALTHOUGH the Tomorrow 
river which provides power for 
the feed mill at Nelsonville, 
Wis., lends a touch of the past, 
the plant and equipment are 
modern in every respect. Bar- 
ney Koziczkowski, above, man- 
ages the mill, the front of 
which is pictured below. 


erected in 1856 the year in which the 
mill itself was constructed. The old 
mill formerly ground flour for farmers 
throughout central Wisconsin and was 
widely known for the quality of its 
products. But for the last several years 
it has been a feed plant exclusively. 

Monthly production at the J. E. 
Koziczkowski Co. mill at Nelsonville 
is today about 40 tons. The firm manu- 
factures its own O. K. brand of poul- 
try mash and hog feed and has found 
wide acceptance for these products 
among the farmers of Portage and 
Waupaca counties. 

But nationally advertised manufac- 
tured formula feeds account for a very 
substantial portion of the company’s 
sales volume. The lines of formula 
feeds carried include Larro, Doughboy, 
Purina, and Occident. 

“Poultry mash is our biggest seller,” 
Mr. Koziczkowski stated. “We have 
steady business in all four major lines 
in addition to our own O. K. poultry 
feed.” 


Purina remedies are featured both at 


(Continued on page 78) 
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Advocates Strict Cash Basis 


Missouri Dealer Says Its Boosting Sales Volume 


@ GOOD business is bound to result 
from efficient business methods. C. E. 
Sagehorn can back up that statement 
by citing his 1947 sales of over $1, 
000,000, which include some farm ma- 
chinery. He attributes his steady pro- 
gress to the strictly cash basis upon 
which he conducts the Norris Grain & 
Feed Co. at Webb City, Mo. 

“Buying and selling on a cash basis 
saves much bookkeeping and relieves 
the management of a great deal of 
work and worry,” Mr. Sagehorn com- 
ments. But he has used other means 
in achieving success, including honest 
salesmanship and friendly employe 
relations. 

“T have always insisted on selling 
quality feeds at the lowest minimum 
profit and have never intended to mis- 
represent an article when making a 
sale,” the Missourian declares. “I feel 
that I have won the confidence of my 
customers through this forward-way 
of doing business.” 

The plant is favorably located only 
a block from U. S. highway 66 and 
served by a side track from the Frisco 
railroad. In addition to a full line of 
feed and flour other items handled in- 
clude poultry supplies and remedies, 
fertilizers, farm machinery, and house- 
hold supplies. 

Mr. Sagehorn has assigned the sell- 
ing of certain products to specific 
men. One employe takes care of lime 
and other fertilizers, another looks 
after farm machinery, and two handle 
flour, one of the most important sales. 

Farm scales near the loading plat- 


form are available to farmers whether 
or not they buy at the mill. Two side 
platforms afford enough room for a 
dozen or more trucks at one time. 
Corn, baled hay, and fertilizer are 
stored in the basement, which is also 
equipped with loading facilities. 

The orderly and clean showrooms 
are popular places for farmers and 
their wives to congregate and discuss 
their problems—and naturally to buy. 
A favorite hang-out for townswomen 
as well as their country neighbors is 
the poultry department, which is 
equipped with benches and _ tables. 
Poultry feed sales have grown by 
leaps and bounds and now form a 
large part of the feed turnover. Un- 
doubtedly the manager’s sales talk has 
done much to bring about this situa- 
tion. 

The sale of poultry remedies is not 
overlooked, either. Mr. Sagehorn feels 
that many dealers are making a big 
mistake by not handling this type of 
sideline, which requires little addi- 
tional work and expense. “But more 
important,” Mr. Sagehorn continues, 
“these remedies attract the towns- 
people who have a few chickens in 
their backyards. And they probably 
leave the place with other products 
they never thought of buying before.” 

Mr. Sagehorn takes pride in the ef- 
ficiency of his staff of 16 employes, 
which includes a bookkeeper and a 
clerk, “My help is loyal to a remark- 
able degree,” he emphasizes, “and not 
a single man has ever quit.” And 
rightly so, for the operator provides 


OPERATING on a cash basis 
reduces work and worry for 
C. E. Sagehorn, above, man- 


ager, Norris Grain & Feed 
Co., Webb City, Mo. Part of 
the staff shown below are, from 
left: Mr. Sagehorn, D. Mayers, 
assistant manager, E. Balcom, 
M. Etter, R. Erwin, B. Parker, 
M. Heerman, C. Parker, and 
E. Hole. 


liberal time off, bonuses for superior 
service—so far no employe has failed 
to be remembered — and an annual 
banquet for the workers and their 
families. 

Three delivery trucks carry full 
load orders to distant points about 
three times each week. Local deliver- 
ies are made for orders of 1,500 pounds 
and over. 


“The proper mixing of feeds is an 
important item,” Mr. Sagehorn says, 
“and we go about it in a systematic 
way. The old method of dumping 
feed on the floor and mixing it with 
shovels has been displaced by ma- 
chinery. We now have seven machines 
running at full capacity.” 

While Mr. Sagehorn finds that most 
of his time must be spent in and 
around the mill and office, he makes 
occasional trips to the farms in the 
area. He believes that this approach 
wins customers which salesmen might 
have passed by. The drivers do their 


(Continued on page 107) 
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Mr. Feed Mixer: Let me 
help you boost your feed 
sales and profits with more 
Productive Feeds! 


We offer this Service to 


you feed manufacturers 
who do not have your 
own nutritionists. 


thot: you may produce of the high- 
est efficiency at the lowest possible cost! 


> 


Dr. Alexander Davis, Founder and 
ete: President of Davis Enterprises, Inc. 


Harold W. Grassi, nutritional consult- 
ant, has 26 years practical experience 
in formulating, manufacturing and mer- 
chandising mixed feeds. 


Mr. Feed Mixer, are your feeds really efficient? If they 


lack essential nutrient factors because you do not have Now you can obtain highest quality Vita- 


your own nutritionist, here's big mews for you. As a part. mins and Minerals produced by leading 


ith D is’ 
of our expansion program, Davis Enterprises, Inc., now meeemneiuaeilitmsculii isles 


Consulting Service at no additional cost. 
offers you the advice and counsel of our well known 


Fleisch 's Irradiated Dry Yeast (D.) 
nutritional consultant, Harold W. Grassl. With a back- 


Tru A Standardized Fish Liver Oil 


ground of over 26 years of research and experience in Davis Dry 2000 Soy D; 
the feed business, Mr. Grassl is well qualified to help you Davis Dry A & D (400 D - 1000 A) 
increase the efficiency of your feeds—lower your costs. 


Davis A to ZC trat 
There is no charge to Davis' customers for this valuable inert anionic ps 


Davis Ethical Trace Minerals 


service. Discuss your needs with him. Let him help you ee. 


chart your future course to profits, show you how to tap Davis ."Min-Ac" Mineral 

new sales outlets. There never was a time when feed cost Condensed Sardine Solubles Products 
and feed quality meant so much to you as right now. That's inieliieaiacancis 

why Davis' Feed Consulting Service is well worth your 


and prices. 
consideration. Write, phone or wire for details today! 


ENTERPRISES INC. 


VITAMIN: CONCENTRATES. 
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by Congressman LAWRENCE H. SMITH 


Racine, Wisconsin, 


September 3, 1948. 
FOOD SCARCITIES AND HIGH PRICES 


When congress was called into special session late in July by the President 
his call was in effect a demand that congress give to him the power to control 
the lives and economy of the American people. He requested a return to wartime 
price controls, rationing and the allocation of food and other necessities. He 
said that if these powers were restored that it would stop inflation. Previously 
he had denounced this program as the "police state method". He failed also to 
mention that a restoration of these controls would curtail production and bring 
back the black market with all its evils. It operated in all parts of the nation 


and created scarcities in meat, poultry, building materials and other vital neces- 
sities. 


The President has it within his power aside from congressional authorization 
to put the brakes on inflation by first reducing governmental expenditures. When 
the war ended the people expected to see government spending reduced. But they 
are now on the increase. For the past two years the cost of government has ex- 
ceeded the cost of food for all our people. More than two million people are on 
the federal payrolls. The 80th congress decreased many requests for appropria- 
tions at a time when costs for national defense and overseas relief were adding 
to the taxpayer's burden. All of this spending adds to the inflationary spiral. 
The President has ignored this obvious fact. 


Government purchases of grain and food for foreign relief on a big scale has 
placed it in absolute control of that market and in so doing has fixed the price 
of grains. The importance of such a position must be apparent to all. Grains 
mean more meat, poultry, and dairy products for all consumers. When the govern- 
ment buys grain the price goes up and when it stops it goes down. Last December 
the government paid more than $3.25 per bushel for wheat and the price of other 
grains followed the upward trend. Domination of the market by the government 
caused high prices for livestock and poultry feed, which resulted in a liquida- 


tion of cattle, hogs and poultry flocks and in the wake of this situation prices 
soared on these important food items. 


In spite of acknowledged shortages as indicated above the Truman administra- 
tion has consistently advocated a program that calls for a reduction in livestock 
and poultry. The high cost of grains plus a reduction in production must lead to 
higher and higher prices. The consumer should understand this fact. 


AN IRON CURTAIN AT HOME r 


The so-called spy investigations now in progress seem to claim most atten- 
tion. Since returning home after the special session many people have asked 
about that situation. Their opinions differ as to the intent and purpose of the 


probe. To me it is a very serious matter and only part of the story has been 
told. 


To Mr. Truman it is a laughing matter if we are to believe the newsmen who 
attended a conference shortly after the story broke. He cannot, however, laugh 


(Continued on page 101) 


THE FEED BAG — September, 1948 


: 
| | 
| 
| 
‘ 
e256 


in RIBOFLAVIN, too! 


B-Y-21* gives you riboflavin in its natural state. 
That’s important to you because it means extra 
value. You pay only for the riboflavin in B-Y-21. 
You get, as extra value, a bonus of other important 
nutrients —choline, nicotinic acid, pantothenic 
acid, folic acid, biotin, pyridoxin, inositol, thia- 
min, para-aminobenzoic acid, 28% protein, and 
valuable bulk. B-Y-21 is all rich feed material. 


We guarantee the riboflavin potency of B-Y- 21 


Stronmeyer Phote, Tor 


at 3630 milligrams per pound, or 8000 micrograms 
per gram. A50-pound bag of B- Y- 21 will adequately 
fortify from 80 to 133 tons of mash, depending on 
the type of ration and your other feed ingredients. 


B-Y- 21 is produced by a carefully-standardized 
CSC fermentation process that assures you of a 
uniform, stable, easy-mixing, free-flowing feed 
supplement. B-Y- 21 is highly palatable and non- 
laxative. B-Y-21 is good business. Compare it 
with any other source of riboflavin. Judge for 
yourself. Get full information on B-Y-21 Dried 
Fermentation Solubles. Write us today! 


*Reg. U.S. Pat. Off. 


AGRICULTURAL DIVISION COMMERCIAL SOLVENTS CORPORATION 17 EAST 42nd STREET, NEW YORK 17, N. Y. 
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Employes Share Company Profits 


Everyone Benefits at the M. G. Williams Firm 


THE Golden Rule philosophy 
preached by Morton Williams, feed 
and implement dealer in Hopkinsville, 
Ky., is put into practice through an 
employe incentive system, A steady in- 
crease in his volume of business is evi- 
dence that the plan is working success- 
fully. 

The owner of the M. G. Williams 
Implement Co. holds monthly meet- 
ings where his workers get into a 
family circle to discuss ways to in 
crease the store’s business and to win 
friends and influence customers. Mr. 
Williams passes out the bonus checks 
at these sessions. 


“IT believe that my employes have 
just as much right to raise their in- 
come through increased sales as I do,” 
is the way this Kentucky dealer puts 
it. “So T put the 10 of them on an in- 
centive payment plan, but set a mini- 
mum fixed salary. At the beginning 
of the year, I set a quota for each of 
the 12 months ahead based on the vol- 
ume of business done in the same 
month of the previous year.” 


Despite the fact that some southern 
businessmen are complaining of a 1948 
business slump, the Williams incentive 
plan has secured a monthly volume in- 
crease, On the first $1000 above the 
month’s quota, Mr. Williams sets aside 
3 per cent, or $30 to share with 10 
employes. On the second $1000, he 
takes out 4 per cent or $40 to add to 
the bonus fund. From each succeeding 


— 


= 
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$1000 over the quota, the dealer takes 
out $50 for bonus money. 

A look at the sales for March, 1948, 
reveals what this plan can mean to 
the workers. In that month the quota 
was exceeded by $8,708.28, which al- 
lowed a bonus of $405.36 to be di- 
vided. This was a $40.53 average that 
each employe could add to his fixed 
month’s pay. Actually, however, some 
workers received more than that 
amount and some less, depending up- 
on amount of salary and other condi- 
tions, Mr. Williams explained. During 
April of this year, the excess volume 
amounted to $16,000, which produced 
a $770 bonus to be shared. 

“Naturally, such an incentive gives 
each employe a personal interest in 
bringing more business to my firm,” 
the owner declared. “They pull to- 
gether, talk over their problems to- 
gether, and stay on the alert for new 
customers. 

Mr. Williams has carried his “do 
unto others” theory over to his trade 
relations. The customers have become 
his best salesmen. One of them com- 
mented that “when an honest mistake 
is made, it is cheerfully and promptly 
corrected. I've come to believe that 
when he names a price on any mer- 
chandise, either in buying or selling, 
it is just as fair as can possibly be 
made and I accept it without question.” 

This has meant that sales have in- 
creased ever since Mr. Williams started 
a crossroads store back in 1930. All he 


INCREASED sales at the M. 
G. Williams Implement Co. 
mean additional profits for the 
10 workers as well as Morton 
Williams, above, owner, under 
an employe incentive system 
based on monthly quotas. A 
view of the Hopkinsville, Ky., 
store is shown below. 


had then was $600 and an eighth 
grade education, but nine years later 
he had accumulated $30,000 in profits 
and a host of farm friends who liked 
to deal with him. 

It was in 1939 that Mr. Williams 
was approached by a feed manufac 
turer’s representative and urged to 
start a feed store in nearby Hopkins- 
ville. About that same time, he re- 
ceived a similar request from a farm 
implement manufacturer. Both men 
knew too much sales power was going 
to waste in the country store. 

Mr. Williams satisfied both repre- 
sentatives and established the M. G. 
Williams Implement Co. Each year 
has shown an increased volume of 
sales. The early months of 1948 have 
revealed monthly rises, too. 

One of the cleanest and most or- 
derly stores in the area, the building 
was designed and built by Mr. Wil- 
liams in 1942. The front showroom 
has several islands of neatly exhibited 
remedies, sprays, oils, and other small 
merchandise. 


(Continued on page 92) 
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Additional 
Nutritional Facts 


About 
Vitamin D 


@ Bones of young stock grow fast 
—vitamin D is needed to 
maintain a high rate of mineral 
metabolism. 


@ A weak skeleton caused by 
inadequate vitamin D intake 
makes a poor foundation for 
good growth. 


@ Vitamin D requirements for best 
growth are higher than for mere 
prevention of obvious deficiency 
symptoms. 


@ The vitamin D supplied young 
stock by sunshine and sun-cured 
roughages is variable and not 
always: adequate. 


~@ Sun-cured hay is not always high 
in vitamin D. 


@ Even a slight vitamin D 
deficiency may result in inefficient 
feed utilization. 


@ Vitamin D for young stock is 
often limited by indoor 
confinement. 


@ Extreme cases of vitamin D 
shortage in young stock are easily 
recognized. Unrecognized 
borderline cases undoubtedly 
occur much more frequently than 


Be sure this year’s crop of young stock gets every chance to make extreme cases. These can cost 
good. Give them feeds that promote good health, good growth the farmer money without his 
and sound skeletal development. knowing it. 


Safeguard your calves— pigs— lambs. Invest in well-balanced ra- 


tions containing plenty of vitamin D, calcium and phosphorus. STANDARD BRANDS INCORPORATED 


Vitamin D helps young stock make the best possible use of the Agricultural Department, FB9 
calcium and phosphorus in their feeds for strong, healthy bones 595 Madison Ave., New York 22 


and flesh. Vitamin D helps prevent rickets. It helps provide 


faster growth and better carcass quality. 


_ pung animals. make sure they contain 
i these nutritional truths 
sell vitamin D ~ fortified 


stock 


IRRADIATED PD 


RICH IN 
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RY 


FOUR - FOOTED ANIMALS 


_Fations for youn 
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Good Service Meets Competition 


Routemen Play Big Role in Anderson Firm 


@ WHAT does a creamery do be- 
sides convert cream into butter? If it’s 
an aggressive and enterprising cream- 
ery like the Anderson Creamery Co. 
of Litchfield, Minn., it sells feed and 
seeds, takes orders for baby chicks, 
buys eggs, and in general serves as a 
one-stop station for farmers. 

The Anderson creamery was estab- 
lished in 1936 by Alfred Anderson, 
who came to the United States from 
Sweden when 14 years old. That was 
a half century or more ago. Today he 
is the owner of the Litchfield cream- 
ery, operates the Anderson Chemical 
Co., and manufactures the popular 
Anson oil can. He is regarded as one 
of Litchfield’s leading citizens. 

Prudent in the administration of his 
affairs, Mr. Anderson operates his 
various concerns in a conservative, 
economical manner. “We have terrific 
competition,” he admits, “but a dealer 
who watches all the details can make 
money. That means he cannot be 
throwing away his money and time 
but must watch his debits even more 
carefully than he does his credits. At 
the same time he must render a supe- 
rior service to his customers.” 


One of his best moves toward estab- 
lishing good relations with farmers was 
to employ Lloyd Iverson to manage his 
creamery. A competent superintendent 
and a good mixer, Mr. Iverson can 
speak the farmer’s language and knows 
his requirements. The area around 
Litchfield is populated by people of 
Scandinavian, German, and Finnish 
descent and the majority are excellent 
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farmers specializing in milk produc- 
tion. 

“We try to make the creamery a 
one-stop station for our customers,” 
Mr. Iverson explains. “That means we 
buy their cream and eggs, and in turn 
sell them feeds, remedies, fly spray, 
and seed. We also take orders for 
chicks. That is a saving in time for 
many farmers, especially during the 
busy harvest season when they need a 
36-hour day. Instead of bringing us 
their cream and then running over to 
a produce station to dispose of their 
eggs and to a feed store to buy poultry 
mashes or seeds, they can lump all 
their purchases in a single order from 
us.” 

The creamery also has its routemen 
make deliveries to farmers. 


“We get a break there because the 
other folk do not render this service,” 
Mr. Iverson explained. “We deliver 
feed, pick up eggs and cream, and try 
in every way possible to convince the 
farmer that we're sincere about want- 
ing to get and retain his business. In 
addition, we try our level best to give 
farmers sound information on feeding 
their poultry and livestock. If a farm- 
er indicates he wants our opinion, we'll 
give it to him. Most of them seem to 
appreciate it and to follow our recom- 
mendations.” 


The Anderson creamery has built 
up a sizeable volume of satisfied cus- 
tomers and a steadily increasing sales 
volume by putting the accent on qual- 
ity and service as well as on quantity. 
The success which has greeted its ef- 
forts is definite proof that carefully 
considered planning pans out with big 


dividends. 


The feed and poultry supply depart- 
ment has been an important part of 
the creamery’s setup ever since it was 
first established 12 years ago. The feed 
salesroom is located on the first floor 
up in front where farmers can see 
through large plate glass windows. 
Although there is a constant stream of 
patrons and creamery workers passing 
through this room, everything is kept 
in apple-pie order. Manager Iverson 
maintains a policy of always being ac- 
cessible to his customers for a word 
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FEEDS and poultry supplies 
have played an important part 
in the Anderson Creamery, 
Litchfield, Minn. Above, Ernest 
Rick, left, routeman, discusses 
the merits of a bag of feed 
with Lloyd Iverson, manager of 
the plant,- which is shown at 
lower left. 

of advice or a friendly greeting despite 

his numerous duties. 

Since the creamery is located on one 
of the busier streets in Litchfield, am- 
ple room is provided in the rear of the 
building for parking customers’ cars. 
To make it easier for patrons to enter 
the creamery for purchase of feeds, 
the main entrance opens into a large 
salesroom with a complete stock of 
General Mills and Allstate feeds. From 
it an aisle leads directly to the office. 

The creamery is the successor to a 
produce station which Mr. Anderson 
had maintained for many years. He 
was pushed into the business when 
two small creameries in nearby rural 
communities were unable to pay their 
bills owed to the Anderson Chemical 
Co. He consolidated these creameries 
and for a time hauled cream from his 
Litchfield station to them. This proved 
an unwieldy and time-consuming ar- 
rangement so he set up a modern 
creamery. 

Mr. Anderson found there was room 
for his creamery in Meeker county 
despite the feeling in some quarters 


(Continued on page 100) 


men 


e30e 


W 
FOR REMOVAL OF LARGE ~ Costs Only % Cent Per Bird in Flocks 
ROUNDWORMS AND CECAL WORMS Large 
IN CHICKENS AND TURKEYS 
PHENOTHIAZINE 


_ Removes Large Roundworms and Cecal 
Worms From Chickens and Turkeys 


salsbury’s WORMIX is easy on the birds. Noloss gives new effectiveness . . . new sales possibilities. 
in growth rate or egg production. Special concentrate Order faster selling WORMIX, today! 


Dr. Salsbury’s CLORO-CAPS Individual Wormer—Removes TAPEWORMS* 


Dr. Salsbury’s CLORO-CAPS remove *R. Tetragona, —_and cecal worms. Order today. Stock up on ROTA- 
Echinobothrida and Cesticillus, the most common and CAPS, too. Now advertised in farm papers. DR. 
most damaging tapeworms. Also large roundworms =SALSBURY’S LABORATORIES, Charles City, Ia. 


recommend, promote and profit from 


The complete line 


of Poultry Medicines 


| OST - 
t 
_ 
<4 Just Sprinkle Mixed Concentrate on Mash = 
“4 
: 
pr. SALSBURY'S 
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Promotes Sound Feeding Methods 


Troyer Makes Sure His Feeds are Fed Right 


@ SELLING feed isn’t enough for 
Roy Troyer, owner of the Hesston 
Mill & Elevator Co., Hesston, Kan.; 
he also makes certain that his cus- 
tomers know how to use the feed they 
buy to best advantage. The backs of 
feed tags affixed to the feed manu- 
factured by this dealer carry explicit 
instructions on how the feed is to be 
used for maximum efficiency. 

The best feed in the world is only 
as good as the way it is fed. Poor feed- 
ing practices can destroy the efficiency’ 
of good feed, Mr. Troyer believes, so 
he has constantly preached the doc- 
trine of quality feeds, properly fed. 

More and better livestock, poultry 
wund turkeys are being raised today in 
Harvey county, and much of the credit 
for the improvement is given Mr. 
Troyer. His oft-repeated story of qual- 
ity feeds and sound feeding has meant 
much to the farmers in his trading 
area, 

Mr. Troyer began working in the 
mill as an employe in 1931. He pur- 
chased a half interest the following 
year, and shortly after was the sole 
owner of the business. A few years 
ago, his son Ordo entered into part- 
nership with him. At about the same 
time an elevator across the street from 
the feed store was purchased and the 
firm became the Hesston Mill & Ele- 
vator Co. 

Recently Mr. Troyer and his son 
held an open house for their cus- 
tomers, in celebration of 15 years of 
ownership. The Troyers were proud 
to show their friends their new 36 by 
50 foot addition and have them inspect 
the entire establishment. From the 


start, Mr. Troyer delivered only the 
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best to his customers, whether it was 
formula feeds or feeds mixed in his 
mill. He realized that since he could 
not improve upon the products he 
offered, improvement in the service he 
delivered would keep his business 
growing. Accordingly, he concentrated, 
from the outset, upon installing new 
machinery and equipment that would 
save time and labor and increase the 
efficiency of his operations. 

Today Mr. Troyer’s business is a 
model of modern efficiency. Equip- 
ment in the mill includes two ham- 
mermills, a feed mixer, a model H 
Gustafson seed treater, a Prater corn 
cutting machine, and a Union Special 
sewing machine for bag closing. 

The new 36 by 50 foot addition 
houses the salesroom and offices. Be- 
hind the new building, Mr. Troyer 
has installed a turkey processing plant. 
A 22 foot 25,000 pound scale outside 
the building makes speedy, accurate 
weighing possible for truckers and 
farmers. An inter-communication sys- 
tem adds to the efficiency and is a real 
time saver, 

“T can contact my employes in the 
elevator across the street, in all the 
rooms of the mill, and in the ware- 
house located behind it without ever 
leaving my office,” explained Mr. 
Troyer. 

The salesroom and office has celo- 
tex ceilings and plastered walls. The 
interior is painted a cool, pale green. 
Floors are of colored cement. Typical 
of the care with which Mr. Troyer 
made improvements in his business 
establishment was the thought he put 
on the selection of venetian blinds for 
the office and salesroom building: 

“Awnings,” the dealer pointed out, 
“last only a few years and then need 
replacement. They also need a certain 
amount of upkeep to keep them look- 
ing neat. The venetian blinds, in ad- 
dition to improving the appearance, 
need only be cleaned occasionally and 
are much more economical, and they 
they last indefinitely.” 

The turkey processing plant has 
been in operation for two seasons and 
prospects for expansion are excellent, 
according to the feedman. Only local 


WHEN Roy Troyer sells a bag 
of feed at Hesston, Kan., he 
also promotes good feeding 
practices for each purchase 
carries instructions on how to 
obtain maximum results. The 
Hesston Mill & Elevator Co., 
shown below, is a model of 
business efficiency. 


help is employed by Mr. Trover in his 
turkey plant, and the addition to the 
business has proved to be a real asset 
to the community. 

The salesroom contains neat displays 
of the various commercial formula 
feeds handled. Mr. Troyer also does a 
large business in his own Sunbeam 
brand of mixed feeds. 

“We make a complete line of chick- 
en, turkey, dairy, and hog feeds,” 
stated Mr. Troyer. “Each different 
type of feed carries a different color 
tag. Instructions on how best to use 
that particular feed are printed on the 
back of the tags. 

“For example, the Sunbeam chick 
starter mash has a complete paragraph 
devoted to ‘things to do before chicks 
arrive, another paragraph on ‘feeding 
from the first day to the third week, 
and another on “feeding from the third 
to the sixth week.’ These instructions 
have not only raised the feeding effi- 
ciency of our customers, but have also 
made it possible for inexperienced 
feeders to achieve excellent results by 


(Continued on page 80) 
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Chase Liners 
Crinkled and 
Pleate 
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Chase Specioities. 
Spiral Tubing, 
Moiling Bogs. 

Twines 


Chase Chose Chase 
Multiwoll Topmill Lilipock Soxolin Open 


Chose Lined 
on 
Paper Bogs Burlop Bogs Poper Bogs Mesh Bags Combined Bogs 


¢ Careful buyers the country over prefer Chase TOPMILL for 
appearance, strength, and uniform weave! And, there IS a reason: 


CHASE PURCHASING 


Chase TOPMILL burlap is purchased direct from Calcutta’s 


The first essential of a good bag is good better mills . . . and in keeping with our strict specifications . . . 


material. That’s why Chase maintains 


a staff of experts who purchase bur- specifications which have a practical background of more than a 

lap, cotton, and paper from only the century of experience in manufacturing better bags for all purposes! 

best sources ... and in keeping with 

our strict standards. Results: stronger Your nearby Chase Salesman will be glad to show samples and 

and more attractive containers — di kin bl ith 
protection for your products. Chase TOPMILL ... for the better packing of your products. 


A S E i, A G | Co. GENERAL SALES OFFICES, 309 WEST JACKSON BLVD., CHICAGO 6, ILL. 


BOISE * DALLAS TOLEDO DENVER DETROIT * MEMPHIS * BUFFALO ST.LOUIS * NEW YORK CLEVELAND MILWAUKEE 
PITTSBURGH * KANSASCITY * LOS ANGELES * MINNEAPOLIS * GOSHEN, IND. * PHILADELPHIA * NEW ORLEANS * ORLANDO, FLA. * SALT LAKE CITY 
OKLAHOMA CITY © PORTLAND, ORE. © REIDSVILLE,N.C. © HARLINGEN, TEXAS * CHAGRIN FALLS,O. © HUTCHINSON, KAN. * CROSSETT, ARK 
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. By C. W. SIEVERT and DR. B. W. FAIRBANKS 


These abstracts and digests of current ani- 
mal nutrition literature also contain sug- 
gestions as to the commercial importance 
ind significance of the work. 


Title: Nutritional Deficiencies of Sunflower 
Seed Oil Meal for Chicks. 

Authors: James McGinnis, Peng Tung Hsu 
and J. S. Carver. (Washington Agricultural 
Experiment Station, Pullman, Wash.) 
Publication: Poultry Science Vol. 27, No. 4 
(July 1948) pp. 389-393. 

Digest: Soybean oil meal and sunflower seed 
oil meal were compared as the protein sup- 
plements in the starting diet for New Hamp- 
shire chicks fed for four weeks. Three ex- 
periments were conducted. The summary 
shows: 

‘**1—Both soybean oil meal and sunflower 
seed oil meal are deficient in an unidentified 
factor required for maximum chick growth. 

“2—-Soybean oil meal, when used as the 
only source of supplementary protein in a 
practical type of chick diet, appears to sup- 
ply an inadequate amount of methionine 
for maximum chick growth. 

“3—The principal deficiency of a prac- 
tical type of chick diet containing sunflower 
seed oil meal as the only source of supple- 
mentary protein appears to be lysine. 

“4—-A practical type of chick diet con- 
taining sunflower seed oil meal does not re- 
quire additional supplementation with methi- 
onine.” 

Comment: To the feed manufacturer this 
experiment means that for chick starter diets 
using soybean oil meal as the major protein 
source we also need something, probably the 
“animal protein factor,” and some other 
protein source that is comparatively high 
in methionine (points 1 and 2 above) in 
order to get proper performance, when all 
other known required vitamins and minerals 
are present. If sunflower seed oil meal is 
used as the major protein source, then an- 
other protein high in lysine should be in- 
cluded. Sunflower seed oil meal as a sup- 
plement to cereal grains does not require 
additional methionine. This confirms the 
findings by Grau and Almquist on the pro- 
tein completeness of sunflower seed meal, 
and clearly indicates the value of this pro- 
tein source as a supplement to grain, when 
used as a chick starting diet. 

* 
Title: The Nutritive Value of Peanut Cake, 
Meal, Protein and Nonprotein Residue for 
Chicks. 
Authors: A. M. Altschul, G. W. Irving, 
and W. F. Guilbeau (Southern Regional 
Research Laboratory), and H. C. Schaefer 
(Ralston-Purina Co.) 
Publication: Poultry Science Vol. 27, No. 4 
(July 1948) pp. 402-407. 
Digest: This is a study of the value of pea- 
nut meals, both hydraulic and solvent ex- 
tracted; and of the protein and the meal 
residue after protein extraction. Comparisons 
with soybean oil meal and cottonseed meal 
were made. Feeding tests were made for 6 
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weeks and 13 weeks, using day old chicks 
hatched from eggs laid by hens on adequate 
diets. 

We quote from the discussion and sum- 
ary: 
““. + peanut meal does not require heat 
treatment to render it suitable as a protein 
supplement for chicks. 

“No significant difference was observed 
in the gains obtained with the solvent—ex- 
tracted peanut meal and the hydraulic— 
pressed meals of either commercial or pilot- 
plant origin. 

“Peanut meals support chicks equally as 
well as commercial screw-pressed soybean 
meal and are only slightly inferior to com- 
mercial hydraulic-pressed cottonseed meal 
when used as the source of protein equiva- 
lent to 5.5 per cent of the total diet in an 
otherwise adequate diet for chicks. 

“Solvent-extracted peanut meal has the 
same nutritional value as a protein supple- 
ment as hydraulic-pressed peanut meal. 


“Isolated protein prepared by alkali ex- 
traction of peanut meal and precipitation of 
the protein from the extract in the isoelec- 
tric range has relatively the same nutritional 
value, as a protein supplement, as the origi- 
nal meal from which it was produced. 

“The meal residue remaining after ex- 
traction of protein from solvent-extracted 
peanut meal can be used as a protein sup- 
plement in chick feeds since it supports 
growth equal to that obtained by feeding 
the original meal or corresponding isolated 
protein. The residue remaining after extrac- 
tion of protein from hydraulic-pressed meal 
is considerably inferior to the original meal 
as a protein supplement. In neither case are 
diets supplemented by meal residue as ef- 
ficient as diets supplemented by peanut meal 
or isolated protein. 

“. + there is no essential difference in 
the protein supplement value of the pro- 
ducts obtained from red-and-white-skinned 
peanuts.” 

Comments: In these tests all the diets that 
were compared contained meat scraps, fish 
meal, dehydrated alfalfa, the known needed 
vitamins and minerals, and some grains and 
grain products. Therefore these tests do not 
tell us how the peanut meals behave as the 
principal protein sources. But the informa- 


Introducing a New Feed Nutrition Feature 


Cc. W. SIEVERT 

In an effort to provide our readers with 
the most authentic, up-to-date information 
available in the field of animal nutrition, 
The Feed Bag has engaged the services of 
two prominent authorities who will collabo- 
rate in preparing a monthly feed nutrition 
digest. They are C. W. Sievert, Chicago 
feed consultant, and Dr. B. W. Fairbanks, 
animal nutritionist. 

Mr. Sievert was in charge of feed service 
work for the American Dry Milk Institute, 
Chicago for over 16 years before resigning 
last May to establish his own firm of C. W. 
Sievert & Associates, consultants to the feed 
industry, Blue Island, Ill. Prior to that he 
had served many years as superintendent 


B. W. FAIRBANKS 


DR. 
and feed technologist for both Arcady Farms 
Milling Co.and J. J. Badenoch Co., Chicago. 

Dr. Fairbanks is also widely known in the 
feed industry and is considered one of the 
nation’s leading authorities on swine nutri- 
tion. For over 11 years he served as profes- 
sor of animal husbandry at the University 
of Illinois. He resigned in 1945 to join the 
staff of the American Dry Milk Institute 
where he heads the division of scientific 
development. 

All of the material digested by Dr. Fair- 
banks and Mr. Sievert will be directly con- 
cerned with feeds and feeding with about 
equal emphasis on developments in poultry 
and livestock feeds. 
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tion given is very valuable to feed manu- 
facturers who may have access to peanut oil 
meal for use in moderate amount—contri- 
buting up to 5.5 per cent protein in the 
chick starter ration. 


Title: Note on Effect on Chick Growth of 
Feeding Meals Prepared from Flaxseed and 
Cottonseed Treated with Ammonia Prior to 
Storage. 

Authors: A. M. Altschul and M. L. Karon 
(Southern Regional Research Laboratory), 
and H. C. Schaefer (Ralston-Purina Co.) 
Publication: Poultry Science Vol. 27, No. 4 
(July 1948) pp. 408-410. 

Dige:t: Flaxseed meal is known to be detri- 
mental to growing chicks when fed at levels 
of 4.5 per cent or more of the ration. It was 
also shown previously that meal from am- 
monia-treated flaxseed was equal to com- 
mercial soybean and cottonseed meals as a 
protcin supplement in chick diets. 

This work shows the following: 

““|—Flaxseed meal produced from flax- 
seed which had been treated with ammonia 
and stored several months prior to process: 
ing in a screw press was found to be equal 
in value to commercial soybean and cotton- 
seed meals as a protein supplement in chick 
diets and superior to untreated flaxseed 
meal. 

“2—-The value of cottonseed meal was 
unaffected by ammonia treatment of the 
seed.” 

Comment: In the diets used the vilseed 
meal provided 5.5 per cent of protein or 
about 25 per cent of the total protein in 
the ration. The results confirm those ob- 
tained by other investigators that untreated 
linseed oil meal is not a good protein sup- 
plement for chicks. The ammonia treatment 
of flaxseed makes it possible to produce a 
linseed oil meal that is good. The commer- 
cial importance of this finding is question- 
able, at least for the present. 

Title: Beneficial Effect and Economic Im- 
portance of using All Colostrum Produced 
in Calf Raising. 
Authors: H. E. Kaeser, and T. S. Sutton 
(Ohio State University). 

Publication: Journal of Dairy Science Vol. 
31, No. 7 (July 1948) pp. 523-532. 
Digest: Seventy-six calves were divided into 
comparable groups at birth. For the first 3 
days all calves received colostrum from their 
dams. After 3 days, the calves in both 
groups were fed and managed similarly, ex- 
cept that for calves in group 1, colostrum, 
whenever available, replaced part or all of 
the regular ration of Holstein milk. 

Calves in group 1 maintained higher 
levels of blood plasma vitamin A and caro- 
tene made more rapid weight gains, espe- 
cially during the first 6 weeks, and exhibited 
a superior physical appearance. 

Complete utilization of all colostrum for 
calf feeding is important from an economic 
standpoint. In this experiment, with 78 cows 
represented, a total of 4,007 pounds of sur- 
plus colostrum was utilized in raising calves. 
If one-half as much surplus colostrum per 
cow from each of the 26 million dairy cows 
in the United States was utilized in calf 
raising, it would represent a saving of more 
than 650 million pounds of marketable milk. 
Comment: The feed manufacturer of calf 
feeds is interested in three things: (1) to 
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make a calf feed that will supply all the nu- 
trients to support the calf at an early age, 
(2) to produce a calf feed that will make 
the dairyman money and (3) to give to the 
dairyman a feeding program that will give 
results. In the feeding program encourage 
the dairy farmer to feed colostrum milk 
when available as an extra feed. 


Title: Carotene Requirements for Guernsey 


and Jersey Calves as Determined by Spinal 
Fluid Pressure. 

Authors: L. A. Moore, J. F. Sykes, W. C. 
Jacobson, and H. G. Wiseman (B.D.I. of 
U.S.D.A., and University of Maryland). 
Publication: Journal Dairy Science Vol. 31, 
No. 7 (July 1948) pp. 533-538. 

Digest: Where calves of the various breeds 
are kept side by side, it has been noted that 
Guernsey and Jersey calves sometimes are 
more difficult to rear than Holstein or Ayr- 
shire calves. The view has been expressed 
that this difference might be due to varia- 
tions in carotene metabolism. 

The data indicates that the minimum re- 
quirement for carotene by Guernsey calves 
is near 34 micrograms per pound of body 
weight and 32 calves. Summer requirements 
appear to be less than for the winter months. 

The carotene requirements for Guernsey 
and Jersey calves are slightly higher than 
for Holstein calves. If inheritance plays 
some part in causing higher carotene re- 
quirements for Guernsey than for Holstein 
calves, it is probable that there would be 
differences in families or strains. 

Holstein and Ayrshire calves require 30 
micrograms of carotene per pound of body 
weight. Even though the difference between 
breeds is not great, it might account for 
some of the difficulty that sometimes is 
encountered in raising Guernsey calves, par- 
ticularly if the hay quality is very poor or 
hay consumption is not adequate. 
Comment: The requirements of carotene 
expressed as micrograms per pound of body 
weight are minimal requirements. The feed 
manufacturer must figure a margin of safety 
above minimal requirements and he trans- 
lates requirements per pound of body weight 
into requirements per pound of feed fed. 
On this basis, we suggest at least 6000 in- 
ternational units of vitamin A for calf meal 
fed at the rate of one pound per day per 


THE FEED BAG 


"You've been there two hours, Bessie! 
Wot'cha laying, a corner stone?" 


100 pounds body weight. Since the feed 
manufacturer does not know whether his 
calf feeds are to be fed to Guernsey, Jersey, 
Ayrshires, or Holsteins, the calf feeds should 
be formulated to meet the requirements of 
the Breed having the highest requirements. 
A feeding program to go along with a cal! 
feed should emphasize high quality hay fed 
in racks to assure adequate consumption. 

* 
Title: Wood Sugar Molasses as a Feedstu) 
for Chicks. 
Authors: James McGinnis, H. 1. MacGrego: 
and J. S. Carver. (Washington Agricultur: 
Experiment Station, Pullman, Wash.) 
Publication: Poultry Science Vol. 27, No. 
(July 1948) pp. 459-461. 
Digest: Cane and beet molasses have bec: 
used in many livestock feeds and also 1 
poultry feeds at lower levels. Scarcity « 
these products and their high price has le 
to this investigation using a molasses con 
taining 45 per cent fermentable sugars anc 
60 per cent solids made by hydrolyzing fi 
sawmill waste. 

Wood molasses was used as a substitute 
for corn and wheat, with the followin, 
results: 

“1—Wood molasses may be used satis 
factorily as a substitute for cereal grains 
when additional protein is added to the diet 
by soybean oil meal. 

“2—Levels of wood molasses up to 20 
per cent did not have a laxative effect. 

“3—Even though there was a tendency 
for the higher levels of wood sugar mo 
lasses to depress chick growth, the chick. 
were not significantly smaller than those re- 
ceiving no molasses.” 

Comment: Here is some data on a pos: 
sible new feed material. If it can be pro 
duced at a low enough price there are pos: 
sibilities to use it in feeds. 

* 
Title: Effect of Feeding Tocopherols to Dairy 
Cows on the Quantity and the Fat Content 
of Milk Produced. 
Authors: Gullickson, T. W., J. B. Fitch and 
H. O. Gilmore (University of Minnesota) 
Publication: Journal Dairy Science Vol. 31, 
No. 7 (July 1948) pp. 557-560. 
Digest: A supplement known as “Myvadry” 
was fed in such amounts as to provide each 
cow, in the test group with 1.0 gram of 
mixed tocopherols daily. 

The data indicates no tendency of a rise 
in the fat content of the milk from the cows 
receiving the mixed tocopherols, and there 
was no drop in the fat percentage continued. 
The supplementation had no apparent effect 
on the quantity of milk produced as ex- 
pressed in terms of 4 per cent fat-corrected 
milk. 

Comment: These results do not confirm the 
report of Harris, Swanson and Hickman 
(Journal Nutrition, Vol. 33 1947 — pp. 
411-427) who reported that the feeding of 
mixed tocopherols at the rate of 1.0 gram 
daily brought about an increase of about 
27 per cent in the fat concentration and 
21 per cent in the total quanity of milk 
(4 per cent fat-corrected) produced. We 
are inclined to recommend to the feed 
manufacturer that his thinking be guided 
by the paper of Gullickson, Fitch and Gil- 
more in his practical day by day contacts 


(Continued on page 38) 
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Direct Mail Salesman 


Lettergram Sells Feed for Moore 


@ SINCE E. B. “Gene” Moore started 
his Moore’s Farm Supply in Trenton 
and Laredo, Mo., a little more than 
three years ago, he has used numerous 
methods of building cordial public re- 
lations with the farm trade. One which 
has produced much favorable comment 
and demonstrated its effectiveness in 
building good will and keeping the 
public reminded of the business is a 


monthly lettergram known as Moore 
Talk. 


The copy for Moore Talk is written 
entirely by Mr. Moore and, as its sub- 
heading states, it contains “chatter, 
tips, sense and nonsense.” There are 
always some personal items, usually 
about members of the staff, making 
customers better acquainted with them 
and letting people know what those 
who serve them in the store are doing. 

In each issue there is a syndicated 
cartoon, Farmer’s Daughter 


Says:” which farmers enjoy and watch 
for. One or two mats picturing feeds 
or farm supplies are used to highlight 
the copy, and the whole, printed on 
pink paper, makes an attractive and 
readable little sheet. 

Moore Talk is distributed by mail 
to every boxholder out of Trenton 
and Laredo, giving it a total circula- 
tion of 1,300. The cost of printing is 
$10 per issue, There is no expense 
other than postage and printing, for 
the letters are folded, addressed with 
a rubber “rural boxholder” stamp, and 
sealed with a one cent postage stamp 
by Mr. Moore and his 11-year old 
daughter. Mr. Moore considers the 
$23 monthly cost a splendid invest- 
ment. 


Mr. Moore is a graduate of the Uni- 
versity of Missouri school of agricul- 
ture and was formerly county farm 
agent for Grundy county, of which 
Trenton is the county seat. Conse- 
quently he is widely known among 
the farmers of the county and his ad- 
vice and suggestions are valued be- 
cause they are backed by knowledge 
and experience. 

“My main idea in operating my 
store is to have what farmers want and 
to make them like me and my store,” 
Mr. Moore said. “I make no extrava- 
gant claims about our feed or our serv- 
ice, for today’s feeds are: all good and 
there is only about so much service 
that any of us can give. I simply try 
to make people like me well enough 
to give me a trial so that our merchan- 
dise and service can prove themselves. 

“TI spend considerable time contact- 
ing rural customers on their farms,” 
Mr. Moore explained, “but I do not 
solicit business on such calls. I en- 
déavor to build good will and be help- 
ful when I can. If I have just received 
a carload of fertilizer I tell the farmer 
about it, but I never put the farmer 


EVERY boxholder out of Tren- 
ton and Laredo, Mo., receives 
a monthly lettergram which is 
building good relations for 
Moore's Farm Supply, shown 
left. Another good will device 
is the “board of trade," at 
left, top, where patrons can 
list “wanted" and “for sale” 
items. 


E. B. MOORE 


on the spot by asking him to buy 
from me. 

“If I make myself well enough liked 
and help him with his problems he wil! 
eventually get around to giving me ai 
least part of his business. He may hx 
pretty well tied up with other dealers 
at the time but someday he will give 
us a trial on feed, fertilizer or farm 
supplies, or bring us some of his 
produce. 

Besides his novel direct mail adver 
tising, Mr. Moore uses newspapers 
constantly, too. There are two weekly 


papers and one daily in Trenton and 


he advertises regularly in each of them. 
In the daily a large ad is used one day 
a week, with a two-inch one-column 
space the other days. Copy is changed 
each week, At least one ad is used 
regularly in the classified columns, too, 
for ads of this type sometimes prove 
more effective than display advertising. 

Another business building idea is a 
large “board of trade” on one wall of 
the store. This blackboard has spaces 
for “wanted” and “for sale” listings. 
and thousands of dollars worth of 
goods have changed hands as a result 
of listings on it. Of course the store 
makes no profit from such trades but 
it does profit indirectly because farm- 
ers get the habit of coming to the 
store to watch the listings on the 
“board of trade.” 

Working with 4-H clubs, the farm 
bureau, civic groups, the county fair 
association, and other organizations 
takes up much of Mr. Moore’s time, 
but it adds to his friendly contacts. 

Mr. Moore is a firm believer in the 


(Continued on page 84) 
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*(THIS IS THE TRADE MARK PROPERTY OF SAVAGE, INC.) 


SLPERIOR 


EFFICIENCY-ECONOMY 


(From Pioneering) (From Specializing) 


VOLUME IN MILLIONS 
(From Our Big, New, Higher Speed Plant) 


Our amazing efficiency in feed-tag production resulted 
from our pioneering. 

. The economy in “Tags that Talk” results from our 
specializing in high-speed volume production of indi- 
vidualized tags. 

One glance at the gay. colors and identifying designs 
from'as far away as they can be seen, tells what is in 
any bag. | 

No need to get within reading distance to pick the 
wanted bag out of a mixed stock or stack. 

A “Batch of Samples” will show you why. May we 
send a set free, today? Hundreds, thousands, millions! 
Quantities are all the same to us; and constant improve- 
ments in manufacturing and shipping keep our service 
growing better and better, 


Do Write Us TODAY! 


ESTABLISHED 


THE FEED BAG — September, 1948 


Let Savage Art Ingenuity help with your 
postwar improvement of formula-feed 
bagging. We’ll make specific suggestions 
at no cost whatever if you will— 


Send us samples of the tags you use in: 


annual volume of a thousand or a million, 
of one kind or many kinds; and mark 
quantities used on the back of each sheet. 

We'll show you color and design com- 
binations that say what’s in a bag—and 
say it loud and quick from as far away as 
you can see it. 

We'll show you tags without glare— 
with colors that won’t change with shifts 
from brilliant to dim or from daylight to 
other light. Special Savage Processing 
takes care of that. Ordinary printing can’t. 

We'll show you tags so strong you can 
grab a tag and pull a bag the instant the 


“Tags that Talk” tell you you’ve spotted 


the right one. 

We'll do all this FREE and send you a 
“Batch of Samples” in addition if you'll 
write us NOW. 
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EARLY 
+ + * Phone Cleveland 0913 + + HOMER J. SAVAGE, President 


—Nutrition Digest 
(Continued from page 34) 


with the dairy feeder. During the past 25 
years we have frequently encountered claims 
for increasing the fat content of milk. None 
of these have proven out in the practical 
feeding of producing cows in the milking 
barns. At times conservatism is a virtue. 
Title: Dehydrated Sweet Potatoes as a Con- 
centrate Feed for Dairy Cattle. 

Authors: R. E. Mather, W. N. Linkous, 
and J. F. Eheart (Virginia Agricultural 
Experiment Station). 

Publication: Journal Dairy Science Vol. 31, 
No. 7 (July 1948) pp. 569-576. 

Digest: Selection of the best quality sweet 
potatoes for table use yields culls which may 
be dehydrated and used for animal feed. 
High yields of sweet potatoes in some areas 
may justify growing them specifically for 
animal feeding, especially where corn yields 
are low. 

The basal ration was ground corn, soy- 
bean meal, corn silage, and alfalfa hay. De- 
hydrated sweet potatoes were fed to replace 
one-half the ground corn in one lot and 
all of the ground corn in a second lot. 

- When dehydrated sweet potatoes replaced 
all of the corn, they were found to be 91.4 
per cent as valuable, and when they re- 
placed only half of the corn, they were 
found to be 94.8 per cent as valuable. 

Dehydrated sweet potatoes were found to 

excel corn in maintaining a high level of 
carotene and vitamin A in the blood plasma 
and milk, and they may have special values 
during the barn feeding period when the 
quality of the hay is poor, especially when 
no silage is available. 
Comment: Dehydrated sweet potatoes is 
another ingredient to be considered by the 
feed manufacturer in formulating rations. 
We believe it can be used in rations for 
swine, steers and lambs. There is some evi- 
dence that for swine, dehydrated sweet po- 
tatoes are not quite satisfactory due to low 
palatability and a slightly laxative effect. 
Both of these objections might be overcome 
with more investigations and an increased 
experience in formulation. The feed manu- 
facturer would be interested in tests in 
which the dehydrated sweet potatoes is fed 
in smaller percentages in various feed mix- 
tures. Dehydrated sweet potatoes are some- 
what hygroscopic and bags should be stored 
in relatively dry places. 


Brady Elected President 
Of National Hay Ass’n. 


Frank J. Brady, Atkinson, Neb., was 
elected president of the National Hay asso- 
ciation at the 53rd annual convention held 
at St. Louis, Mo., in July. 

Other officers named were: E. A. Schu- 
mann, Rochester, N. Y., first vice president; 
Jean Toupin, Lacadie, Quebec, Can., sec- 
ond vice president; and Fred K. Sale, In- 
dianapolis, secretary-treasurer. 

Elected as directors for two year terms 
were: G. T. Cecil, Birmingham, Ala.; R. P. 
Turner, Rudyard, Mich.; W. J. Shofstall, 
Cozad, Neb.; and R. E. Hall, Straughn, Ind. 

The most important action taken by the 


250 members who attended was the approv- 
al of a petition directed to the inspection 
division, production and marketing adminis- 
tration, USDA, that the amount of green 
color in U. S. no. 1 timothy hay be re- 
duced from 45 to 35 per cent green color. 

The convention also authorized the di- 
rectors to take whatever steps deemed ad- 
visable to obtain relief on transportation 
costs on hay. 


National Issues Bulletins 
For Fall Poultry Campaign 


New literature for a fall and winter poul- 
try feed sales campaign has been released 
by the Grain & Feed Dealers National asso- 
ciation. It includes a new poultry check 
sheet with a color chart for culling and a 
suggested questionnaire as a basis for an 
employe meeting. 

The new bulletin brings out the impor- 
tance of heavy feeding for low cost eggs. All 
signs point toward a splendid poultry busi- 
ness this fall, the association has reported, 
with favorable feed prices and a good de- 
mand for eggs. 

Copies of the bulletin, which provides 
ample space for imprint, and the question- 
naire may be obtained by writing the asso- 
ciation, 100 Merchants Exchange, St. Louis 
2, Mo. 


~ Danish Humor 


‘ 


Der skal afholdes Verdenskongres af Fjerkraaviere 


Readers who can read Danish know that 
the caption of the cartoon above says that 
“There is to be held a World’s Congress of 
poultry-raisers.”” Drawn by Storm Petersen, 
noted cartoonist whose work appears daily 
in a Copenhagen newspaper, the cartoon 
was sent to The Feed Bag by Floyd Oles, 
former Washington feedman, who went intc 
business at Copenhagen, Denmark after 
serving overseas in the army. He previously 
was manager of the Pacific Northwest Feed 
association and during the NRA he served 
as vice chairman of the feed trade code 
committee. 


Animal Nutrition Expert, 
Dr. Evvard, Dies at 63 


Dr. John Marcus Evvard, 63, research 
scientist, educator, and author, noted for his 
work on animal nutrition and production, 
died at Phoenix, Ariz., July 30. A forme: 
head of the agricultural department, Ari- 
zona State college, Tempe, Dr. Evvard alsv. 
worked with agricultural colleges and ex 
periment stations in Iowa and Missouri. 

Dr. Evvard was well known for his wor! 
in the development of iodized salt, and ha 
been research consultant of Soya Products 
Inc., Chicago, since 1932 and an adviser t: 
the executive staff of Allied Mills, Inc.. 
Ft. Wayne, Ind., since 1933. He also servec 
with the United States department of agri 
culture at various times. 

The author of more than 700 bulletin 
and papers covering investigations of ani 
mal feeding and nutrition, Dr. Evvard i. 
survived by his widow, a son, and two 
daughters. 


Poultry Feeds Seldom 
Harmful Survey Shows 


A poultryman confronted with a disease 
problem often blames some element in the 
flock ration, but the United States depart- 
ment of agriculture reports laboratory an- 
alysis rarely show harmful ingredients in 
suspected feeds. 

When faulty feeds are suspected, the fault 
is almost always a deficiency in the ration 
used rather than the presence of a harmful 
ingredient, the bureau of animal husbandry 
states. These points were brought out in a 
bulletin prepared by William T. Diamond, 
director, American Feed Manufacturers as- 
sociation, Chicago. 

Feed analysis seldom will solve a feed 
problem, Mr. Diamond declared, but the 
important move is to secure a post-mortem 
examination of a diseased bird by a com- 
petent poultry pathologist. 

USDA admits that feather picking and 
cannibalism may result from rations low in 
fiber and salt, and that egg eating may he 
caused by calcium and vitamin D deficiency. 
These undesirable flock conditions, however, 
are also related to management, particularly 
overcrowding. 

@ FARMERS COOPERATIVE ELEVA- 
tor Co., Northfield, Minn., has purchased 
the Manhart Coal Co. from George Larkin.’ 

@ C. H. HARR FEED STORE, Cory, Ind., 
has installed a new Blue Streak corn cutter 
and grader. 

— 


DEAN GRAHAM NAMED CONSULTANT 


Dr. Robert Graham, dean of the college 
of veterinary medicine, University of IIli- 
nois, has been appointed scientific consul- 
tant to the food and drug administration, 
university officials have announced. A con- 
sultant and witness for the administration 
on previous occasions, Dr. Graham will deal 
with veterinary problems in the. enforce- 
ment of the federal food, drug, and cos- 
metic act. 
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SELL 


AND YOU SELL 
Kepeat 


Each of These Siebring Products 
ls a GREAT SALES-BUILDER for the dealer 
Because Each Is a GREAT BUY for the farmer 


Siebring Stock TANK HEATER 


Dealers everywhere have been cashing in on this big selling item 
for more than 25 years. Comes in six oil burning styles...each with 
removable fuel tank which is easily filled without any spillage of oil 
onto drinking water. Cob-burning model also burns coal or wood; 
electric model is sturdy, leak-proof. All models simple to operate; 
constructed for years of efficient service. For water tanks, brooder 

ses, hog h , other small buildings. Can be used as a feed 
cooker and for hot liquid degreasing, dipping and solvent tanks. 


Siebring DUZ-ALL TRACTOR 
LOADER 

Sell the DUZ-ALL and you sell 
satisfaction. You sell the loader 
with the improved type of “bal- 
anced ‘ift' construction which dis- 
tributes the load evenly on power- 
ful twin hydraulic hoists. Thus 
there is no twist, no strain, no 
wear on the hydraulic mechanism, 
assuring trouble-free operation 
— and longer service. And each time 
you sell a Duz-All you pave the 
| | hy il way for the sale of such attach- 
ments as the big Duz-All Sweep- 
rake . . . Easy-Duz Bulldozer... 
; ; Cement and Feed Mixer . . . Six- 


Foot Extension. 


Siebring Portable SAF-T-HEAT 

This outstanding corn dehydra- 
tor forces warm, fresh air around 
each ear. Draws off excess mois- 
ture swiftly, safely, economically. 
Eliminates costly losses from ‘‘soft” 
corn. Adaptable to drying hay, 
oats, other small grain. Farmers 
want it for their own use and for 
custom drying. 


Siebrina HI-SPEED CULTIVATOR 
SHIELDS 

Speeds up cultivating work and 
at time protects plants perfectly 
even when ground is wet. Easily 
installed on any make of cultivator. 


Siebring STEAM CLEANER 
Portable, it's excellent for clean- 
ing dairy barns, chicken houses, 
other farm buildings, Furnishes in- 
stant steam, hot-water or both 
UNDER PRESSURE with powerful, 
cutting chemicals. 
Rush name and address today for 
interesting Siebring sales plan 


\ 


at 


SIEBRING MFG. 


Dept. 
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Your Feed Bags do Double Work 


WHEN THEY’RE STYLED IN BEMILIN PRINTS 


Demand for double-purpose dress-print bags began sweep- 
ing the country years ago. It’s bigger than ever now. Take 


advantage of this demand by packing your feed in Bemis 
Bemilin Bags. 


Thus you get the benefit of exclusive patterns created by 
noted New York designers... patterns with a flair women 
prefer. There’s a wide variety... different, desirable pat- 
terns usually found only in high-priced, exclusive garments. 


The Bemis Band-Label, printed with rich, colorful inks, keeps 
your brand highly visible for all-round identification. Yet the 
pasted label is easily removed by soaking in water. For extra 
sales power, pack your feed in Bemilin Bags. 


BEMIS BRO. BAG CO. 


Baltimore Boise Boston Buffalo Louisville e Mobile New Orleans 


Brooklyn e Charlotte « Indianapolis ‘ Norfolk ¢ Okiahoma City e Omaha 


Chicago Denver East Pepperell Bp Orlando Peoria e St. Helens, Ore. 
Detroit e Houston e New York City ff BAG Phoenix e Pittsburgh e St. Louis 
Jacksonville, Fia. © Kansas City pagel SalinaeSalt Lake CityeSan Francisco 


LosAngeles « Mi Pp Pp Seattles Wichitae Wilmington, Calif. 
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Visual Advertising Boosts Sales 


C. J. Verene Combines Displays with Hard Work 


@ ONE of the business landmarks in 
Galesburg, Ill., is the C. J. Verene 
Feed store at 18 W. Main st. It has 
served the community for 52 years 
and owes its success to a hard-working 
manager who has employed visual 
advertising methods. 

When Mr. Verene became a retailer 
of Purina feeds 30 years ago, the en- 
tire store front was painted with the 
familiar checkerboard pattern. After 
the warehouse was built in 1922, its 
doors received the same treatment. 

But that was only the beginning. 
Mr. Verene decided to make the most 
of the two front windows. They have 
always been dressed with attractive 
displays of available products. They 
may feature feeds, poultry supplies, 
or perhaps packaged sanitary and 
remedial products. 

Nor does the Illinois dealer stop 
there. After inducing prospective cus- 
tomers into his store, he provides 
greater incentive for buying through 
orderly arranged floor displays. Bright- 
ly-colored bags of feed held up by a 
special device cannot help but. attract 
attention and promote inquiries. The 
greatest attraction, perhaps, is a live 
demonstration which is always found 
in the store. It may be a battery of 
chickens, ducks, or turkeys, a pair of 
pigs or a calf. 

Shelves are neatly arranged with 
disinfectants, remedies, and supplies. 
Mr. Verene takes advantage of post- 
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ers, folders, and other literature fur- 
nished by the manufacturer by plac- 
ing this material in a definite arrange- 
ment, rather than in a_hit-and-miss 
fashion. Even the warehouse helps in 
the selling process with bags of feed 
neatly piled on the floor. 

While visual advertising methods 
have been responsible for much of the 
store’s success, Mr. Verene also de- 
serves credit for a lot of hard work. 
As the result of an illness when he 
was 14, he became hard of hearing 
and was forced to leave school. It was 
then that he began working in his 
father’s store, which was established in 
1896, two doors away from the pres- 
ent location. 

A few years later the business was 
moved to the present one-story brick 
building with 1048 square feet of floor 
space. In 1916 young Mr. Verene took 
over the store for himself. 

Six years later he built a two-story 
warehouse at the rear of the store and 
extending back of the adjoining build- 
ings out to S. Cedar st. giving two 
entrances to the structure. Trucks can 
back up to the warehouse from the 
Cedar street exit to load and unload. 

A balcony extends around the ware- 
house on three sides, providing excel- 
lent storage space for hay, straw, and 
other items. Large bins for whole 
grains are located below the balcony 
on one side, while the other has a 
raised platform for holding feeds. 

“Poultry feeds have always been our 
biggest seller,’ Mr. Verene com- 
mented. “During the war when quotas 
of feeds were small, I even exchanged 
my share of hog, cattle, and dairy ra- 
tions for poultry feeds. Now I’m back 
again with a complete line.” 

Commercial feeds come to the Gales- 
burg store in trucks from St. Louis. 
Mr. Verene operates a truck of his 
own for delivering loads to farmers 
who want the service, although most 


FOR 52 years the C. J. Verene 
Feed store, shown above, has 
served the community of Gales- 
burg, Ill. Its owner, Mr. Ver- 
ene, at left, who has cashed in 
on visual advertising methods, 


says his success is due to lots 
of hard work. 


of them handle their own orders. 

“T do as much cash business as pos- 
sible, making a practice to allow 
charges for short periods only,” the 
manager declared. 

When questioned about his success, 
Mr. Verene replied, “It is due to hard 
work and plenty of it. Hard work 
makes a person appreciate how he got 
ahead and to utilize his income to the 
best advantage. Therefore, I don’t re- 
gret having been on the job all the 
time. As it is, my building is paid for, 
along with a 120-acre farm and a good 
home. What more could one ask?” 


@ OLSEN FEED MILLS, Polo, Ill., re- 


‘cently installed a new Blue Streak granular 


grind mill. 

@ JOSHUA B. EVERETT, Maysville, Ky., 
formerly associated with the J. C. Everett 
Co., has been named president of the Louis- 
ville Industrial foundation. 

@ RICHARD SCHANTZ, Caro, Mich., 
has succeeded Reuben Pruetz as manager of 
the Caro Farmers Co-operative Elevator 


Co.’s elevator. 


HAROLD HENSLER DIES 

Harold W. Hensler, who was associated 
with the Arcady Farms Milling Co. at Chi- 
cago for 29 years, died of a heart attack 
early Thursday morning, Sept. 9. Mr. Hens- 
ler had been secretary of the company for 
seven years but the last two years had been 
located in the plant offices in Riverdale. He 
was 57 years old and is survived by three 
brothers and two sisters. 
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3 THIS MEANS MORE 
MONEY FOR Boss! 


~ 


Lower grain prices mean a better grain-egg ratio, 
a better grain-poultry ratio. More poultry raised. 
More opportunity and profits for feed men. 

How can you make the most of this opportunity? 
First and foremost—do all you can to help poultry- 
men get all the good they can out of lower grain 
prices. Help them stretch that grain-egg, grain- 
poultry ratio to the utmost in their favor. 

YOU — and only you — can do this by putting 
into your feeds the right vitamins and amino acids 
(plus the vital animal protein factor) that will 
give your customers’ poultry the best possible 
chance to gain weight faster, lay more eggs longer 
and get higher hatchability. 


This Should Mean More Profits for Feed Manufacturers, too! 


HERE’S WHAT TO DO! 

Do this easily and profitably by fortifying your 
feeds with Borden’s MF-FL Blend or with FLAY- 
DRY-LADPRO—Borden feed supplements derived 
from whey solubles, fish solubles and fish liver and 
glandular concentrates — which supply an ample 
allowance of the entire B-G Complex, the “animal 
protein factor” and Vitamins A and D, economi- 
cally and in convenient form for feed mixing. 

These products are standardized and biological- 
ly tested under strict laboratory control. And Bor- 
den Nutrition Specialists will gladly advise you on 
how to use them to best advantage in your business 
now. Please feel free to ask us for information and 
help without obligation whenever you have a 
nutritional problem. 


Wire or write for more informat:on and prices 


THE BORDEN COMPANY, Animal Food sesaaiaiiite: 350 Madison Ave., New York 17, N. ¥; 


e@42e 


| ( 4 
| q 
i 
| 
| 
| 
| 
i 
THE FEED BAG —September, 1948 


Set Stage for National Convention 


Grain and Feedmen to Meet in Chicago Sept. 30 


JOHN J. WILLIAMS 


@ OUTSTANDING speakers in the 
fields of business, government, agricul- 
ture, and education will provide a 
well-balanced program when the 52nd 
wnnual convention of the Grain & 
Feed Dealers National association is 
held at the Sherman hotel, Chicago, 
Sept. 30-Oct. 1, Henry H. Green, presi- 
dent, Pattonsburg, Mo., has announced. 

Along with addresses by the secre- 
tary of agriculture, a United’ States 
senator and a congressman, a univer- 
sity administrator, and executives in 
the grain industry and business, will 
be a fine program of entertainment 
features. 

“We have the best balanced group 
of speakers we have ever presented,” 
President Green said. “Outstanding 
leaders in both business and govern’ 
ment circles will appear. Our advanced 
registration indicates another big at- 
tendance and we are going to have a 
great celebration in Chicago, paying 
full honors to the Chicago Board of 
Trade on its 100th anniversary.” 

Five speakers are scheduled to ad- 
dress the grain and feedmen on Thurs- 
day, Sept. 30. Opening the conven- 
tion will be J. O. McClintock, execu- 
tive vice president of the Chicago 
Board of Trade, who assumed that 
post in January, 1948. In. the grain 
business for over 30 years, Mr. Mc- 
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DEANE W. MALOTT 


Clintock resigned as vice president of 
the Continental Grain Co., Chicago, 
to give full time to his new office. 

President Green, who was elected 
to head the National last year, will 
deliver the keynote address. A suc- 
cessful grain and feed dealer in Mis- 
souri, he is recognized as an expert 
on “country” problems. Mr. Green, 
who has traveled extensively in the 
United States, also has served as pres- 
ident of his own state association. 

Of particular significance will be 
the message of Congressman Clifford 
Hope of Kansas, who, as chairman of 
the powerful agriculture committee in 
the house of representatives, will 
probably have more to do with shap- 
ing the long-range agricultural policy 
of the country than any other indi- 
vidual. He has been mentioned for the 
secretary of agriculture post if the 
Republicans succeed in electing Thom- 
as Dewey this fall. 

H. E. Sanford, chairman of the Na- 
tional Trade council and special ad- 
visor to the economic cooperation ad- 
ministration, will address the Thurs- 
day luncheon sponsored by the Cash 
Grain Commission Merchants’ asso- 
ciation. Mr. Sanford, who has grain 
interests in Portland, Ore., is regarded 
as one of the best informed men in 
the trade. 


CLIFFORD HOPE 


Ray G. Sims, McCarthy Bros. Co., 
Duluth, Minn., president of the coun- 
cil, will welcome guests to the lunch: 
eon, to which all convention members 
are invited. Other officers are Walter 
C. Holstein, Mohr-Holstein Commis- 
sion Co., Milwaukee, vice president, 
and Dan A. Southwell, Southwell 
Grain Corp., Buffalo, secretary. 

Another speaker on the Thursday 
afternoon program will be Richard 
Uhlmann, who has been president of 
the Chicago Board of Trade since 
Dec. 30, 1947. For many years his 
market reviews have been among the 
best known in the nation and he is 
in much demand as a speaker. 

United States Senator John J. Wil- 
liams of Delaware, who has been in 
the grain business since he was 18 
years old, will be the first speaker on 
Friday’s program. He will discuss tax 
equality in business, one of the prob- 
lems with which he has been particu- 
larly concerned. 

Speaking at the National Grain 
Trade council luncheon Friday noon 
will be Emil Schram, president of the 
New York Stock exchange and young: 
est man ever to hold that position. Mr. 
Schram is an authority on American 
business and understands the problems 
of the mid-westerner. 

One of the highlights of the conven’ 
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tion is expected to be the address on Friday 
afternoon by Secretary of Agriculture Charles 
Brannan. Acknowledged as a practical man 
in the eyes of the nation’s farmers, he is 
expected to discuss details of the marketing 
and research being conducted by the fed- 
eral government. He will be the first secre- 
tary of agriculture to address the conven- 
tion in more than a decade. 


Guests at Friday evening’s banquet will 
hear Deane W. Malott, chancellor of the 


SECRETARIES TO MEET SEPT. 29 


Two guest speakers will address the 
meeting of the Secretaries Circle on 
Sept. 29 at the Sherman hotel, Chicago, 
which will be held in connection with 
the Grain & Feed Dealers National con- 
vention, it has been announced by W. D. 
Flemming, circle chairman. They are I. 
S. Anoff, president, Albert Pick Co., 
Inc., Chicago, and Frederick J. Ashley, 
public relations counsel, Chicago Con- 
vention Bureau, Inc. 

Mr. Anoff, a former president of the 
convention bureau, will talk on “How 
to Run a Convention.” He was instru- 
mental in the formation of the food 
service equipment industry, one of the 
outstanding organizations in that trade. 

“Public Relations in Trade Associa- 
tions” will be discussed by Mr. Ashley, 
who is handling publicity for the Chi- 
cago Railroad fair and has worked in 
public relations with other large conven- 
tions and shows. 

“We have high hopes that the meet- 
ing of the Secretaries Circle this year will 
be the finest ever held,” Mr. Flemming 
declared. “With outstanding speakers to 
bring us constructive thoughts on sub- 
jects in which we are interested, and in 
view of other events scheduled, I am 
sure that the meeting will be a success.” 


University of Kansas, a noted educator and 
public speaker. He recently was elected a 
member of the board of General Mills, Inc., 
Minneapolis. 


Frank E. Gillette, Nashville, Tenn., who 
will be guest of honor at the convention, 
will be especially honored at the banquet. 
An “elder statesman” of the trade who has 
given a great deal of his time to the Na- 
tional association, Mr. Gillette has for many 
years been chairman of the arbitration ap- 
peals committee. He has devoted long 
years of study to the problems of the entire 
trade. 


In conjunction with the national conven- 
tion, the National Grain Trade council, 
which includes all organized grain exchanges 
in the United States and six nationwide 
grain and feed trade associations, will hold 
its fall meeting on Oct. 2. Members will 
consider proposed revisions in their consti- 
tution, according to Mr. Sanford, chairman. 


Among other convention activities will 
be the Poultry & Egg National Board break- 
fast on Sept. 30, winding up a nationwide 
drive for funds. The Chicago Board of 
Trade will hold a reception on the trading 
floor for registered guests on Friday after- 
noon. 
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HENRY H. GREEN 


The Secretaries’ Circle, an organization 
of trade association secretaries in the grain 
and feed industry, will meet on Sept. 29, 
the day preceding the convention opening 
date. 

Officers of the national association in 
addition to President Green are: Charles 
G. Robinson, Scruggs-Robinson Co., Mem- 


EMIL SCHRAM 


phis, first vice president; R. C. Booth, Piper 
Grain & Milling Co., Cedar Rapids, second 
vice president; R. F. Cunningham, R. F. 
Cunningham, & Co., New York City, 
third vice president; R. B. Bowden, Wash- 
ington, D. C., executive vice president; 
D. F. Clark, St. Louis, secretary; and J. C. 
Bowden, St. Louis, treasurer. 


@ ROBERT W. FAY, Marion, Ohio, is the 
new manager of the McMillen Feed Mills, 
Inc., unit at Marion replacing William 


Caarle, who was transferred to Gibson City, 
Til. 


Northrup, King Announces 
Two New Appointments 


The appointments of Walter J. Bright a: 
sales manager and Earl Knudtson as assistan: 
sales manager, farm seed and feed sale; 
have been announced by L. M. King, pres: 
dent, Northrup, King & Co., Minneapoli. 
following the annual stockholders meetin 
held Aug. 24. 

Stockholders also voted to increase t! 
number of directors from 10 to 12. T| 
new members are John N. Garth, control}; 
and assistant secretary, and Wilkes P. Covi», 
who was elected assistant treasurer. : 
Garth joined the firm in 1928, and M: 
Covey in 1946 after serving as a major 
the air corps. 

The other members of the board wi. 
were all re-elected consist of: Mr. Kin 
H. H. Williams, vice president and trea 
urer; C. A. Burnham and Maurice Keatin., 
vice presidents; J. B. Massie, secretary; Hh. 
C. Fisher, assistant secretary; and J. H. 
Withey, John Mathys, C. A. Bush ani 
James E. Dorsey. 

Mr. King reported that during the yea: 
new plants were built in Los Angeles and 
Nampa, Idaho, a plant was purchased in 
Salt Lake City, and a new warehouse ani 
office building is nearing completion in 
Waterloo, Iowa. 


Life Magazine Has Story 
On Chemical Spraying 


A picture story of chemical spraying 
which appeared in the Aug. 30 issue o! 
Life magazine features the barley fields 
owned by Tom Letness and Ole Roningen, 
Nielsville, Minn., in the Red River valley. 

Photographs show the contrast between 
untreated strips and those which were 
sprayed with 2,4-D by the agricultural de- 
partment of F. H. Peavey & Co., Minnea- 
polis, pioneers in the field. Two men from 
the départment, W. P. “Bill” MacDonald, 
manager, and Admiral Slough, field repre- 
sentative, Halstad, Minn., directed the spray. 
ing for the Life photographers who came 
from the company’s New York office. 


Merck Expands Facilities 
At St. Louis Branch 


New office and warehouse facilities at 
St. Louis will be constructed by Merck & 
Co., Inc., Rahway, N. J., manufacturing 
chemists, the company has announced. Plans 
call for a one-story warehouse, a main 
office, two smaller storage buildings, and 
a garage. 

The new buildings, which will be erected 
on a recently purchased tract of land at 
Oleatha and Maury aves., will provide 
about 61,000 square feet of floor space. 
Construction is scheduled to start in Sep- 
tember and be completed in the summer of 
1949. The Gamble Construction Co., St. 


Louis, has been awarded the contract. 


@ B. C. ODELUND, Romona, S. D., is 


the new manager of the Peavey Elevator, 
Fisher, Minn. 
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DRY-— 
AQUEOUS — 
MIXED— 
Various Sizes— 


Special to order 


Spot shipments 
or on contract 


¥ 


CHOLINE CHLORIDE 


in any desired form— 


exactly as you want it 


ATKINS & DURBROW, Inc. 


now offers another complete line of 


products built for YOUR needs. 


25% Choline Chloride 
40% Choline ry 

75% Choline Chloride Aqueous Solution 
or other special requirements that you want. 
Also 

Choline Chloride—Niacin 

Choline Choride—D3—Niacin 


especially packed for the Storrs (Conn.) 
Broiler ration 


No. 10 packages (6 to carton) 
50 |b bags 
55 pd drums 


Available in small lots or quantities 
Spot shipments or 3 month contract 
Write or wire for data and prices. 


See the ''A&D" representative—he has all 
the details 


ATKINS & DURBROW, INC. 
165 John Street New York 7, N. Y. 
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Sibley Heads Mutual Millers 


Demand Repeal of Permissive Tax Law 


Walter Sibley, Phelps & Sibley Co., Cuba, 
N. Y., was named president of the Mutual 
Millers & Feed Dealers association at the 
annual midsummer meeting of the organiza- 
tion held at Jamestown, N. Y., Aug. 18-19. 

Raymond Hammar, R. Hammar Mill, 
Russell, Pa., was elected vice president; 
Gustavus Bentley, Jamestown,  secretary- 
treasurer; and H. R. Merritt, jr., Griggs & 
Ball Co., East Aurora, N. Y., and Scott 
Gray, Gray Milling Co., Franklinville, N. Y., 


retiring president, directors for two years. 


Members took a negative stand against 
loose import regulations on Canadian poul- 
try and a committee was set up to work 
with poultry producers’ organizations to 
remedy the situation. 

The association went on record demand- 
ing repeat of the permissive tax law, passed 
by the last session of the New York legis- 
lature, which grants farmer cooperatives 
exemption from a gross business receipts 
tax. 

A recommendation that grain prices be 


The Critic dealer franchise offers you a proven 
feed-selling plan designed to increase your feed 
business. You are offered a successful combina- 
tion of product quality ... prompt mill-to-dealer 
deliveries . . . personalized dealer service .. . 
progressive consumer advertising . . . business 
integrity ... and fair pricing. 


Our dealer franchise has helped hundreds of 
other Midwest feed dealers build a profitable, 
year-round business. Perhaps we have just 
the feed-selling plan you are looking for. 
Let us send you complete details. Write... 


“The Beardstown Mills” 
SCHULTZ, BAUJAN & CO. 
BEARDSTOWN ILLINOIS 


quoted on the hundredweight rather than 
the bushel basis was also adopted. 

Following the noon luncheon, several 
addresses were given. Austin W. Carpenter, 
Sherburne, N. Y., executive director of the 
Eastern Federation of Feed Merchants and 
executive secretary of the New York As- 
sociated Businessmen, Inc., stressed the 
need for political action by small business 
people if their legislative rights are to be 
realized. 

“The reason small business so frequently 
gets it ‘in the neck’ on legislative fronts is 
the apathy of small business operators to 
make their needs and rights known to law- 
makers,” Mr. Carpenter declared. “Legis- 
lators have learned from experience that 
small business people can be pushed around 
with less danger of retalliation than any 
other group in our economy and until this 
thinking is changed, other groups will get 
the legislative advantages.” 

Discussing public relations in the feed in- 
dustry, L. E. Fraley, Columbus, Ohio, in 
the banquet address emphasized that good 
or bad customer feelings are built on the 
impressions created by employes. 

Dr. S. E. Smith, New York state depart- 
ment of agriculture, presented a film on 
dairy farm management. 


Kellogg Appoints Davis 
To Chicago Sales Post 


F. A. Davis has been named meal sales 
representative in the Chicago office of 
Spencer Kellogg & Sons, Inc., Buffalo, 
N.Y., replacing William LeBlanc who re- 
signed, it has been announced by J. E. 
Johnson, department manager. 

Following his graduation from the Uni- 
versity of Buffalo in January, 1947, Mr. 
Davis joined Spencer Kellogg in the soy- 
bean oil meal department and later became 
assistant manager in the linseed oil meal 
division. He was a pilot in World War II, 
attaining the rank of captain. 


Huey, Bemis Bro. Manager, 
Dies at Evanston, Ill. 


William Robinson Huey, 69, general 
traffic manager of Bemis Bro. Bag Co., St. 
Louis, died Aug. 22 at his home in Evans- 
ton, Ill., after a long illness. Formerly with 
the Wabash Railroad Co., Mr. Huey joined 
Bemis in 1918 at St. Louis and was in 
charge of traffic there until his appoint- 
ment as general traffic manager at Chicago 
in 1934. He was a former president of the 
St. Louis Traffic club and a member of 
the Masonic order. 


@ RYAN’S FEED STORE, Bellville, Tex., 
has been purchased by Rudolf Mueller. 


PENNSYLVANIA NUTRITION SCHOOL 
The first Pennsylvania animal nutrition 

conference will be held Oct. 25-26 at State 
College, Pa., E. W. Callenbach, department 
of poultry husbandry, has announced. The 
program has not yet been announced, but 
the conference will give feed dealers infor- 
mation necessary to formulate proper dairy, 
livestock, and poultry rations. 
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THE Common 


Help Your Feeders Get 
Top Profits 


Talk to a feeder about profits and 
he’ll listen. Back up your story with 
the name Larro and you'll sell him 
faster. Feeders know the name Larro 
—have known it for years. They have 
confidence in Larro because it is a 
productive feed. They stick to Larro 
year-after-year. These are some of 
the reasons why Larro Feeds enjoy 
a high rate of turnover—why you 
can make full profit on every ton. 


Larro “Farm-tested’ Feeds 
have the 


which every formula feed must have 
in order to produce the best possible 
results and profits for your customers. 


Address Dept. 21 at our nearest office, 
Detroit (2)—San Francisco (6)—Chicago (4) 
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WAY TO 


SELL! 


For convincing proof of Larro’s abil- 
ity to help feeders get top profits 
read the Larro ads which reach 
dairymen, poultrymen and livestock 
feeders in every part of America. 


You also have the support of sales 
helps galore. Folders, booklets, direct 
mail and display materials—all pre- 
pared to help you get a bigger share 
of the top quality formula feed 


business. L-1829 


General Mills 


‘Farm-tested 


Morir, 

Ss 
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CONDUCTED BY 
Easy Accounting System 
Offered for Feed Dealers 


@ THE average feed merchant handles a 
half dozen or more items other than feed, 
to build up a substantial volume of business. 
If a feed store manufactured and sold feed 
only, the problem of 
keeping records would 
be fairly simple. 

Difficulties arise in 
properly determining 
costs when the feed 
dealer goes into oth- 
er manufacturing ven- 
tures, such as mill- 
work or machinery 
and equipment re- 
pair, and service 
work. Record keeping 
difficulties increase by 
taking on lines such 
as lumber, coal, fertilizer, hardware, paints; 
as well as prepared feeds and remedies, 
where no manufacturing is necessary to 
make the sale. 

Just what can a dealer do to get a cost 
breakdown? 

Let us start with the system that most 
feed dealers use, and analyze it. Accounts 
are employed so at the end of the month, 
or year, the dealer can get the following 
information from his books. 


Gerald Burke 


(1) Net sales 
(2) Cost of goods sold 
(3) Operating expenses 


It a dealer takes the cost of goods sold 
from his net sales, he will arrive at his 
gross profit. Suppose his net sales were 
$500,000, and his cost of goods sold $425,- 
000. His gross profit is $75,000. 

On a condensed profit and loss statement, 
it might appear like this. 


Per cent 
to Sales 
Sales (net) $500,000 100.00% 
Cost of goods sold 425,000 85.00 
Gross profit $ 75,000 15.00% 
An analysis of all sales and purchases 
might reveal the following information: 
Cost of 
goods Gross 
Sales sold profit 
Feed $300,000 $260,000 $40,000 
Building Materials 30,000 25,500 4,500 
Lumber 40,000 33,500 6,500 
Coal 70,000 60,500 9,500 
Fertilizer 35,000 31,800 3,200 
Millwork 25,000 13,700 11,300 
TOTALS = $500,000 $425,000 $75,000 


Gathering this information from each 
sales slip would not be difficult on sales, 
but would be very difficult and time -con-. 
suming on cost of goods sold. The solution 
would be to break sales down from the sales 


GERALD BURKE 
slips, and break your cost of sales down 
from your purchase book. In other words, 
your purchase book should have a separate 
column for each breakdown to match your 
sales breakdown. 

You can determine cost of goods sold 
from your purchase account any time you 
wanted to take inventory. 

The next step is a bit more difficult. 

Let us assume the following: 


Per cent 
to sales 
Gross profit $75,000 15.00% 
Operating expenses 
Wages $22,500 4.50% 
Insurance 2,200 44 
Taxes 2,000 .40 
Repairs and maintenance 1,950 39 
Telephone & telegraph 650 13 
Depreciation 2,550 Jl 
Bad debts 2,400 .48 
Car and truck expense 2,850 | 
Office supplies 300 06 
Light, heat and power 2,500 50 
Advertising 1,050 21 
General and miscellaneous 350 07 
Total 
operating expense $41,300 8.26% 
Net profit $33,700 6.749% 


Since wages is the largest item of oper- 
ating expense, an analysis of this item will 
prove very helpful in determining how costs 
should be distributed. Many cost systems 
use direct labor as a basis for applying over- 
head. The feed dealer can use the same idea 
effectively. Let us assume a careful analysis 
of each person on the payroll reveals their 
time was spent as follows: 


Percentage Amount 
of Time Chargeable 
Spent in Each To 


Department Department 


Feed 55.00% $12,375 
Building materials 5.00 1,125 
Lumber 9.00 2,025 
Coal 11.00 2,475 
Fertilizer 6.00 1,350 
Millwork 14.00 3,150 

100.00% $22,500 


Total operating expenses are $41,300 


Wages are 22,500 
Operating expense not 
allocated $18,800 


If operating expense not allocated is mul- 
uplied by the percentages shown above, 
each department will be charged the per- 
centage this expense bears to the labor em- 
ployed in the department. Thus, to get a» 
breakdown on insurance (total $2,200) 
simply multiply by 55 per cent for feed, 
5 per cent building materials, etc. 

Using. your same system, and making the 
few changes suggested, you can now get a 
fairly agcurate picture of how each depart- 
ment of your business is operating. 


Dealers employing two or more people 
to handle their records may use regular cost 
accounting principles. This amounts to treat- 
ing each department of their business as a 
separate unit. In addition to keeping a com- 
plete breakdown on all sales and purchases, 
each item of expense is charged to the de- 
partment it effects. Each department may 
be identified by number or letter. For ex- 
ample: Feed — A, Building materials — B, 
Lumber—C, Coal—D, Fertilizer—E, and 
Millwork—F. If wages appear on his books 
as account No. 155, feed wages would be 
identified by placing an A before the ac- 
count number. It would then appear as A- 
153. 

Items like insurance and taxes would have 
to be proportioned over all the departments. 
Dozens of problems immediately arise as to 
how costs should be arrived at. Unless the 
dealer is equipped and willing to spend the 
time, this detailed method of accounting 
takes, he might better forget it. A cost sys- 
tem is of no value at all unless it is oper- 
ated very carefully. 

The plan we have outlined can be used 
profitably by most feed dealers. It is simple 
to put into operation, because it does not 
require a change in your present method of 
accounting. 


QUESTIONS AND ANSWERS 


Q.—What is the general rule concerning 
the period of limitation on the assessment 
of income taxes? 

A.—Income taxes for any year may be 
assessed within three years after the tax 
return for that year is filed. There are 
special situations where the three year 
period does not apply. These situations 
are covered by special rulings. 

Q.—If a partnership trades its assets (worth 
more than book value) in exchange for 
stock of a newly formed corporation, must 
the difference between the appreciated 
value and the book value of the assets be 
considered a capital gain? 

A.—No. The gain need not be recognized 
in the exchange of stock for partnership 
assets, but the book value of the assets 
will be the basis for determining gain or 
loss on future sales by stockholders of 
stock. It will be the basis for depreciating 
the fixed assets. For example, suppose a 
building appeared on the books at 
$50,000 and a reserve for depreciation 
showed an offset of $20,000, the book 
value of this building would be $30,000. 
Even though the building might be worth 
$75,000 at the time of the exchange, it 
could only be set up on the corporate 
books at the book value of $30,000 and 
the stock received in exchange would 
have a value of $30,000. 

* 

Q.—Could the corporation issue $75,000 
worth of stock for the building in the 
above illustration? 

A.—Yes, but if they decided to set the 
$75,000 up as their cost for depreciation 
purposes, the $45,000 gain would have 
to be picked up by the partners as a 
capital gain. A definite tax advantage 
could be secured by setting up a higher 
basis for depreciation, especially if the 
partners had capital losses they could use 
to offset this capital gain. 
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CSC's Agricultural Division is making choline as technical-grade cholime chloride in a 70% aqueous 


solution, for use in livestock and poultry feeds. It is available in 5-g. or 50-gallon drums. 


Agricultural Division, COMMERCIAL SOLVENTS CORPORATION, 17 East 42nd Street, New York 17, N. Y. 
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HOW YOU MAY SEE THIS 
CONFIDENTIAL MANUAL FOR 
FEED MANUFACTURERS 


The COUPON BELOW IS YOUR “KEY” 


“Illustrative Formulas” is the title of a new 
book showing the application of the latest 
nutritional knowledge to practical feed 
formulas. It was designed exclusively for 
our customers as a source book of ideas, 
and for checking formulas against new This book was not published for general 
scientific developments in feeding. The distribution, but if you manufacture feeds 
contents were planned to include all the and would like to examine a copy, we will 
many factors and interrelations involved be glad to make one available to you, with- 
in modern formula work and successful out obligation on your part. Just write on 
feed manufacturing. In addition to dozens your letterhead, or mail coupon below. 


» 


awer WORLD’S OLDEST AND LARGEST SPECIALISTS IN VITAMIN PRODUCTS FOR FEEDS 


of actual formulas, the book contains de- 
tailed suggestions on interchanging ingre- 
dients, original forms for figuring formula 
costs, making feed surveys, etc. 


DAWE’S MANUFACTURING COMPANY 
4800 South Richmond St., Dept. FB-36 
Chicago 32, Hlinois 


{Please attach to letterhead ) 


YES, we are interested in seeing your new book "Ilustrative Formulas.” 


City . 
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Dealers Share Patrons’ Problems 


Sorensons Test Feeds on Firm-Owned Farms 


® THE problems of their farm pat- 
rons are also the problems of the Sor- 
‘nson brothers, who operate a feed 
mill at Tomah, Wis., and own a 480- 
cre farm west of that town, along 
with three smaller ones. They use their 
‘arms extensively for testing various 
‘eed rations for dairy and beef herds, 
nogs, and poultry as well as other 
-xperimental purposes. 

Francis Sorenson, 33, known around 
Tomah as Fran, managed the firm dur- 
‘ng the war years and was joined by 
his brother, Robert, 21, after he left 
military service. Ted manages the large 
firm-owned farm, while the three oth- 
ers are operated by tenants. The fourth 
brother, Bernard, a captain in the air 
force, has been in service since 1937. 

When the brothers recommend a 
blight resistant grain, a hybrid corn 
variety or other types of seed adapted 
to conditions in their immediate trade 
area, they aren't telling the farmers 
something they read out of a book. 
They know the results of the various 
products through actual experimenta- 
tion on their own farms. Comprehen- 
sive production records give an accu- 
rate account of what Sorenson feed 
rations will do for livestock and poul- 
try. Grain and other crop yields are 
proof of the worth of the firm’s seeds 
and fertilizers. 

With the large Sorenson farm af- 
fording ample grazing land, the broth- 
ers usually keep about 300 head of 
Hereford beef cattle in addition to 
250 hogs. Scientific rations are added 
to the pasture fodder, and beef cattle 
sent to market early this year added 
$34,000 to the farm income, while 
hogs brought about $8,000. 
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“The problem of productivity be- 
ing choked out by weeds has con- 
cerned me for a long time,” Bob com- 
mented. “When I returned from serv- 
ice, I purchased a jeep and equipped 
it with a two-unit spraying outfit, 
which is in great demand by area farm- 
ers who use 2,4-D to kill weeds. This- 
tle is the most common and the worst 
offender, but I’ve had excellent results 
in most cases.” 

The Sorenson & Sons feed mill had 
a small beginning. In 1919 the late S. 
G. Sorenson, father of the four broth- 
ers, purchased the old Merkley hotel 
on Superior avenue in Tomah and 
converted it into a mill. He built the 
100 by 40 feet main building in 1922 
and five years later made an addition. 
The quarters now provide a 12,000- 
bushel grain storage capacity. The firm 
also has a warehouse measuring 40 by 
100 feet. 

“The whirr of the big machinery in 
our father’s mill fascinated us when 
we were boys,” Fran admitted. “As 
soon as we were old enough to be of 
some help we began assisting with the 
operations, graduating from the men- 
ial, routine tasks to the actual mixing 
of the rations and operating the huge 
grinders.” 

When their father died from a heart 
attack while at work in his mill in 
1941, he left the enterprise in capable 
hands, as the $300,000 worth of busi- 
ness done in 1947 testifies. 

Electrically-operated, the mill con- 
tains two-verticle ton-mixers, corn 
cracker and grader, Gruendler hammer 
mill, clipper seed cleaner, a power sack 
cleaner, and other equipment. The ma- 
chinery is capable of turning out 100 
bags of feed per hour, and a large vol- 
ume of custom grinding is done daily. 

The firm’s own Big S brand of egg 
mash has won great favor among poul- 
try raisers in the area. Each of the 
Sorenson farms has a flock of chickens 
and reports excellent production from 
the use of the brand. 

In addition to the two Sorenson 
brothers actively engaged in the plant, 
four other employes are at work with 
considerable farm deliveries being 


made. Company trucks haul carloads 


WHEN the Sorenson brothers, 
‘Bob, left, and Fran, advise 
their patrons around Tomah, 
Wis., on feeding problems, the 
young men know what they're 
talking about. A third brother, 
Ted, manages a large firm- 
owned farm where experiments 
are made on products sold at 
the mill, pictured below. 


of corn and grain from Iowa and Min- 
nesota for use in their operations. The 
firm sticks closely to its field of feeds 
and seeds, but handles a_ limited 
amount of fencing materials. The Sor- 
ensons also service farmers with fer- 
tilizers and weed-eradicating products. 

“The best advertising source of 
reaching farmers during the summer 
months,” said Fran, “is the free out- 
door movies sponsored in most neigh- 
boring villages. Farmers bring their 
entire family, rarely missing a show, 
and the ads flashed on the screen at 
these popular entertainments are wide- 
ly read. 

“Much favorable comment has been 
made on the effectiveness of this form 
of advertising as the message of new 
products and their worth are brought 
to the immediate attention of farmers 
in a clarified form. We also use local 
newspaper advertising and mail soli- 
citation.” 

S. G. Sorenson & Sons is recog: 
nized as one of Tomah’s soundest busi- 
ness enterprises. The young managers 
learned well the lessons their father 
taught and are giving the area service 
of which they can be proud—service 
that is based on actual experiments 
conducted on their own farms. 
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MODEST 
“Do you think I'm conceited?” 
“No, why?” 
“Most girls as cute as I am are.” 
SLOWED UP 


A doctor asked his woman patient her 


age. “I never tell anyone my age,” she 
answered coyly. “But, as a matter of fact, 


CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


I've just reached twenty-one.” 
“Indeed,” said the doctor. “What de- 
tained you?” 


OBEYED ORDERS 


see me any more.” 
TOOTHACHE Mother: “What did he do then?” 
A Chinaman had a toothache and phoned Daughter: “He turned off the lights.” 
a dentist for an appointment. Eee 


“Two-thirty all right? asked the dentist. 
“Yes,” replied the Chinese, “tooth hurtee, 
all right. What time I come?” 


RECOMMENDATION 
“Is he a nice boy?” 
“No, dear, you'll like him!” 


NOW...MAKE YOUR OWN 


Complete 


MINERAL FEED 
at less cost! 


YOUR OWN BRAN) 


COMPLETELY 


MINERAL CONCENTRATE 
“MEETS YOU MORE THAN HALF WAY” 


With highly-concentrated “FORMULA B” 
you save both time and money—because 
it requires no premix and you don't pay 
costly mineral feed prices or freight for 
salt and calcium! “FORMULA B” sup- 
plies correctly-balanced amounts of seven vital trace minerals and four phosphates 

. in a form “so soluble that it melts on your tongue.” Just add salt and calcium 
from your own stock and you have your own brand COMPLETE Mineralizer 
or Mineral Feed! Write for new circular on economical “FORMULA B” ‘Today! 


TRACE MINERAL 


“TRACE” supplies, in proper 
balance, these seven vital trace 
minerals — Stabilized Iodine, 
Copper, Cobalt, Manganese, 
Iron, Zinc and Boron. Write 
for “TRACE” circular now. 


c 


DISTRIBUTORS 


Kansas & Missouri 
Bartels & Shores Chemical Co. 
Kansas City 7, Mo. 

Utah & Idaho 

Warner Arthur Grain, Ino. 
Ogden, Utah 

California 

Pan Western Distributors 

San Francisco 7, Calif. 


Eastern States 
The Amburgo Co., Inc. 
Philadelphia 2, Pa. 

Iowa & Nebraska 

Carroll Swanson Sales Co. 
Des Moines 9, Iowa 
Minnesota 
Horton-Earl Co. 
Minneapolis 1, Minn. 


~The HERMAN NAGEL CO. - 53 W. Jackson Blvd. - Chicago 
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Daughter: “I told William he mustn't 


BEREAVED 

Motorist: “I’m sorry I ran over your hen 
Would two dollars cover the damage?” 

Farmer: “Ordinarily, yes. But in this cas. 
I have a rooster who was so all-fired fon: 
of that hen that the shock is apt to kil: 
him. Better make it four.” 

& 
WILD WOMAN 

Father: “Son, who is this wild woman | 
hear you're running around with?” 

Son: “Aw, dad, she’s not so wild. Any 
body can pet her.” 
* 

TENSE MOMENT 

The irate prosecutor whirled on the de 
fendant—“Madam,” he shouted, trying to 
prove a vital point, “while you were taking 
your dog for a walk, did you stop any 
place?” 

The courtroom crowd waited tensely for 
her answer. 

“Sir,” she answered quietly. “Did you 
ever take a dog for a walk?” 

* 
BLABBED 

Daisy: “Gee, you go out a lot Maizie. 
How many boy friends have ya got on the 
string now?” 

Maizie: “Oh, about six, or seven.” 

Daisy: “All told?” 

Maizie: “Oh, no! Only one that I know 
of.” 

* * 
PRESCRIPTION 

Nurse: “Doctor, everytime I lean over 
this patient to listen to his heart, his heart- 
beats increase. What should I do?” 

Doctor: “Button up your blouse.” 

* 
2 MANY 2’s 

A vacation consists of 2 weeks which 
are 2 short, after which you are 2 tired 2 
return 2 work and 2 broke not 2. 

* * 
CAUTIOUS 

During the day Mrs. Brown hired a new 
maid who answered the doorbell when Mr. 
Brown arrived home in the evening. He 
carried a bunch of roses which he handed to 
the maid saying: “Please give these to Mrs. 
Brown and tell her I would like to see her 
at once.” 

“Well, all right,” replied the maid, “but 
you better make it snappy because she ex- 
pects the old man any minute now.” 

* 


WHO AM NEBUCK? 

A colored minister prepared his text 
about Nebuchadnezzar but not being able 
to pronounce the long name he put it down 
as: “Nebuck had a razah.” 

After announcing his subject to his con- 
gregation, he explained: “Dis tex’ divides 
itself into three pahts. First, what am Ne- 
buck goin’ to do wid dat razah? Second, 
where did Nebuck get dat razah? Third, 
who am Nebuck, anyhow?” 
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’ Show how this Balanced ration 


This little pig went to market earlier than the neighbors’ This little pig stayed home—eating and eating expensive 


pigs. He really wasn’t little any more, though, because grain—several months longer than that first one. For he 
' he’d piled on plenty of pounds, fast, with the balanced hadn’t had the proteins, minerals and vitamins needed to 
diet he got in his Pillsbury’s Best Feeding Program. balance his corn ration and speed his growth. 


PIG AND 
SOW 


How true that is, with today’s grain prices! You’d do Right now is the time! Remind all your feeders to give 

farmers a big favor if you could make each one write that their fall pigs a fast, thrifty start with this complete, 

down a hundred times, so he’d never forget it. Yes, early- balanced food. Remind them it’s for sows, before and 
to-market pigs bring him a lot more clear income. after farrowing, and for pigs when they’re three weeks old. 


Balance makes all the difference. There’s a double satisfaction in selling the 
full line of Pillsbury’s Best Feeds and Concentrates. For the more you help 
farmers feed better, the bigger your business grows. If you’re not already a 
Pillsbury dealer, there may be an opportunity for you in your locality. Write 


and find out about getting a profitable Pillsbury Protected-Dealer Franchise. PILLSBURY MILLS, 1NC.— 
FEED AND SOY DIVISION 


Headquarters, Clinton, Iowa. Feed Mills in Nine Other Cities. 
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Stabilized Vitamins 
and 


dry carrier 


NET WEIGHT 
100 LBS. 


GUARANTEE 
Mee VITAMIN D - 400 A.0.A.C. Chick 


Units per gram (181,600 units per pound). 
Stabilized for 1 year from date of manufacture. 


VITAMIN A -~ 1000 U.S.P. Units per 
gram (454,000 units per pound). Stabilized 
for 6 months from date of manufacture. 


VITAMIN D 
Stabilized 1 yr. 


CONTROL NO. DATE MANUFACTURED 


we 


cae 


VITAMIN A 
Stabilized 6 mo. 


‘ 

at 

> 


SILMO CHEMICAL CORPORATION 


Main Office and Laboratories: Vineland, New Jersey 
Vitamin A and D Supplements in Feeding Oils and Dry Supplements 
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Remember Your Customers’ Names 


And They Won’t Forget You, Says Albert Harman 


® REMEMBER every customer’s 
ame and don’t let him forget you. 

That simple homily has been the 
oundation upon which Albert Har- 
van has nearly tripled his volume of 
vusiness at the Hermitage Feed store 
a Nashville since taking it over seven 
nonths ago, 

Prior to that time, he had been a 
raveling salesman for a tire concern, 
alling on about 25 customers a day 

nd selling about $40,000 worth of 
ires every month. Mr. Harman, how 
ver, had reached middle age and felt 
hat he couldn’t keep up that pace 
orever. So he left the road, took over 
he Hermitage store, and began put- 
‘ing the same drive into selling feeds. 

Early in his career in the selling 
same, Mr. Harman trained his mem- 
ory to the point where he could call 
every new customer by name after 
meeting him just once. He still sur- 
prises many with his ability to remem- 
ber names. 

“There's nothing,” Mr. Harman ob- 
served, “that will come nearer kin- 
dling a warm glow in a man’s heart 
than to have his name remembered 
after a first contact.” Regardless of 
whether he meets a man in the store 
or on the street for the second time, 
Mr. Harman greets him by name. 

Making every name register in his 
mind is only a first approach. Starting 
from there, Mr. Harman not only 
builds a customer relationship but a 
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lasting friendship as well. He invites 
new acquaintances to make the Heri- 
tage store their headquarters when 
they come to town. He has trained 
many of them to meet their friends or 
make their business engagements at 
his store. 


Whenever he has time, Mr. Har- 
man chats with a man long enough to 
learn how many hens, hogs, cows or 
other livestock he owns and where 
his farm or home is located. This in- 
formation takes root in his trained 
memory and keeps the cash register 
ringing. 

After Mr. Harman meets a man for 
the first time, he puts his name in 
the store’s mailing list if it isn’t already 
there. The mailing list, built up from 
several sources, is important in that 
it enables Mr. Harman to keep close 
tabs on his customers and makes it 
possible for him to put zip in his trade 
through the friendly interest he takes 
in his patron’s problems. Mail, phone, 
and store contacts strengthen the ties 
started by the dealer’s interest in his 
cutsomers and prospects. 


Mr. Harman follows up mailings 
with more mailings at 10 day intervals. 
His theory is that if the prospect takes 
the Hermitage literature out of his 
mailbox often enough, sooner or later 
he will drop around the store to learn 
what kind of an individual is taking 
such a persistent interest in his farm 


EVERYONE likes to be remem- 
bered by name, and Albert 
Harman, right above, is cash- 
ing in on that trait at Nash- 


ville, Tenn. Recalling every 
customer's name after just one 
contact is bringing increased 
sales to the Hermitage Feed 
store, shown below. 


business. It is no uncommon thing for 
a new customer to saunter in the store 
and say, “I’ve been getting your liter- 
ature and letters so long I just had to 
come around and see what it is all 
about.” 


If a prospect seems promising 
enough, Mr. Harman supplements his 
mail attack with a phone call and in 
that call he not only establishes a 
friendly relationship but gets a lot of 
new information which enables him 
to plan a more successful attack on 
the prospects sales resistance. One day 
while talking to a prospect with whom 
he had had no success, he asked, 
“What kind of livestock are you feed- 
ing now?” 

“Oh, a dozen cows, 100 hens, a few 
hogs, and about 50 rabbits,” was the 
answer. 

In a day or two the prospect re- 
ceived a 25 pound bag of rabbit feed 
with the compliments of the Hermi- 
tage Feed store. This was the straw 
that broke down his resistance and he 
now is a regular customer. Mr. Har- 
man has found that when it is prop- 
erly timed, a 25 pound bag of feed “on 
the house” is cheap advertising—and 


(Continued on page 76) 
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EXPERIENCE 


E. F. Drew Products give qual- 
__ ity performance year after year. 
_ They fortify all manufactured 
feeds adequately with essential — 
Vitamins A and D. 


ASP 


VITANDRY 2000 VITAND VITANDRY D2 


D-Activated Animal A and D Feeding Oils and Irradiated Y t 7 
Fortified Codliver Oils. 


: 4 
_ 
3 
BOSTON: amber of Commerce Bldg., Zone 10 CHICAGO: 919 N. Michigan 
Drew’ Co., Ltd., Montreal BRAZIL: E. F. Drew & Cia. Ltd., Rio De Janeiro 
. FACTORIES & LABORATORIES: BOONTON, N. J. 
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Good Management Means Success 


B. E. Lyle Uses His Time and Patron’s Wisely 


@ WHY is onc feed store able to 
attract business from a wide area with- 
out offering free delivery or other 
special services while often a competi- 
tor has a difficult time making a small 
margin above expenses? 

The answers to that question will be 
many and varied. However, about 90 
per cent of them will affirm it de- 
pends upon the merchant's attitude 
toward customers—and the type of 
management. 

Down in Tupelo, Miss., for example, 
B. E. Lyle, owner of the Lyle Feed 
store, is located ina section that has 
been building into a major dairying 
section, Thirty years ago when the 
boll weevil invaded the Tupelo area, 
a livestock farming campaign was in- 
stituted. It established a flourishing 
dairy enterprise, increased bank de- 
posits five-fold, and enabled Lee coun- 
ty, Miss., to win the American Jersey 
Cattle club achievement cup two years 
im succession. In Lee county alone 
there are more than 2,000 dairy farm- 
ers where once there was only an 
occasional family milk cow. ° 

It is Mr. Lyle’s contention that a 
feed dealer must be a friendly, helpful 
person to handle the needs of these 
cotton: farmers: turned-dairymen. One 
of his first moves was to fix up a small 
room in his store for the convenience 
of customers and friends. A long 
bench, chairs, and plenty of magazines 
were provided for farmers and their 
wives who had several hours to “kill” 
before leaving for home. 

“We've got a rather peculiar setup 
down here,” explains Mr. Lyle. “You'll 
see milk trucks coming into town from 
a half-dozen different directions. Each 
one of them will be carrying from six 
to eight hitch-hiking passengers—men 


|_ “BB. LYLE 
and: 


FLOUR- FEEDS - FERTILIZERS 
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and women. They'll arrive in town 
about 10 o'clock and do a little shop- 
ping before leaving about noon. Well, 
that means they have some idle time 
on their hands. So the shoppers come 
down to this waiting room of mine 
and chew the fat with their neighbors. 
Sometimes that room is just jammed 
with people, about half of them 
women.” 

Does it pay off for Mr. Lyle? 

“You bet it does!” he exclaimed. 
“When they come to town on Satur- 
day to buy the bulk of their needs, 
they remember me when it comes to 
buying feed or flour. And say, those 
milk trucks will also carry a sack of 
feed for a hitch-hiking farmer on the 
trip home. That’s really a special 
service which the drivers seem willing 
to render.” 


This enterprising Mississippian finds — 


it pays good dividends to make fre- 
quent calls on his customers, both 
large and small. 

“I believe that an efficient feed 
store owner or manager can delegate 
authority, so he can get away from 
the store and visit patrons,” he asserts. 
“I try to spend a certain part of my 
time out in the field every week. This 
is one of the best ways in the world 
for getting acquainted and being of 
some service to them. For example, a 
farmer who buys concentrates and 
mixes his own feeds may sometimes 
run into a minor snag. If I can be of 
service to him, he feels kindly toward 
me—and he pays a visit to my store.” 

Mr. Lyle feels that the man who 
doesn’t spend any time with his cus- 
tomers but prefers to stay in his office 
is making a serious mistake. He be- 
lieves that farmers like to meet and 
talk with the owner. It establishes a 
contact and often works up friendships 
that even the most efficient employe 
cannot gain in the store. 

“It is vital for a good feed store 
owner or manager to spend some time 
with customers to keep his business 
on an even keel,” points out Mr. Lyle. 
“At the same time, he should be care- 
ful not to waste their time. Good 
farmers, like good feed dealers, realize 
its importance. If a dealer interrupts a 


FRIENDLINESS of the dealer 
and his ability to make the 
best use of his time are basic 
in the success of a feed store, 
says B. E. Lyle, whose store at 
Tupelo, Miss., pictured below, 
is proof of his business phil- 
osophy. 


farmer when he is out in the field try- 
ing to get his hay into the barn before 
a thunder shower, that merchant is 
simply inviting trouble. 

“Just put yourself in the shoes of 
the farmer and think how you feel 
when a salesman is wasting your time,” 
he continued. “A good store manager 
will know when the time has come to 
wind up an interview. It pays to make 
your calls short and snappy when it’s 
obvious a dairyman just hasn’t got the 
time to visit with you.” 

Mr. Lyle is sold on the value of 
taking an active part in the affairs of 
a community. 

“It’s a long-range selling program, 
it’s true,” he declares, “but effective 
management of a feed store involves 
a broad viewpoint in relation to the 
farming community which it serves.” 

Tupelo merchants and bankers have 
been largely instrumental in develop- 
ing a highly diversified agricultural 
program in the Tupelo area. Mr. Lyle 


(Continued on page 108) 
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Tiny Ads Big Job 


Consistent Advertising Pays 


@ THE Chas. L. Stoker Produce Co. 
of Paola, Kan., is an old feed and pro- 
duce firm, but it shows no signs of 
senility or hardening of the arteries 
either in its merchandising or the 
speedy service which its customers 
receive. 

While some older firms lose their 
aggressiveness and are inclined to coast 
along on their reputations, this is cer- 
tainly not true of Stoker’s. This con- 
cern is constantly on the alert to keep 
its name before the public and is al- 
ways seeking ways to make new 
friends and retain the good will of 
old ones. 

“No business can stand still,” Dale 
H. Grimes, manager of the company, 
asserted. “If we stopped our adver- 
tising and attempted to stand pat with 
our present business we would mighty 
soon find ourselves slipping and our 
customers drifting away. 

“Besides,” Mr. Grimes explained, 
“we are not content to stand still, even 
though our present business is a profit- 
able one. We desire to make new 
friends and add new customers to our 
list regularly, and we want to sell 
more to those who are already our 
customers. 

“We have found that newspaper 
advertising is our best medium for 
building customer acceptance of our 
firm and our products,” Mr. Grimes 
stated. “The newspaper columns en- 
able us to reach all of our prospects 
every week, whereas if we tried to 
contact them personally on their farms 
we would do well to get around once 
a year. For the results obtained we 
find newspaper advertising very rea- 
sonable in cost, too.” 

Mr. Grimes became a member of 
the firm in September of last year, 
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when Mr. Stoker retired from active 
participation in the business and turned 
the job of management over to him. 
The latter has worked in feed and 
produce firms for the past 15 years but 
always before as an employe. Now 
that he has his own business he is 
using ideas gleaned from his experi- 
ence to supplement those which have 
in the past proved successful for the 
Stoker Co. 

While the firm uses considerable 
display advertising, its most outstand- 
ing results come from numerous small 
ads which are run in the classified and 
personal columns. 

“Many people who don’t give dis- 
play advertising a second glance read 
the classified and personal columns 
carefully,” Mr. Grimes remarked. 
“While they may pass over one of 
our little readers lightly, if we have 
enough of them scattered through the 
paper their very recurrence is bound 
to carry weight and make an impres- 
sion on the reader.” 

Paola has three weekly newspapers 
and the Chas. L. Stoker Co. adver- 
tises in all of them. In this way it 
blankets its trade territory thoroughly, 
for one or more of the papers goes to 
every rural resident. By using all, the 
firm not only insures complete cover- 
age but it makes certain that it will 
be represented in the favorite sheet of 
each prospect. 

The Stoker firm does not count on 
just one or two of their distinctive 
little ads to do the job for them. Each 
issue of each paper contains as many 
as 8 or 10 different readers. These are 
scattered throughout the columns and 
each varies in content from the others, 
so they boost many products as well 
as keep the name of the firm in the 
public mind. Diversity induces people 
to read the ads while their regular re- 
currence makes their impression a last- 
ing one. 

As an example of the type of these 
little ads and the way in which they 
cover all phases of the firm’s business, 
the following are chosen from a single 
issue of one of Paola’s weeklies: 

“Start those chieks the right way. 
Feed Staley’s chick atoms with Staley’s 


OUTSTANDING results from 
numerous small classified ads 
have been achieved at the 
Stoker Produce Co., according 
to Dale H. Grimes, above, 
manager of the firm. An exte- 
rior view of the store at Paola, 
Kan., is shown below. 


chick scratch.—Chas. L. Stoker Pro- 
duce Co.” 

“Get Tarkio 45% molasses feed for 
milk cows and feeder cattle at Chas. 
L. Stoker Produce Co.” 

“We want your eggs. Bring us your 
next case. Chas. L. Stoker.” 

“It’s the best that I ever fed. That's 
what feeders say about Staley’s Pro- 
lass Pig and Hog Supplement.—For 
sale by Chas. L. Stoker.” 

“Take that next can of cream to 
Stoker’s. We try to please you.” 

“Feed Staley’s 4-Bells 16% dairy 
feeds for better quality cream.—Chas. 
L. Stoker Produce Co.” 

“We need more poultry. Bring us 
yours, Top prices every day.—-Chas. 
L. Stoker Produce.” 

See how these tiny ads cover every 
phase of the firm’s business, both in 
the feed and produce lines? And, in 
addition to these, the Stoker Co. had 
in the same issue of this paper a 6-inch 
2-column display advertisement and a 
2-inch 1-column ad for Staley’s Farm 
feeds. With this sort of publicity, 
surely no one will forget the name of 
Stoker nor what the firm is handling. 

The Staley feeds which are featured 
in so much of the advertising are 
stocked exclusively by the firm. By 
sticking to the one line and studying 
it closely Mr. Grimes and his helpers 
can keep posted on all the answers to 
questions that feeders may ask. More- 
over, with a single line the firm is able 
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to keep a complete stock of every type feed 
at all times. 

’ “We pride ourselves on our service,” Mr. 
Grimes commented, “and we feel that one 
of the best services a dealer can offer his 
customers is that of always having the feed 
they want or need. If the dealer tries to 
carry three or four lines of feed he will 
seldom be completely stocked on any one 
and he will spend much of his time trying 
to substitute ‘something just as good’ as the 
product asked for. For keeping customers 
happy we find there is nothing like having 
the feed a farmer wants when he wants it, 
so he can throw it on his car and be on his 
way. 

“Right there is where we try to make 
our service excel,’ Mr. Grimes said. “Know- 
ing that the farmer's time is money to him 


we endeavor to give speedy service at all 
times and to keep customers waiting as 
little as possible. If a wait is necessary we 
are always careful to tell the customer just 
how long it will be. Our location on the 
corner of the town square gives him a good 
opportunity to shop or attend to other mat- 
ters while we test his cream, count his eggs, 
or get his feed order ready.” 

@ H. I. WICKRE, owner of the Climax 
Mill & Feed Co., Rolfe, Iowa, his wife, and 
daughters, Beryl Jean and Sharon Kay, re- 
cently returned from a 6-weeks tour of the 
western states and Canada. 

@ BEMENT FEED & SUPPLY, Mason, 
Mich., has installed a 1 ton Blue Streak 


mixer. 


Minral Meal. . 


Algona, Ia. 
Fremont, Neb. 


among your hog feeder customers 


Minral 


For profits, or volume, there’s only ONE Sargent 
. tops with hog feeders this year 
and EVERY year. Sell the LEADER, and see the 
difference. Write for our dealer proposition. 


SARGENT PLANT 


BEST 
Seller 


DES MOINES 
IOWA 
Monmouth, IIl, 
Waverly, Mo. 


Feed Sales Supervisors 
Attend ADM Conference 


O. J. McClure, Chicago authority on 
practical salesmanship, was the guest speaker 
at a two-day conference for feed sales super- 
visors sponsored by Archer-Daniels-Midland 
Co., Minneapolis, Minn., July 29-30. 

Speaking on “The Lost Art of Salesman- 
ship,” Mr. McClure warned the salesmen 
against falling into bad selling habits and 
cited many that are common today. 

Other conference speakers, all company 
officials, included: T. L. Daniels, president; 
Larry Finch, manager, fur food division; 
Arthur C. Smith, manager, soybean oil 
meal department; Elmer Ziegenhagen, serv- 
ice director; John Whaley, manager, turkey 
and promotional divisions; Paul Nelson, 
feed department sales manager. 

Harvey Benson, assistant sales manager; 
Dick Headley, manager, merchandising de- 
partment; George W. Smith, manager, lin- 
seed oil meal department; and Forrest L. 
Daniels, feed department manager, com- 
pleted the list. 

During the conference, the salesmen 
toured the Archer plant, central control 
laboratory, and research laboratories. They 
also saw skits and movies which illustrated 
the importance of good selling and 
merchandising. 


Fred Watkins, President 
Of Cleveland Firm, Dies 


Fred Ernest Watkins, 67, president of 
the Cleveland Grain Co., Cleveland, and 
executive committee chairman of the Grain 
& Feed Dealers National association for the 
past 25 years, died Aug. 24 in a Cleveland 
hospital. 

Mr. Watkins was a past president of the 
national association and received much 
praise when he served as chairman of that 
organization’s trade rules committee. He 
was also a former president of the Ohio 
Grain, Mill & Feed Dealers association, of 
which he was a trustee for many years. 

A native of Sheldon, Ill., Mr. Watkins 
devoted much of his time to charitable and 
civic enterprises in Cleveland. He is sur- 
vived by his widow, Helen Way Watkins, 
a son, and two daughters. 


Colonel Major to Address 
Pennsylvania Meeting 


Colonel Jack Major, humorist and public 
speaker, will talk on “Taxes, Women, and 
Hogs,” when the Northwestern Pennsyl- 
vania Feed association meets at Schusters, 
Greenville, Pa., Sept. 23, H. E. Casgrain, 
secretary-treasurer has announced. 

A native of Paducah, Ky., where he cad- 
died for Irvin S$. Cobb, Mr. Major has 
done work in radio, vaudeville, and phono- 
graph recording and is widely known in the 
entertainment field. 


@ ROLLIE THIEL, Wadena, Minn., has 
purchased the feed mill at Henning, Minn., 
from A, M. Carlson. 


THE FEED BAG — September, 1948 


~ 
wt 

| < | 
| 

BY 
608 


It’s Speedy 


e in starting 
e in production 


Sturdy 
e in construction 
e in performance 


It’s Economical 


e in horsepower 
e in all operations 


It’s Profitable 


e in steady service 
e in extra earnings 


It’s a Model UX 


Grinder 


For details about JAY BEE grinding equip- 
ment, write any of the addresses below 


"There's a JAY BEE Mill for every grinding 


purpose.” 


Yes . .. when you handle grinding where a 
mill must be started and stopped frequently 
... look to the quick action JAY BEE Model UX. 
Seven seconds after you turn the switch, grind- 
ing operations start. 


And the extra starting and stopping means 
nothing to the rugged construction of the Model 
UX, built to take easily, all stress and strain 
of grinding. 


For economy of operation, Model UX has never 
been excelled. This notable economy, with big 
capacity, makes pleasant reading in your earn- 
ing reports. 


The JAY BEE line of mills is designed to meet 
every grinding need. JAY BEE Mills are made 
in many sizes and models .. . for Belt, V-belt 


and Direct Connected drives ... from 12 to 
200 H.P. 


Why not get the benefit of our experienced 
engineers’ suggestions on your grinding prob- 
lems? No obligations. Just write us outlining 
your conditions and needs. 


J. B. SEDBERRY, INC., Franklin, Tenn. 


John J. Woods & Sons, Juy Bee Sales Co.....Kansas City, Mo. 
T. G. Holland Mach. Co......... 474 Fairfax Rd., Drexel Hill, Pa. 


i B. Harr Cairo, Georgia 
0. D. Padgett Sandersville, Ga. 
A. F. Shirk Box 523, Canton, Ohio 
Jay Bee Sales Co.................... .220 Broudway, New York 7, N. Y. 
Frank S. Sand P. O. Box 656, Gainesville, Fla. 
Bryant C. Long................ 1601 Choctaw St., Baton Rouge, La. 


Jackson, Tenn. 


ag Bee Sales Co. 


Bennettsville, S, C. 

Jay Bee of Texas ................ 1904 S. Akard St., Dallas, Texas 
W. H. Hust, Jay Bee Co 

1031'N. Humphrey Ave., Oak Park, Ill. 

W. E. Berling. P. 0. Box 6084, Indianapolis, Ind, 

Wagner Machine & Mill Supply Co 

1829 Market St., Denver, Colo. 
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Irwin A. Sedberry.... 1428 W. 26th St., Indianapolis, Ind. 
A. K. Th 


718 Washington Ave. N., Minneapolis, Minn. 
Douglas W. Palmecr........ 3808 44th Ave. S, W., Seattle, Wash. 
J. C. Hunter Co. 600 16th St., Oakland, Calif. 
Western Engineering & Equipment Co 

5699 District Blvd., Los Angeles, Calif. 
Forest, Mississippi 
P. O. Box 497, Murfreesboro, Tenn. 
Dothan, Alabama 


H. A. McLeod 
J. D. Vance 

J. R. Sorrells 
R. E. Perkins, Manager, Jay Bee Sales Co 

1508 S. First St., Louisville, Ky. 


Lima Armature Works 


Lima, Ohio 

The Sanders Co Greenwich, Ohie 
P. O. Box 331, Utica, New York 
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STONEMO HARD GRIT 
MAGNIFIED 12 TIMES 
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HEN-SIZED 


WHAT THIS 
MEANS IN 
EXTRA 
DOLLARS 
TO YOU 
AND YOUR 
POULTRY MEN! 


HE extra grinding surfaces of Stonemo Hard, Insoluble Grit 
help your customers’ birds get more nutritional value from the 
poultry feed you sell! 


These grinding surfaces help birds utilize their feed better for 
growth and production! They help reduce feeding costs, sometimes 
up to 20%! 


That’s the dramatic, money-saving story we're telling, month after 
month in the poultry press, New England Homestead, Farm Journal 
and Country Gentleman—to more than 6,000,000 poultrymen and 
farmers. We’re urging them to economize by buying Quality Feeds 
—but using a real grinding agent: Stonemo Granite Grit. 


Here is your opportunity to be of real service to your customers— 
and to help you get the feeder accounts you want. Add Stonemo 
to your line. Recommend and sell it to get the most nutritional 
value out of your feed formulas. You'll make more sales of top-grade 
poultry feeds and both you and your customers will benefit! 


STONE MOUNTAIN 


Lithonia, Ga. 


THE FEED BAG — September, 1948 


3 
a 
4 


6,000,000 poultrymen and farmers— 


MAKE MORE 


SALES! Get these 
FREE dealer helps now! 


Tie-in locally with this big Stonemo campaign! Make your store local headquarters 
for Stonemo Hard, Insoluble Grit. To those who stock and sell Stonemo, we offer 
the following free sales helps: Stonemo Folders. Mailing Samples. Educational Book- 
lets. Sample Display. Wall Poster. Reprints of Advertisements. Vo-Ag, County Agent 
Kit. Write for your dealer helps today—and give us the name of your favorite feed 
manufacturer. Just ask for the ‘“Stonemo Sales Package’! Address Dept. FB-9. 


GRIT COMPANY 


Barre, Vt. 
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Modern Lighting Sales Aid 


Good Installation Performs Three Functions 


@ ONE of the basic fundamentals of 
modern merchandising is modern light- 
ing—lighting which will be a real sales 
help rather than a sales obstacle. I 
think you will all agree that without 
window light, Mr. and Mrs. American 
Shopper would have a difficult time 
indeed, in learning what you have to 
satisfy their needs and wants. 

Unfortunately, there are too many 
merchants who feel that all they have 
to do is hang a few fixtures, with some 
bulbs in them, and by so doing, their 
store is lighted satisfactorily. There 
are others, whose stores are now so 
lighted, who think, or have been 
wrongly advised, that all they have to 
do to make their stores ready for the 
parade of shoppers, is to replace their 
existing lighting system with “The 
cure all of all lighting ills’—the fluor- 
escent lamp. Besides, they have heard 
that the fluorescent will cut down 
their lighting bills. True, these mer- 
chants will be ready for the parade, 
but, adopting an expression used by 
John Nesbitt, these merchants will 
only be ready for the “passing parade 
of shoppers.” 

This type of hit or miss lighting is 
disappearing from the American store, 
and rightly so. It may have been all 
right in grandpa’s day, when the keen 
competition of today was unheard of, 
but today a modern lighting system 
must assist the merchant in his com- 
petitive enterprise. 

In order to assist the merchant rath- 
er than hinder him, a modern lighting 
system must have an attraction value, 
that is, the ability to attract shoppers 
into the store, direct them to the 
various departments and show the 
shopper the merchandise being offered. 

A modern lighting system must have 
an appraisal value, which is to say, 
the lighting must help the shopper 
see the inherent quality of the mer- 
chandise, help him to make his buying 
decisions more quickly and more ac- 
curately, thereby creating better cus- 
tomer satisfaction and reducing returns. 

A modern lighting system must cre- 
ate a distinctive atmosphere whereby 


*An address delivered at the annual Store Mod- 
ernization Show held at the Grand Central Pal- 
ace, New York City, July 6-10. 
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By CARROLL L. O'SHEA* 


General Electric Co. 


the store interior becomes a pleasant 
and desirable place for Mr. and Mrs. 
America to shop, to stay longer and 
return more often. 

These three necessary functions of 
a lighting system—(1) attraction (2) 
appraisal (3) atmosphere —are com- 
monly referred to as the three A’s of 
store lighting. 

Now some of you may feel that to 
apply the three A’s to your store will 
be too expensive. Yes, it will be if you 
are still of the opinion that lighting 
is an overhead expense; it won't be 
too expensive if you classify your 
lighting as it should be, that is, a 
sales investment. 

There are many ways of accomplish- 
ing a successful lighting installation. 
The system can be either a direct 
lighting system, a semi-direct system, 
a semi-indirect system or a totally in- 
direct system. Or, it can be a com- 
bination of two or more of these sys- 
tems. Incandescent or fluorescent lamps 
can be used as the light source, or a 
combination of fluorescent and incan- 
descent can and has been very suc- 
cessfully employed. 

When I refer to fluorescent lamps 
notice that I do not qualify them as 
to cathode construction. The lamps 
themselves do not care about their 
cathodes. Both hot and cold cathode 
lamps have their uses. Where one will 
work successfully and economically the 
other won't, and vice versa. Remem- 
ber the thing you are buying in a 
lighting installation is the light de- 
livered to the sales or display areas. 
The fixtures, lamps, wiring and watt- 
age used are only the means to the 
end—which is the light of the proper 
quantity and quality. 

By quantity, I mean enough foot- 
candles for the shopper to really see 
and see well what he is buying. By 
quality, I mean light of the proper 
diffusion and direction so as not to 
distract from the goods being offered. 
How many of you have walked into a 
store and the first thing you saw was 
a quantity of glaring light bulbs? This 
condition may be all right if you are 


selling light bulbs, then they should 
be the first thing seen, but, if you are 
not selling bulbs, shield them so your 
prospective customers entering the 
store see only the merchandise you 
are offering. This principle holds true 
for all types of light bulbs including 
fluorescent lamps, except in a few rare 
cases such as stores with high ceilings 
or some special architectural treatment. 

In selecting your light source a great 
amount of care should be exercised. 
Many merchants have used fluores- 
cence, not caring what color lamp was 
installed, thinking that the color of 
the light source was an unimportant 
detail. Let me show you the effects 
of various colors of light source on 
different materials. Over here I have 
five boxes with samples in each—all 
alike. From where you are sitting the 
five brown covers all look the same, 
and they are the same. Now see what 
a change in light will do. 

In the first box, I have lighted an in- 
candescent lamp, with which we all 
have become so familiar and accus- 
tomed to, as the color of artificial light. 
It was the only color we had in a com- 
mon light source until the advent of 
fluorescence. 

In the second box, I have lighted 
the daylight fluorescent lamp. This 
color was the first white color pro- 
duced in the fluorescent family back 
in 1938, just ten years ago. This color 
was made because of the public’s clam- 
or for daylight, efficiently, from arti- 
ficial light sources. This particular day- 
light is that found in nature at a time 
when there is a uniform overcast sky. 
I mention this because of the mis- 
nomer most people have about day- 
light. Daylight is a very changeable 
thing. The daylight present at sunrise 
is not the same daylight found one 
half hour after sunrise, nor is it the 
same as found at noon. The daylight 
at noon from the south sky is not the 
same as the daylight from the north 
sky. The daylight from the north sky 
with thin white clouds is not the same 
daylight from a clear north sky. So 
you see why I say that daylight, used 
as a singular term, is a misnomer? It 


(Continued on page 98) 
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Why not sure 
Vitamin 


YOUR CUSTOMERS NEED TO BE SURE 


True Vitamin A helps chicks grow fast; helps keep 
layers at top production; helps insure eggs of high 
hatchability and chicks of good livability; helps pro- 
tect all poultry against many infectious diseases. 
Ample true Vitamin A put into your feeds pays off in 
performance for your customers—provided it ‘stays 
put”. 


ELUSIVE VITAMIN A CONTROLLED 
BY NOPCO* “DRY” PROCESS 


Vitamin A is easily destroyed in ‘‘natural"’ feedstuffs 
during harvesting, curing and storage. Vitamin A in 
an ordinary dry carrier also is easily destroyed. But 
the true Vitamin A in Nopco dry carrier products is 
there to stay until it is needed. When stored for six 
months—and more—at room temperature, NO AP- 
PRECIABLE LOSS has been found in the Vitamin A 
value of Nopco “‘dry"’ products in certain mixtures 
known to be unfavorable to Vitamin A stability.t 


VADREX™, VIADEX* AND NOPCO- 
FORTIFIED COD LIVER OILS 


VADREX supplies true Vitamin A, Vitamin D and 
Vitamin G in dry meal form. Containing 1000 A, 
400 D and 400 micrograms of G per grom, VADREX 
is Ideal for the feed man who wants all 3 essential 
vitamins in one easy-to-use, free-flowing, ‘‘400 D”’ 
dry product, 


VIADEX is a reliable A and D “‘dry"’ product for feed manufac- 
turers who want to be sure of ample true Vitamin A—as well as 
D— in their feeds. 


And for those feedmen who prefer A and D in oil form, Nopco 
offers the same reliable Nopco-fortified cod liver oil products 
which have been the stand-by of the industry for many years. 


WRITE TODAY FOR FREE LITERATURE 


Get the facts about Vitamins A, D and G. Special data sheets, 
folders and booklets will tell you what you want to know about 
these important vitamins in Nopco Vitamin Products. Also—ask 
about the Nopco fermula building service. 


Dry carrier or fortified cod liver oil, let Nopco solve your vitamin 
problems today. 


East of the Rockies West of the Rockies 
Agricultural Department Agricultural Department 
Nopco Chemical Company Nopco Chemical Company 
Ist and Essex Streets 1140 S. 10th Street 
Harrison, New Jersey Richmond, California 


AGRICULTURAL DEPARTMENT 


NOPCO CHEMICAL COMPANY 


tAll data obtained in accelerated tests and converted by established procedure to room temperature equivalents. 


"Trademarks of Nopco Chemical Company. 
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Halibut Liver Oil Producers 


— plant and Laboratory—Seattle 7, Washington 
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TRU A Fish Liver Oil will pay dividends because all 
you pay for is vitamin A. You do not buy any high 
priced diluent fat. You do materially reduce ship- 
ping costs and storage space- 


Highest Quality at No Additional Cost 


TRU A Fish Liver Oil is a product of exceptionally high 
quality, containing true vitamin A, standardized and 
stabilized in its natural oil form. TRU A is manufac- 
tured subject to the same high standards of quality 
maintained in the manufacture of natural vitamin A 
oils for use in pharmaceutical and food products. In 
buying TRU A you do not pay extra for quality. Prove 
this to yourself by making @ simple test—either one 
pound of TRU A miscible and one pound of Dry D, 
(2000 units per gram), or one and one-half pounds of 
TRU A straight and one pound of Dry D, (2000 units 
per gram), are equivalent in vitamin A and D con- 
tent to five pounds of 2000 A-400 D conventional 
feeding oil. 


Mixing is Flexible .. Easy 


You save, too, because it is no longer necessary to buy 
vitamin A in fixed association with any other vitamins. 
Use TRU A Fish Liver Oil to assure flexibility in obtain- 
ing any desired vitamin A content in your products. 
Fortify feeds as desired . . - easily, conveniently, re- 


liably. 


Try TRUA Fish Liver Oil—judge for yourself. 


OFFICE—790 Broad St., Newark 2, Ne 


s 
Vitamin 


TRUA Standardized Fish Liver Oil 
is a basic feed ingredient—true 
vitamin A from fish liver oil— 
standardized and stabilized— 
guaranteed U. S. P. units of vita- 
min A in the most economical 
natural potencies. For liquid dis- 
persion, Miscible mixes readily 
with water or milk. For dry dis- 
persion, premix your own dry A. 


TRU A Standardized 
Fish Liver Oils 


Packed to meet your needs and 
convenience 

Packing Type Code 
24-1 Ib. Cans Miscible 24 M 
215 Ib. Drum Miscible 215 M 
215 Ib. Drum Straight 215 S$ 
400 Ib. Drum Miscible 400 M 
400 Ib. Drum Straight 400 S$ 


Miscible contains 4,540,000 U. S. P. 
units vitamin A per pound; Straight. 
3,000,000 U. s. P. units per pound. 


Also available in bulk tank 
car lots. 
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Selling Feed Full-Time Job 


Foster Clark Keeps Sidelines at a Minimum 


FOSTER M. CLARK 


@ RETAIL feed merchants today sel- 
dom make a full-time business of sell- 
ing feeds, grains, and hay. But Foster 
M. Clark, owner and manager of the 
Salinas Valley Feed Co., Salinas, Calif., 
is an exception. He has refused to turn 
his feed store into something faintly 
resembling a drug or hardware enter- 
prise. 

While Mr. Clark, still in his early 
30's, is young enough to be classed in 
the modern school of feed merchan- 
disers, he operates on the premise that 
selling feed, if it is done correctly, is 
a full-time job. The steady growth of 
his sales since he opened his doors for 
business in 1941 is conclusive evidence 
of the soundness of his thinking. 


While “front end” merchandise is 
important in the light of annual vol- 
ume, these items take secondary roles 
when compared to branded feed sales 
and the custom mixes which Mr. Clark 
produces in his plant. 

Personal contact with the feeder has 
been one of the strongest cornerstones 
upon which Foster Clark built his 
business. No single promotion can 
measure up to this effort for profitable 
results, he believes. He spends a great 
deal of time in the field and claims to 
know practically all of his regular cus- 
tomers by their first names. An office 
manager handles inside detail work so 
that the owner has more opportunity 
to call on customers. 

“Important as they are, personal 
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contacts alone cannot keep a business 
growing,” Mr. Clark asserted. “Other 
factors must be woven into the over- 
all sales program. Service becomes a 
vital adjunct. Advertising must be 
consistent and planned.” 


Farmers in the Salinas valley are not 
permitted to forget that Mr. Clark’s 
store is ready to offer them complete 
feeding service. His advertising ap- 
pears regularly in the local newspapers 
and direct mail campaigns are con- 
ducted on planned schedules. 


Service is a strong link in his busi- 
ness plan. He keeps three trucks on 
the road constantly, covering regular 
customer routes. The trucks serve a 
dual purpose in making deliveries of 
feed and picking up eggs from poultry- 
men on the same trip. The egg-buying 
service was instituted by Mr. Clark 
when he found that he could pay his 
customers slightly higher prices for 
eggs than the wholesale market and 
still cover expenses. Profits are passed 
back to the producer who sells his 
eggs handily at his door. Needless to 
say, this phase of Mr. Clark's business 
has grown steadily. 

The greatest feed volume in the 
Salinas area, dominantly a _ lettuce 
growing region, lies with the large 
backyard poultry industry, and Mr. 
Clark directs much of his promotion 
to this market. Shortly after going into 
business, he found that a considerable 
demand existed for baby chicks. Today 
he has a well equipped brooder room 
in his store, keeps a heavy inventory 
of chicks during the brooding season, 
and sells thousands each year. 

The tie-in is a natural. A large ma- 
jority of the poultrymen who buy 
chicks from him continue to purchase 
feed and later produce eggs which Mr. 
Clark’s trucks pick up for resale in 
the Los Angeles and San Francisco 
markets. 

Mr. Clark handles two brands of 


SELLING feed is a full-time 
job, according to Foster M. 
Clark, so he handles only side- 
lines that have a direct tie-in 
at his feed store at Salinas, 
Calif., shown right. Greatest 
volume of sales comes from 
the backyard poultry industry. 


commercial feeds, Albers and Larro. 
Recently he installed a new mixing 
unit and is now producing feeds under 
his own brand name. This equipment 
was purchased primarily as a means of 
holding a heavy dairy business which 
he found slipping when feed prices 
climbed to dizzy heights and dairymen 
turned to mixing their own rations. 

The liklihood of new feed shortages 
is remote today, but Mr. Clark re- 
called the difficulties he had in keep- 
ing his doors open during 1945-46. His 
mixing unit, he believes, may forestall 
any such eventuality in the future 
should supplies get short again. 

During the feed shortage, he man- 
aged to take care of his regular cus- 
tomers by carefully allocating the small 
volume of formula feeds given him by 
his manufacturers and sacking his own 
mixes for door trade. Somehow, he 
managed to hold customers and show 
a marked increase in sales volume. 

His mixing equipment is capable of 
producing 22 tons daily. Volume is 
not sufficient yet to operate at full 
capacity but he is already mixing dairy 
and poultry rations and expects this 
business to gain, particularly if feed 
prices continue high. 

One important factor which Mr. 
Clark declared has helped him estab- 
lish his business on solid ground is his 
system of handling credit. 

Mr. Clark has never carried many 
credit accounts. At the outset, he 
lacked the reserve capital necessary to 
carry customers on the books for long 
periods. Now his capital situation has 
changed, but he still believes that 
heavy backlogs of credit are millstones 
around the neck of any small business- 
man. 

Mr. Clark’s system is simple, but it 
gives him positive control over the 


if 
\ 
i 
TSALINA 
; 


problem. He insists on taking time to ex- 
plain his credit policies clearly to the cus- 
tomer who seeks credit and because of this, 
he rarely has a disgruntled patron. Losses 
have been kept phenomenally low, and once 
a customer understands the advantages in 
prompt payments, he rarely gets in arrears. 

Customers on the books are billed regu- 
larly on the 5th and 20th of each month. 
A purchase totalling $100 or more, made 
in the first half of the month and paid be- 
fore the 20th, gets an automatic discount of 
1 per cent. A purchase made in the latter 
half of the month but paid before the 5th 
of the following month, is discounted in 
the same manner. A flat rate of 8 per cent 
is charged on all bills carried over 30 days. 

Mr. Clark was virtually forced into busi- 
ness for himself. He had entertained few 
plans for opening his own feed store before 
1941, and if such ideas occurred to him, he 
quickly shook the idea out of his mind as 
highly impractical. He had no capital and 
more important, no apparent source of 
finances to which he might turn. 

He had started to work in the feed busi- 
ness in 1934 when he took a job with the 
Salinas Elevator Co. It proved an excellent 
training ground and gave him an oppor- 
tunity to learn the industry from the bottom 
up. At various times he worked in the ware- 


house, in the mixing department, as a truck 
driver, salesman, and finally office manager. 

In the spring of 1941, however, the Sali- 
nas Elevator was sold to a competitive con- 
cern which immediately moved its own force 
in to operate the business. Foster Clark and 
the others in the organization found them- 
selves out of work. 

After considerable debating over the haz- 
ards and opportunities of the move, Mr. 
Clark decided to go into business. An in- 
ventory of his personal capital assets re- 
vealed less than $1,000. He managed, some- 
how, to borrow $1,500 more. Next, he 
rented an empty, unpainted frame building 
in a favorable location on a main street, 
persuaded a friend in the automobile busi- 
ness to sell him a truck on a time payment 
plan, and prevailed upon the Albers Milling 
Co. to consign him his first carload of feed 
on a 30-day credit basis. 

His total cash investment in the foundling 
business was less than $2,500! 

Mr. Clark rolled up his sleeves and went 
to work. Business gained momentum from 
the start. Each month since he opened his 
doors in August, 1941, his volume has 
shown a healthy increase. The business soon 
outgrew the narrow 30 by 90 foot building 
in which it was started and he managed to 
rent additional space. Today he operates 
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“| knew that fool hog would get into that silo filler sooner or later!" 


with 15,000 square feet of floor space. 

This progressive feed merchant doesn’t 
rest on his laurels. Behind his desk, tacked 
to the office wall, is a rough chart which 
traces the growth of the business since its 
inception. Occasionally, when he feels that 
it isn’t necessary to go into the field to talk 
with new prospects, he turns in his chair 
to reflect over the chart. Personal pride, 
Mr. Clark maintained, spurs him on to the 
job of keeping the black line on the chart 
climbing. 

Despite general cut-backs in the industry 
last year, it proved to be Mr. Clark’s best 
year. He sold over 5,000 tons of branded 
feeds alone. He plans to do even better in 
1948. 

“You have to keep your eyes on the ball 
in this business,’ Mr. Clark explained. 
“We've managed to grow because we've 
worked hard, given unexcelled customer 
service, followed a course of planned pro 
motion, and sold quality products.” The 
wisdom of Mr. Clark’s business philosophy 
is attested by that little chart in his office, 
with the steady up-curve in the black. 


New Illinois Feed Club 
Elects Huxel President 


C. J. Huxel, Corn Belt Mills, Gibson City, 
Ill., was elected president of the Ford 
County Feed club, which was organized 
Aug. 9 under the auspices of the Illinvis 
Feed association. 

Other officers named were: V. L. Marks, 
Kempton Co-operative, Kempton, vice pres- 
ident; C. E. Miller, Farmers Grain Co., 
Piper City, secretary; and R. J. Wilden- 
hause, Gibson City, treasurer.. 

Speakers at the organization meeting 
were E. F. Dickey, secretary, and Paul 
Zimmerman, director, Illinois Feed asso- 
ciation. They pointed out the tremendous 
economic gain that could be realized in 
each county throughout the state if the 
industry, vocational agricultural teachers, 
and veterinarians worked together to dis- 
seminate information and learning from the 
state ‘university. 

Regular monthly meetings will be held 
on the third Monday of each month and 
will rotate among the towns in the county. 
The new club will meet Sept. 20 in Piper 
City. 

The program for the organization meet- 
ing was arranged by a temporary commit- 
tee composed of Mr. Huxel, Frank Mc- 
Mahan, and Dave C. Player, all of Gibson 
City. 


@ SUSSEX MILLS, Sussex, Wis., has in- 
stalled a 1%-ton Blue Streak mixer. 


@ ED GRETTENBERG, Dawson, Iowa, 
has purchased the Stokley Lumber Cv.’s 
elevator at Perry, Iowa. 


STUART JOINS NEWSOME CO. 

H. M. (Babe) Stuart has joined the stafl 
of the Newsome Commission Co., 920 Phoe- 
nix bldg., Minneapolis, according to an an- 
nouncement by R. H. Newsome. Mr. Stuart 
was formerly associated in the feed business 
with the Reliance Feed Co. and the Cereal 
By-Products Co. both of Minneapolis. 
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SPENCER 


BELLEVUE 


@ Newest of 8 giant Spencer Kellogg plants...Bellevue, Ohio...3 Million 
bushel capacity, a model of efficiency for processing the mighty soybean. 


The single interest of Spencer Kellogg is perfection of refinement of oil- 
bearing seeds. Fifty-four years of experience is behind the laboratory 
research for developing superior products. 


Soybean meals, flour, shortenings, salad oils, industrial proteins, paint and 
varnish oils reflect the quality of skilful research and careful manufactur- 
ing methods of the Spencer Kellogg organization. 


5, N. 
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Plan lowa Nutrition School 


Schedule Conference at Ames, Sept. 24 


Several of the nation’s leading nutrition- 
ists are scheduled to take part in the one- 
day Nutrition School which will be held at 
Iowa State college, Ames, Iowa, on Friday, 
Sept. 24. 

The meetings will be held in Agricultural 
hall on the college campus, with Prof. P. S. 
Shearer, head of the animal husbandry de- 
partment, presiding. 

Walter Berger, president, American Feed 
Manufacturers association, Chicago, will be 
the first speaker at the morning session 


which will get under way at 9:30 am. He 
will discuss our foreign and domestic feed 
supply. 

Dr. G. C. Wallis, animal nutritionist, 
Standard Brands, Inc., New York, N. Y., 
will talk on the vitamin A and D needs of 
dairy cattle, and Dr. George H. Wise, asso- 
ciate professor of dairy husbandry. Iowa 
State college, will discuss problems in the 
formulation of calf rations. 

Participants in the school who register 
will be the luncheon guests of the Western 


Kansas City 


COTTONS 


AP IIR 


COTTON BAGS 


are more attractive 
than ever...materials. 
are better...and 
PRICES LOWER! 


BURLAPS, also are 


much lower in price 


PERCY KENT BAG C0., Ie. 


Buffalo New York 
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Grain & Feed association and of the Feed 
Institute of lowa, who are co-sponsoring the 
conference along with the college. 
Following the noon recess, Dr. Elton L. 
Johnson, assistant professor, department of 
poultry husbandry, lowa State college, will 
speak on experimental work in poultry nu- 
trition at the college. The relation of nutri- 


DR. R. M. BETHKE 


tion to hatchability and early chick growth 
will be discussed by Dr. R. M. Bethke, 
chairman, department of animal science, 
Ohio experimental station, Wooster, Ohio. 

The last main address of the day will be 
given by C. C. Culbertson and Damon Cat- 
ron, department of animal husbandry, lowa 
State college, who will talk on experimental 
work done in swine nutrition at the school. 
Closing the program will be a question and 
answer period conducted by the speakers 
and other staff members. 


Over 100 Salesmen Attend 
Pillsbury Branch Meetings 


More than 100 feed division salesmen, 
supervisors, and branch managers of Pills- 
bury Mills, Clinton, lowa, attended a series 
of five branch sales meetings held Aug. 23- 
Sept. 2, where new advertising and sales de- 
velopment plans were presented. 

G. R. Peterson, vice president and gen- 
eral sales manager; G. O. Morris, assistant 
sales manager; M. E. Cook, advertising man- 
ager; and D. W. Martin, poultry department 
manager, directed the discussions, which 
were held in Kansas City, Mo.; Centerville, 
Iowa; Minneapolis; Peoria, Ill.; and Colum- 
bus, Ohio. Clyde Hendrix, flying president 
of the feed and soy division, made a tour 
of the company’s feed plants and branch 


offices-at the same time in his own plane. 


@ ANDREW JOHNSON FEED STORE, 
Independence, Kan., has been purchased 
by Roy Piper. 

@ QUAKER OATS CO., Harpster, Ill., 
suffered a loss of at least $35,000 when fire 
destroyed its cob shipping station. 
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Many poultry raisers use a regular egg 
laying mash in their feeding program, 
while others have adopted the newer 
method—the cafeteria style of feeding 
their flocks. Both methods have proved 
successful. 


Whichever method the flock owners 
use, there is an OCCIDENT 
FEED to fit their needs. 
OCCIDENT LAYING 
MASH is made especially 
to help provide laying 
flocks with a truly well- 
balanced ration. It pro- 
vides the food ele- 
ments that mean 
good health and 
profitable egg 
production. 


For the feeder who likes the cafeteria 
free-choice style, there is OCCIDENT 
GRAIN BALANCER 
which supplements 
his own grains per- 
fectly by adding 
the vitamins, min- 
erals and proteins, 
poultry can’t get from 
farm grains alone. 
OCCIDENT LAYING 
MASH and OCCIDENT 
GRAIN BALANCER will 
supply the needs of all the flock own- 
ers. Be ready for this two way outlet 
for laying feeds by ordering OCCI- 
DENT LAYING MASH and OCCIDENT 
GRAIN BALANCER today. 


In Piclets, Pellets and Mash Form 
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FEEDING IS NO ACCIDENT -iIT 
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FEEDS For LIVESTOCK and POULTRY 


RUSSELL-MILLER MILLING CO. + MINNEAPOLIS + EAST ST. LOUIS, ILL. DES MOINES 
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The Secretaries’ 


Secretaries are giving considerable thought 
to their Circle conference to be held Sept. 
29 in connection with the Grain & Feed 
Dealers National association convention, 
which begins the following day at the Ho- 
tel Sherman, Chicago. 

Fred K. Sale, secretary of the Indiana 
Grain & Feed Dealers association, likes the 
idea of having a convention speaker ad- 
dress his colleagues if they have a common 
problem or subject they would like discussed. 
“Personally, I haven't decided in my mind 
how these secretaries can be more closely 
tied up with the National,” he writes. Re- 
porting on the crops, Secretary Sale goes 
on to say that Indiana expects to have its 


BUY with | 


WHEATY BARLEY 


GROUND PRODUCTS 


largest corn crop in history and that soy- 
beans look particularly good. 

Commenting on the Circle activities at 
the convention, C. V. Thomas, secretary of 
the Ohio Grain, Mill & Feed Dealers asso- 
ciation writes that the “Circle meeting 
should, as far as possible, be an executive 
session.” And he adds, “Let's eliminate the 
government men unless we can get one that 
is really outstanding.” 

“Our session on the 29th should be a 
real source of information for those of us 
on the firing line of the associations,” de- 
clares E. S. Herron, secretary of the Illinois 
Grain Dealers’ association. “I personally 
like the idea; and believe it should be con- 
tinued. I also like the idea of holding re- 
gional meetings occasionally so that we 
might exchange ideas in our respective 
territories.” 

Pete Stallcop, secretary of the Pacific 
Northwest Dealers association, comments on 
the difficulty some associations are having 
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in holding membership and in collecting 
dues. “We are very happy the situation 
doesn’t exist here,” he declares. “During 
the past two years, we have shown a net 
increase of 22 per cent, and during the last 
two years, we have collected dues 100 per 
cent. We are darned proud of that record. 
Particularly so because our minimum dues 


MEET YOUR SECRETARY 


One of the most widely known 
members of the Secretaries Circle in 
the Midwest is Mark G. Thornburg, 
Des Moines, Iowa, secretary of the 
Western Grain & Feed association. Born 
and raised on a 
farm in Linden 
county, Iowa, 
Mr. Thornburg 
may well be clas- 
sified as a man 
who has devoted 
a lifetime of serv- 
iceto agriculture. 

Graduated 
from Iowa State 
college in 1910 
he immediately 
joined the col- 
lege staff at 
Ames and for eight years served as an 
assistant professor in the animal hus- 
bandry department. During World War 
1 he was a captain in the remount 
service and following his discharge 
from the army he took over the man- 
agement of 6,000 acres of farm land 
in northern Iowa. 


Mark Thornburg 


When the Iowa department of agri- 
culture was organized Mr. Thornburg 
was appointed assistant secretary. Short- 
ly afterwards he was named to head 
the department which is an elective 
office in Iowa. On six different occa- 
sions he was elected Secretary of Agri- 
culture in his state. He was also em- 
ployed with the Farm Credit Adminis- 
tration and the Des Moines Chamber 
of Commerce prior to taking over his 
present duties with the Western Grain 
& Feed association in 1943, 


Mr. Thornburg is happily married 
but has no children. He is a member 
of the Masonic orders, Phi Kappa Psi, 
Alpha Zeta, and the Iowa Historical 
society. 


for regular members are $35 per year and 
for associate members, $25.” 

Believe it or not, O. E. Case, secretary of 
the Kansas Grain, Feed & Seed association, 
finally has admitted that even Kansas isn’t 
always heaven on earth. “If you hear some- 
thing that sounds liké a cow pulling her 
foot up out of the mud, well, probably that 
is just what it is. Out here in this particular 
county of Kansas we had a little too much 
surplus dew and wind, and we are in quite 
a mess underfoot, but we are glad it didn’t 
happen to anyone else. One-hundred mile 
winds and 21 inches of rain in one month 
followed by more, well, it almost got to be 
too much of a good thing.” To which we 
all heartily agree, Mr. Case. 


THE FEED BAG —September, 1948 


=} 


FREE Nutritional 
Service! 

...is now available for 

Feed Manufacturers. 

Write for full informa- 

tion today! 
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It Costs Only 10c Per Ton to 
Trace Mineralize All of Your 
Feeds — Just Use HARDY’S 
TRACE MINERAL SALT in 
Place of Ordinary Salt! 


OTH Hardy’s Trace Mineral Salt Formulas contain all the essential Trace 
Minerals (Iodine, Manganese, Iron, Copper and Cobalt) to fortify each 
type of feed with the optimum quantity of these vitally important trace elements. 


HARDY’S TRACE MINERAL SALT FORMULA No. 1: Our original Formula 
recommended by many leading Dairy, Sheep and Hog Specialists at State 
Experiment Stations. 


HARDY'S TRACE MINERAL SALT FORMULA No. 2 has been designed for 


periods of heavy drain on the animal's system—such as during rapid growth 


of young animals and poultry, and periods of breeding, pregnancy and lacta- 
tion. Many authorities have been consulted to give you a formula which will 
produce optimum results. The higher Manganese requirements of growing chicks and 
poults have been set out by a subcommittee on Poultry Nutrition of the National Research 
Council. The higher requirements of growing and breeding animals and poultry for 
Iodine are generally recognized. (Dairy feeds are included under Formula No. 1, as dairy 
cows in heavy milk production consume more salt and thereby get more trace minerals.) 
The higher fortification of Formula No. 2 costs you no more per ton of feed; 10c per ton 
of complete feed is all you need spend for optimum fortification with trace minerals. 


FOR COMPLETE INFORMATION AND QUOTATIONS — WRITE, WIRE OR PHONE US TODAY! 
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Feed Supplies at Record Level 


USDA Predicts Further Decline in Prices 


@ THE supply of feed concentrates for 
1948-49 is expected to be close to the high 
wartime average of 1942-46 and the largest 
on record in relation to the number of live- 
stock to be fed, the United States depart- 
ment of agriculture has announced. 

Along with these trends, USDA reported 
lower feed prices for June and July and 
predicted further declines this fall. By mid- 
July terminal market prices of most feeds 
were down to or lower than a year earlier, 
when prices were rising rapidly. 

The total supply of feed concentrates for 
the feeding season beginning in October is 
estimated to be about 158,000,000 tons. 
This would be 16 per cent larger than in 
1947-48, when, because of a poor corn crop, 
the supply was down to the prewar average. 

The much larger corn crop and the mod- 
erately larger oats crop accounts for the 
increase in feed concentrate supplies over 
1947-48, USDA commented, and offsets de- 
creases expected in byproduct feeds, wheat, 
and rye. 

Assuming about the same number of live- 
stock for this feeding season as for last 
year, concentrates per animal would be the 
largest on record. This will encourage more 
liberal feeding per animal and increased 
production of livestock products, USDA de- 
clared. 

The 1948 prospective corn crop of 3, 


329,000,000 bushels as estimated on July 1 
would be the largest on record, surpassing 
the previous record crop in 1946 by 79,- 
000,000 bushels. Carryover from last year’s 
small crop is expected to be the smallest 
since 1937—possibly as low as 125,000,000 
bushels. In this event, USDA said, the 
1948-49 supply of corn would total around 
3,450,000 bushels, or 28 per cent more than 
last season’s supply. 

Corn prices declined 10 to 20 cents per 
bushel from June to July, a period when 
they normally rise. Because of the sharp in- 
crease in production prospects, prices are 
expected to fall much more than usual from 
July to December. Corn prices currently are 
high iin relation to most other feeds, USDA 
pointed out. 

The total supply of oats for 1948-49, 
based on July indications, will be about 
1,611,000,000 bushels, or 8 per cent larger 
than in 1947-48. This would be the third 
largest supply on record, exceeded only in 
1945 and 1946. This year’s estimated oats 
crop of 1,426,000,000 bushels is 210,000,- 
000 bushels larger than the crop last year. 

USDA estimated the barley supply at 
358,000,000, an increase of 7 per cent over 
last year. Except for the past two years, 
however, the supply is smaller than in any 
other year since 1939. 

Oats and barley prices declined much 
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more than usual from May to July, USDA 
reported, reaching the lowest levels since 
early 1947. 

Supplies of byproduct feeds for the 1947- 
48 feeding season probably will continue 
well above the prewar average. The total 
supply is expected to be around 18,500,000 
tons compared with 18,800,000 tons last 
year and the prewar average of 15,400,000 
tons. 

Wheat millfeed production, already down 
in 1947-48 from the previous season’s rec- 
ord, is expected to decline again next year. 
Prices for this and other byproduct feeds 
were lower in July than in June. 

The 1948 hay crop of about 95,000,000 
tons is the smallest in recent years, USDA 
stated, and the hay supply of 110,000,000 
tons also is less than in most years since 
1941. However, enough hay probably will 
be available to meet the requirements of the 
fewer livestock on farms. 


Commercial Feed Sales in 
Wisconsin Decline 10% 


Wisconsin farmers purchased 907,229 
tons of commercial feed in 1947, a decrease 
of about 10 per cent from the previous 
year’s total of 1,005,223 tons, according to 
a report issued by W. B. Griem, in charge 
of the state department of agriculture’s feed 
laboratory. 

The state’s record consumption was set in 
1945 with a total of about 1,119,000 tons. 
About two-thirds of all commercial feed 
bought by Wisconsin farmers is in the form 
of ready-mixed feeds. 

Mixed feeds showed the largest drop, Mr. 
Griem’s report reveals. Sales fell from 670, 
598 tons in 1946 to 583,415 tons last year, 
a decline of about 87,000 tons. The largest 
drop was in dairy feeds where a decrease of 
about 55,000 tons was shown. Total sales 
last year were 180,260 tons. 

A decrease of about 25,000 tons in the 
volume of poultry feed was also noted, sales 
totaling 250,925 tons. The report shows 
slight increases in mixed high protein feeds, 
calf feed, and miscellaneous mixed feeds. 

Protein feeds, on the other hand, showed 
an increase of about 14,000 tons over 1946, 
with sales climbing from 147,367 tons to 
161,153 tons. Sales of linseed meal, malt 
sprouts, and dried brewer's grains increased 
about 22,000 tons, while corn gluten feed 
and meal dropped about 12,000 tons. 

Low protein feeds showed a decrease of 
over 24,000 tons, dropping from 178,747 
tons in 1946 to 154,529 tons last year, ac- 
cording to the report. Wholesale commer- 
cial feeds used by Wisconsin feed manu- 
facturers in making mixed feed revealed a 
drop of about 8,000 tons, with 245,931 tons 
last year compared with 253,962 in 1946. 

@ ROBERT EVERSON MCHUTTON, 
68, Indianapolis, for many years a special 
representative of the Grain Dealers National 
Mutual Fire Insurance Co., died Aug. 3. 
@ CHESTER HARLAN, Kentland, Ind., 
is now acting manager of the Watseka 
Farmers Grain Co., Watseka, IIl., replacing 
Frank Craner, manager, who is recovering 
from injuries received in a fall. 
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WHAT ARE THE 
CHANCES OF 

POULTRY RAISERS 
REACHING 


“TCVERY poultry raiser can reach a production goal of 

200 eggs per bird,” says Mr. Parks, “if he keeps 

them alive and healthy, feeds and manages well, and 
buys well-bred chicks.” 

“To get those extra 30, 40, or 50 eggs per bird,” he 
says, “the layers must be selected from good breeding 
stock. Chicks from such stock are available to all poultry 
raisers through hatcheries who buy their foundation 
stock from good breeding farms.” 

In his own Barred Rock flock, Mr. Parks is careful to 
start only disease-free chicks. He keeps them healthy by 
following “common sense” sanitation practices . . . 
avoids overcrowding .. . and raises only one age of 
chicks together. Young stock is always raised as far as 
possible from the older birds. 

“There are many methods of feeding, all of which 
seem to work well,” Mr. Parks says, “but the important 
thing is to choose a dependable source of feed made by 
a manufacturer who uses high-quality ingredients.” 


says ROBERT R. PARKS, 


breeder of pedigreed Barred Rocks at Altoona, Penn. Mr. Parks is a strong 
advocate of “family selection” in choosing breeding stock. As a result, 
over 70 per cent of his R.O.P. candidates have qualified with an average of 
256.8 eggs per bird. 


“Delsterol’” is the Economical, 
Scientific Source of Vitamin D 


The best guarantee you can give poultry raisers that their 
flock are assured unexcelled protection against Vitamin 
D deficiency is to fortify feeds with “Delsterol” “D"’-Ac- 
tivated Animal Sterol. 

Du Pont “Delsterol” is exceptionally stable and con- 
sistently uniform in potency. As a dry ingredient, it 
mixes easily and supplies Vitamin D in a form that is 
readily assimilated by the birds. 

For details, write E. I. du Pont de Nemours & Co. 
(Inc.), Organic Chemicals Dept., Wilmington 98, Del. 


REG. U.S. PAT, OFF. 


BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 


DELSTEROL® VITAMIN D., 


“-ACTIVATED ANIMAL STEROL 


Irradiated 7-dehydrocholesterol 


ORIGINATED BY DU PONT 
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highly effective, especially since he sends 
high quality products which prove their 
own merits. 

Such a program, if it degenerated to 
indiscriminate distribution of free feed 
samples, could well lead to ruin, but Mr. 
Harman plans his “gifts” intelligently, with 
an eye open for the right psychological mo- 
ment for distributing such a largess. 

One day the Nashville paper carried a 
photograph and news item about a Jersey 
cow which gave birth to triplet calves. Mr. 
Harman immediately sent the owner a bag 
of calf meal and invited him to the store 
for a get-acquainted meeting. 

In following up on both prospects and 
customers, Mr. Harman employs a highly 
efficient system which eliminates confusion, 
duplication, and all the other difficulties 
that arise from hap-hazard methods. 

He keeps his mailing list on his desk 
within easy reach at all times. Every time 
a mailing piece is sent out or a phone call 
is made, Mr. Harman makes a notation be- 
hind the appropriate name on the list with 
the date and any pertinent details. Since 


some names receive more attention than 
others, this record is very important, as an 
embarrassing situation could easily develop 
if the dealer depended upon his memory 
for the dates and details of every contact. 

Mr. Harman also keeps all duplicate sales 
slips for the month in a binder on his desk. 
A sales slip is made for every purchase, re- 
gardless of size. Whenever the dealer has a 
few moments, a check through the sales 
slips shows him if any of his regular cus- 
tomers are slowing down in their purchases 
for no apparent reason. If a farmer who 
keeps a large herd of cows, for instance, 
hasn't been buying for some time, Mr. Her- 
man will call him. “I haven't seen you 
around lately,” he will remind him jovially, 
“and just wanted to tell you that we still 
appreciate your business.” 

Often such a call keeps a profitable busi- 
ness relationship from sputtering out for 
lack of attention. It also gives a customer 
who has been cutting down his purchases 
a chance to air any complaints he might 
have and Mr. Harman has an opportunity 
to adjust the complaint or smooth over a 
“rough edge” in their relations. 

The sales slips are handled in a way to 
give Mr. Harman a complete check on his 
buriness. Every night at closing time the 


Maine Holds Broiler Day Festival 


Belfast, Maine, which is becoming one 
of the leading broiler production areas in 
New England, played host to nearly 2,000 
persons who attended the first Maine broiler 
day festival July 10. The occasion climaxed 
a series of intensive tests in breeding car- 
ried out by broiler growers in the area to 
determine the best type of chicken for 
broiler production. Some 500 persons in- 
spected the MacLeod dressing plant, where 
the results of the experiments were dis- 
played. Later a much larger crowd gathered 
at Belfast City park, where a pit 89 feet 
long, large enough to barbecue 500 broiler 
halves at one time, had been built. The pic- 
ture above shows a few of the guests who 
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came from all over New England and Can- 
ada to carry out the old adage that the 
“proof of the pudding is in the eating.” 
Following the barbecue, Belfast's mayor in- 
troduced the afternoon speakers. They were: 
A. K. Gardner, commissioner of agriculture 
for the state of Maine, who spoke on the 
value of the broiler test, and Roy Jones, 
University of Connecticut, who talked on 
economic and efficient broiler production. 
G. E. Coleman was general chairman of the 
broiler day, which will probably become an 
annual affair, the committee predicted. Some 
200 poultrymen, state and college officials, 
and their guests participated in a clambake 
on the evening before the barbecue. 


sales slips for the day are totaled on the 
adding machine. The cash sales and credit 
sales, for the limited amount of credit that 
Mr. Harman allows, are totaled separately 
and then added. The adding machine tally 
slips and the sales slips are added to the 
binder for the month. From these daily 
records the monthly and yearly records are 
compiled. 

Each day’s records must be balanced be- 
fore the dealer leaves for the night. “This,” 
Mr. Harman declared, “is very important. 
If any errors have been made, and they 
happen to every dealer, I can find it im- 
mediately. When an error is found, I call 
the customer immediately and correct it.” 
This method of beating a prospective com- 
plainant to the draw saves him business that 
might otherwise slip away through mis- 
understanding. 

Naturally, no brand of salesmanship, re- 
gardless of its efficiency, is going to keep 
a new customer coming back unless he finds 
something to keep him interested after he 
tries the store once. Mr. Harman keeps his 
store clean and attractive at all times. Ar- 
resting, eye catching displays are promi- 
nently located in strategic spots within the 
store. Every line of products is grouped 
separately and displayed prominently. Live- 
stock remedies are grouped on display 
shelves at the office entrance where they 
remind customers of their remedy needs. 
Poultry equipment can readily be seen on 
the side shelves, while the front window 
boasts a live chick display. The chicks them- 
selves, supplied by a nearby hatchery, are 
kept in a separate room to the left of the 
store entrance. 

The building is a two-story structure 100 
by 150 feet. It has a convenient front load- 
ing platform set back from the street which 
can accommodate half a dozen farm trucks 
for simultaneous loading. 


Feed stacks are so arranged that two hired 
men can handle all the work around the 
store and load all vehicles while Mr. Har- 
man issues the sales slips, makes collections, 
and chats with customers at the front office. 

Several chairs, in which farmers may re- 
lax, invite patrons to enjoy the friendly 
atmosphere of the Hermitage store. “I 
treat all my customers like members of my 
own family,” Mr. Harman explained. “Ex- 
cept,” he added with a twinkle, “that I can’t 
invite them all home to supper or ask them 
to spend the night.” But he does know 
them all by name, and the friendly atmos- 
phere is heightened by the fact that the 
dealer knows them, likes them, and _ sin- 
cerely tries to give them the best in mer- 
chandise and service. His customers say, 
“Amen” to that. 

@ KENNETH HUMMEL, St. Louis, Mich., 
has been named manager of the new for- 
mula plant recently opened by Shepard 
Farm Produce, Inc. 

@ DR. W. RALPH SINGLETON, geneti- 
cist at the Connecticut experiment station, 
has been appointed senior chemist in the 
biology department, Brookhaven National 
Laboratory, Long Island, N. Y. 

@ REUBEN RIEKE, Fairfax, Minn., is the 
new manager of the Dennison Cooperative 
Elevator Co., Dennison, Minn. 
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Full Merchandising Support 
Is Yours For The Asking! Circu- 
lars, Envelope Stuffers. Counter 
Cards and the GRAN-I-GRIT a 
sales-building Counter Display 
Will Help You Sell More GRAN- 
I-GRIT—and build your 
bankroll! 


COSTS SO LITTLE 
TO FEED 


A GRANITE CORPORATIO 


ON — MOUNT AIRY, N. C. 
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the Nelsonville mill and the Amherst 
Junction store of the J. E. Koziczkowski 
Co. Follow-through service on animal and 
poultry health problems is always available 
and Barney Koziczkowski’s advice has helped 
many a central Wisconsin farmer solve a 
ticklish problem. 

Nationally known products complete the 
vast inventory of farm supplies and feed 
mill sidelines which the Koziczkowskis han- 
die. In the poultry grit line, they specialize 
in Stonemo and Supreme. In fertilizers, 
V. C. is the major brand carried. Dupont 
Semesan and other specialty products sell 
well as do Badger brand and Northrup-King 
seed corns. A full line of Northrup-King 
garden seeds is also sold. 

As accommodations to his customers, 
Barney Koziczkowski also handles the mar- 
keting of their eggs and keeps on hand a 
limited supply of baled hay at all times to 
supply their requirements. 

In the friendly mill office, the Koziczkow- 
skis keep the latest booklets and circulars 
supplied by the manufacturers whose pro- 
ducts they handle. These booklets are 
“pushed” by the mill staff because the 


owners tealize that they can sometimes not 
only sell the products they advertise but 
also accomplish worthwhile aid to the farm- 
ers who take them. 


The J. E. Koziczkowski Co. advertises 
both in the Amherst Advocate, published 
in a town of 2,000 some 10 miles away, 
and the daily newspaper published in Stev- 
ens Point some 20 miles distant. The firm 
realizes that advertising is extremely im- 
portant to the future of their business and 
never hesitates to keep its name before the 
public. 

The big, bright, clean warehouse at the 
Nelsonville plant follows the cleanliness-is- 
like-unto-godliness philosophy to a tee. It’s 
always dustless and in A-1 condition. So are 
the big trucks which handle deliveries for 
the firm. 

Deliveries are made to the farm of cus- 
tomers by request only. Then there is a 
charge made which is based on the size of 
the order and the distance from the mill. 

“Cash and carry is our general policy,” 
Barney Koziczkowski stated. “But we are 
willing to give delivery service as long as 
it is not an excess burden to us and if it 
genuinely helps our customers. 


“We're weeding out all our credit ac- 
counts one by one and hope in the near 


Pillsbury Forms Tribe to Honor Salesmen 


Indian ceremonials held around a council 
fire blazing on a high bluff overlooking the 
Mississippi river north of Clinton, Iowa, 
marked the founding in early August of an 
honorary circle of top-ranking Pillsbury 
Mills feed and soy salesmen to be known 
as the Wah-Jhon-ee Khahd-ha tribe. The 
name, which roughly translated means “‘suc- 
cessful men,” was well chosen for the five 
charter warriors were selected for their 
achievements from a sales force of 60. Clyde 
E. Hendrix, division president, with a peace 
pipe in his role as Chief Kakh-Iokal-Tuka, 
is shown above inducting the men into the 
tribe. They are, from left: George Standish, 
Fremont, Ohio; Arthur Paulson, Manchester, 
Iowa; Hector Limauge, Danville, Ill.; Earl 


J. McDonald, Holton, Kan.; and Kenneth 
Hall, Alexandria, Minn. 

The honored salesmen and their super- 
visors were flown from Clinton to Moline, 
Ill., where an informal breakfast was held 
at the Airport inn. The supervisors, spon- 
sors of the charter warriors, were: E. H. 
Campbell, Peoria, Ill.; L. J. Johannsen, 
Iowa City, Iowa; R. W. Jones, Minneapolis, 
Minn.; R. E. Sommerville, Lima, Ohio; 
and D. W. Thayer, Atchinson, Kan. Chief 
Hendrix said that top salesmen will be hon- 
ored annually with the tribe limited to 10 
warriors, each of whom will retain his post 
for one year. In addition, the men selected 
will receive cash awards, prizes, and trips to 
places of interest. 


future to be operating exclusively on a cash 
basis,” he added. 

The big concrete loading platform on the 
east side of the mill building is covered and 
has space for 10 cars or trucks, so farmers 
never have to wait for parking space. In 
addition, there’s a big graveled parking lot 
adjoining the mill which is reversed exclu- 
sively for customers’ vehicles. 

The Koziczkowskis do some custom work 
on request. On this, they have a uniform 
grinding fee of 8 cents per bag with a mini- 
mum charge. Both Barney Koziczkowski and 
his father feel that while custom grinding 
should be a service to the farmer, it should 
not be an expense burden on the feed 
dealer. 

J. E. Koziczkowski has been a member vo! 
the Central Retail Feed association for many 
years and actively supports the close co- 
operation programs of the feed trade groups 

The Tomorrow river, which is a con- 
stant reminder to the Koziczkowskis 0! 
their moderinzation philosophy, also has a 
bit of the old-fashioned touch about it—the 
mill staff finds excellent fishing on the banks 
of the stream just behind the big white 
Nelsonville feed mill. 


Valley City Milling Co. 
Opens New Feed Plant 


The Valley City Milling Co., Portland, 
Mich., fourth oldest mixed feed manufac- 
turer in the nation, has announced the open- 
ing of its new, modern four-story feed plant, 
where the complete line of Rowena feeds 
will be manufactured. The new building, 
located near the company’s office and other 
buildings, has been under construction for 
about two years. 

The plant includes units for mixing, 
grinding, packing, molasses, and scratch 
feed, Fred N. Rowe, president, reported, 
and a pelleting unit will be added shortly. 

The old feed plant located near the C & 
O’s Pere Marquette depot has been sold 
and is being converted back for elevator 
usage. 


Founder of Lipscomb Co. 
Dies at Springfield, Ill. 


Caleb Lipscomb, 89, founder of the Lips- 
comb Grain & Seed Co., Springfield, IIl., 
died Aug. 15 at his home. A month earlier 
he had suffered a stroke, but was active in 
the business as secretary up until that time. 

Mr. Lipscomb established the Springfield 
firm in 1915. He had two other businesses 
at Liberal and Irwin, Mo., which are oper- 
ated by his sons, Edwin M. and A. Leland, 
respectively. 

A graduate of Kansas State college, Ft. 
Scott, Mr. Lipscomb was active in politics 
and ran for the governorship of Kansas on 
the Socialist ticket in 1898. 

Surviving are his widow, Catherine, four 
sons, and a daughter. 


@ J. H. WAKE, Oskaloosa, Iowa, has in- 
stalled a 75 h. p. Jay Bee hammermill. 


@ HENDERSON COUNTY GRAIN CO., 
Gladstone, Ill., is erecting a 25,000-bushel 
elevator. 
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lra-min SUPPLIES “PROTEIN-BOUND” IODINE 


that’s easily assimilated—and in larger quantities, too! 


For generations, our animals and fowls have received 
iodine through plants and seeds in organic com- 
pound. Nature constructed their digestive system to 
break down and assimilate iodine in this form. 


Deficient areas and intensive farming have caused 
much of our feedstuffs to lack sufficient quantities 
of organic iodine. As time progresses, this condition 
becomes more acute. 


Livestock and poultry are being pushed for greater 
production and better offspring. This calls for better 
metabolism, increasing the iodine requirement. 


You can meet this increased need for iodine in an 


economical manner by adding Tra-min to your feeds! 


Tra-min contains “protein-bound” (organic) 
iodine—the form natural to the digestive systems of 
animals and poultry. At no time could a feed formu- 
lated from natural feedstuffs supply as much iodine 
into the blood stream, as your feed when supple- 
mented with Tra-min! 


lodize your feeds with Tra-min. Get the benefits 
of 100% stabilized “protein-bound” iodine, as well 
as the other essential trace minerals — manganese, cop- 
per, cobalt, zinc and iron! Investigate! Write today 
for our free “Facts on Tra-min”. Address Dept. B-9. 


WISCONSIN 
Western Lime & Cement Co. 
Milwaukee 1, Wisc. 


MINNESOTA 

Midiand-Western, tac. 
Minneapolis, Minn, 

HAVANA, CUBA TEXAS 
Maclhver-Purdum, tac. El Ave Heansz Supply Ce. 

Bozeman, Mont, Son Rafael 456 Lubbock, Texas 

NEW. ENGLAND, LONG ISLAND ond NEW JERSEY 

Grenione, ine:, ast, 
borator 


WEST COAST 
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merely following the tips we give them 
right on the feed bag tag.” 

The poultry remedy department at the 
Hesston Mill & Elevator adds considerable 
to the enviable gross the firm does every 
year. Mr. Troyer handles Dr. Salsbury’s 
remedies and complete lines of poultry 
eqvipment. In keeping with his policy of 
offering his customers more than merchan- 
dise, Mr. Troyer has a trained poultry ex- 
pert, Milton Miller, to help farmers with 
their poultry problems. 

Mr. Miller recently attended a five-day 
training school in poultry diseases and flock 
management given by the Dr. Salsbury 
Laboratories. Mr. Miller’s services as a poul- 
try consultant are available to all Mr. 
Troyer’s customers free of charge. 

The Hesston Mill & Elevator also buys 
eggs and poultry from their customers, 
making it convenient for poultrymen to sell 
their produce and do their buying at one 
stop. All the turkeys which Mr. Troyer 
purchases for processing in his plant are 
purchased from local producers also. 

Advertising is not neglected by this wide- 
awake dealer. At least one ad can always 
be found in the local paper. Rather than 
one large ad covering all the Hesston Mill 
& Elevator merchandise and service, Mr. 
Troyer prefers numerous small ads, each 
concentrating on one particular thing. 

“For example,” Mr. Troyer pointed out, 
“IT may have one ad on garden seeds, and 
another on poultry feeds in the same 
issue of the paper.” 

Cash sales are the rule at the Hesston 
firm, although Mr. Troyer has another 


plan for turkey raisers who need credit. 

“We furnish all the feed the turkeys will 
use,” he explained, “until they are ready 
for market. We require the owner to insure 
the birds and we take a mortgage on the 
flock. This system has proven satisfactory 
in every single case.” 

Mr. Troyer quickly placed his finger on 
the one factor he felt more than any other 
to be responsible for the continued growth 
of the business, 

“Quality products are our best adver- 
tisement,” he stated positively. “We have 
always put quality first. If a man knows 
he is getting the best feed for his money, 
and the results he obtains from following 
our feeding directions prove that to him, 
he'll always come back—and he'll bring his 
neighbors with him!” 


Lloyd Larson’s Mother 
Called by Death 


Mrs. Carrie Larson, mother of Lloyd S. 
Larson, president of Lloyd Larson & Asso- 
ciates and executive secretary of the Ameri- 
can Dehydrators association, Chicago, died 
Sept. 7 at the home of her daughter at 
Amherst Junction, Wis. Mrs. Larson’s hus- 
band preceded her in death 13 years ago. 


STANLEY PETERSON JOINS ADM 

Stanley Peterson, station fattener and 
poultry specialist, has joined the feed de- 
partment sales staff, Archer-Daniels-Midland 
Co., Minneapolis, a company spokesman has 
announced. Mr. Peterson's duties will take 
him to produce houses, broiler plants, and 
hatcheries in eight states in the upper 
Midwest. 


Feed Picture Brighter Abroad 


Berger Asks Removal of Export Controls 


After studying the foreign feed supply 
and feed situation for the past 30 days in 
eight European countries, Walter C. Berger, 
president of the American Feed Manufac- 
turers association has recommended to ECA 
and USDA immediate discontinuation of 
export controls and allocations on feed 
grains and protein meals. 

“In spite of a bountiful harvest European 
nations as a whole are deficit wheat pro- 
ducers,” Mr. Berger declared. 

“They would like to buy as much as they 
did last year, but’a lack of solid money will 
keep any stock-piling program to a mini- 
mum. As a private estimate, wheat imports 
into Europe and England this crop year will 
probably total 350 to 400 million bushels. 
Most countries are interested in procuring 
corn from the record American crop in 
order to adjust their livestock production 
schedules to near pre-war levels,” Mr. Ber- 
ger continued. 

“Protein supplies are better than I ex- 
pected to find them,” he stated, “however, 
Belgium, Holland, Denmark, France and 
England will have to make some outside 
purchases before the forthcoming feeding 
season is ended.” 


“Under the present system,” Mr. Berger 
pointed out, “periodic announcement of ex- 
locations causes a flurry in the market under 
pressure of immediate and concentrated at- 
tempts to fill allotments. Removal of al- 
locations would spread purchases over a 
longer period and stabilize prices.” 

“Argentina will continue to be a major 
factor in the world protein market inasmuch 
as the South American country has a re- 
ported oil meal exportable surplus equiva- 
lent to 1,600,000 tons. Moreover, Argentina 
is in a ‘selling mood’,” Mr. Berger declared. 

“In Europe, protein meal is still rationed 
and feeding efficiency is very high. Satis- 
factory results are being obtained from a 
16 per cent dairy feed in comparison with 
a 22 per cent protein used before the war,” 
he said. 

“Switzerland is the only one of the eight 
countries visited that has money of its own 
for U. S. purchases. Economic conditions in 
regard to foreign trade are very stringent in 
Sweden, Norway, Denmark, Belgium, Hol- 
land, France and England,” the feed indus- 
try executive concluded. 


Farmers Raising Fewer 
Chickens USDA Reports 


Farmers are raising 13 per cent less chick 
ens this year for replacement purposes tha: 
they did a year ago, the United States de 
partment of agriculture has reported. Chick 
ens from the 1948 hatch totaled 494,000, 
000 compared with 566,000,000 last year. 

The drop, USDA said, resulted fron 
short feed supplies and the relatively hig! 
prices for feed and other items used in pri 
ducing eggs. A 20 per cent decrease for th. 
West North Central states was the sharpe 
reduction. Other percentage drops wer 
East North Central, 12; South Central, © 
North Atlantic and Western, 8; and South 
Atlantic, 7. 

With prospects for higher egg prices ani 
lower feed prices, farmers are likely to kee) 
a large proportion of all potential layin. 
stock now for producing eggs during 194», 
the department commented. However, wit) 
smaller numbers of both laying and youn, 
birds, prospects are that the size of layin, 
flocks at the beginning of 1949 will be bi 
tween 5 and 10 per cent smaller than 
year earlier. 


Larry Augenstein Buys 
Feed Business in Indiana 


Larry Augenstein, former sales and adver 
tising manager for A. K. Zinn & Co., Bat: 
tle Creek, Mich., has purchased the Endres 
Grain Co. elevator and coal yard, Frankfort, 
Ind., and will operate the business unde: 
the name of Frankfort Feed & Grain Co. 

Well known in feed and agricultural 
circles, Mr. Augenstein previously had 
served in managerial posts with Larrowe 
Milling Co., Detroit; James H. Gray Mill 
ing Co., Springville, N. Y.; Dailey Mills, 
Inc., Olean, N. Y.; and Northwest Dis- 
tributing Co., Colby, Wis. 

A graduate in agriculture of Ohio State 
university, Mr. Augenstein was active in 
the Future Farmers of America, serving as 
national vice president in 1928, and was an 
extension dairyman for his alma mater. 


Six Milling Firms Honored 
For Stockholder Reports 


Six milling companies have qualified for 
“highest merit award” citations in the 
eighth annual survey of stockholder report: 
conducted by Weston Smith of Financia! 
World, published in New York city. They 
are: Central Soya Co., Ft. Wayne, Ind.: 
General Mills, Inc., Minneapolis, Minn.: 
Pillsbury Mills Co., Clinton, Iowa; Quake: 
Oats Co., Chicago, Ill.; A. E. Staley Manu- 
facturing Co., Decatur, Ill.; and Standard 
Milling Co., Atlanta, Ga. 

From the 1947 stockholder reports of 
these companies, one will be selected as the 
best of the milling industry and awarded a 
bronze “oscar of industry” at a banquet on 
Oct. 21 in New York city. 

@ GEORGE GOLJENBOOM, 352, East 
Troy, Wis., operator of the Hilburn Mill 
for the last two years, died Aug. 7. 
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THE ECONOMICAL BUY 


DRIED WHEY-PRODUCT 


with Ribolae* 


Milk solids — important ingredient in good feeds—can be 
ECONOMICALLY included in your formulas — by using Peebles’ 
Dried Whey-Product with Ribolac. 


PEEBLES’ DRIED WHEY-PRODUCT With RIBOLAC gives 
you a guaranteed minimum riboflavin potency — plus lactose, 
protein, minerals, and vitamins from milk sources. 


The uniform nutritive properties of milk solids make this 
FORTIFIED milk by-product an ideal balancer for the vari- 
ability in other feed ingredients. 


TWO NEW 
FOLDERS 


How to make 
better Poultry 
Feeds and 
Swine Feeds at 
LESS COST. 


WESTERN CONDENSING 


_ America’s Largest Processor of Whey Products 
‘Francisco, Colifomis Appleton, 
Golden Eagle Milling Co., > ioluna, Calif., National Sales Agent 
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America’s Finest Feeds 
are Fortified with 


Peebles 


DRIED WHEY-PRODUCT 


with Ribolac 


Stabilized  Spray-Dried 
Free-Flowing Easy-Mixing 
Economical 


TYPICAL ANALYSIS 


Riboflavin. .. .23 mg. 7b. 
*Minimum 


Sell Peebles’ Condensed 


Whey-Product with Ribolac 
America’s Fastest Selling FREE- 
CHOICE Milk Solids Supplement 
...Guaranteed 55% Solids... 
Backed by Nationwide Advertising. 


Packed in 50 and 
100 Ib. drums with 
protective liners and 
500 ib. barrels. 


Protein 
* 
jusive 
an exclu — 
competit! the nationally aw Peebles ables 
this 35, fermentation 4 Com- 
Peebles ijboflavin and other rs 
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when you 

hear the PRICE OF 

CARO-PROT 


400D,; — 3000A 
(AOAC) (U.S.P.) 


Per gram 
DRY — STABILIZED 


Also Available Without 


Vitamin Dz 


You'll recognize the 
Value of this 


Low Price 
Write for Prices and Data 


Manufactured by 


World Products Corp. 


381 - 4th Ave. 
New York 16, N. Y. 


SALES AGENTS: 


J-M TRADING CORP. 


Itt W. Jackson Blvd. 
Chicago 4, Ill. 


Illinois-Indiana-Wi Michigan 


M. A. McCLELLAND CO. 


Dwight Bldg.—Kansas City 6, Mo. 
Missouri-Kansas-Okla-Ark. 


CARROLL SWANSON 
SALES CO. 


Des Moines Bldg.—Des Moines, la. 
Nebraska-lowa 


FRANK H. SNELL & CO. 
M & M Bldg.—Houston 2, Texas 


FRED DeHOFF CO. 
San Francisco, Calif. 


This month we honor Ellis Hart who will 
celebrate his birthday on Oct. 12. Ellis is 
vice president and director of sales for the 
Western Condensing Co., San Francisco, 
Calif. His chief hobby is “hard work” and 
close attention to business but he does find 
some time for hunting and golf. He lives at 
Petaluma with his wife, Sue, who is also a 
golfer of more than local repute, and has 
one married daughter. Greetings to others 
born in October are extended as follows: 


OCTOBER 1—Carl A. Houlton, LaBudde 
Feed & Grain Co., Milwaukee, Wis.; 
Anton Krason, Deutsch & Sickert Co., 
Milwaukee, Wis.; O. W. Smith, Prater 
Pulverizer Co., Chicago, Ill. 

OCTOBER 2—E. L. Dutcher, 
Supply Co., Ankeny, Iowa. 

OCTOBER 4—Ralph M. Field, Tucson, 
Ariz.; Lee Hammett, Western Advertis- 
ing Agency, Chicago, Ill.; C. Hunting- 
ton Hooker, Northern Milling Co., Wau- 
sau, Wis. 

OCTOBER 5—Fred M. Chapman, Marden- 
Wild Corp., Somerville, Mass.; S. D. 
Le Gear, Dr. L. D. Le Gear Medicine 
Co., St. Louis, Mo.; Wayne Martin, 
Feedstuffs, New York, N. Y. 

OCTOBER 6—Earl S. Ackerman, Barber 
& Bennett, Inc., Albany, N. Y.; Allen A. 
Breed, Milwaukee Grain Exchange, Mil- 
waukee, Wis.; Lyle H. Hill, Lyle H. Hill 
Co., Madison, Wis. 

OCTOBER 7—H. A. Bullis, General Mills, 
Inc., Minneapolis, Minn.; F. W. Shekey, 
Farm & Home Coop., Fort Atkinson, 
Wis. 

OCTOBER 8—W. R. Ewing, The Ray 
Ewing Co., South Pasadena, Calif.; L. R. 
Fairall, Fairall & Co., Des Moines, Iowa: 
John Manard, John Manard Molasses 
Co., New Orleans, La.; Homer J. Savage, 
Savage, Inc., Buffalo, N. Y. 

OCTOBER 9—A. C. Adams, Vitality Mills, 
Inc., Chicago, IIl.; Meryl M. Bowman, 
American Butter Co., Kansas City, Mo.; 
Conrad Kamm, P. C. Kamm Co., Mil- 
waukee, Wis.; Hugh Sharp, Stearns Mag- 
netic Mfg. Co., Milwaukee, Wis. 

OCTOBER 10—C. F. Morris, Charlotte, 

OCTOBER 11—W. L. Blows, Blatchford 
Calf Meal Co., Waukegan, IIl.; Charles 
Karschner, New Germany Mill, New 
Germany, Minn.; W. A. Maney, Maney 
Bros. Mill & Elevator Co., Inc., Minnea- 
polis, Minn.; Matt G. Reitz, M. G. R. 
Feed Co., Inc., Hammond, Ind.; Richard 
M. Shoop, Minneapolis, Minn. (Atkins 
& Durbrow, Inc.) 

OCTOBER 12—Ellis Hart, Western Con- 
densing Co., San Francisco, Calif.; Earl 
A. Knudtson, Northrup, King & Co., 
Minneapolis, Minn.; D. V. McDonald, 
Nutrena Mills, Inc., Kansas City, Kans.; 
K. B. Neff, Exact Weight Scale Co., 
Columbus, Ohio. 


OCTOBER 13—Lee I. Archer, Klau-Van- 
Pietersom-Dunlap Associates, Inc., Mil- 
waukee, Wis. 


Farmers 


ELLIS HART 


OCTOBER 14—E. C. Andrews, Ultra-Life 
Laboratories, East St. Louis, Ill.; C. A. 
Smith, Standard Brands, Inc., New York, 

OCTOBER 15—Perc. S. Brown, National 
Oil Products Co., Harrison, N. J.; Rus- 
sell Hanson, Hanson Feed Co., Hollan- 
dale, Wis.; Lyman Peck, Chicago, Ill. 

OCTOBER 16—Paul Gebert, Jr., Lincoln 
Mill, Merrill, Wis.; H. C. Pfremmer, 
North East Feed Mill Co., Minneapolis, 
Minn. E. M. Putney, Ralston Purina Co., 
St. Louis, Mo. 

OCTOBER 17 — Hermann Deutsch, 
Deutsch & Sickert Co., Milwaukee, Wis. 

OCTOBER 18—Harry H. Rediger, Bloom- 
ington, Ill. (Atkins & Durbrow Corp.) 

OCTOBER 19 — W. M. Steinke, King 
Midas Flour Mills, Minneapolis, Minn. 

OCTOBER 20—R. H. Decker, Virginia- 
Carolina Chemical Corp., Richmond, Va.; 
Jacob Hunter, Antigo Flour & Feed Co., 
Antigo, Wis.; F. H. Kelley, Des Moines, 
Iowa. 

OCTOBER 21—F. J. ‘Hollands, Penick & 
Ford Ltd., Inc., Cedar Rapids, Iowa; 
Louis J. Kroutil, Atkins & Durbrow, Inc., 
New York, N. Y. 

OCTOBER 25—Fuller D. Baird, Standard 
Brands, Inc., New York, N. Y.; John T. 
Foley, Olmsted & Foley, Minneapolis, 
Minn.; Arthur J. Gill, Silmo Chemical 
Corp., Vineland, N. J.; Edward La Budde, 
LaBudde Feed & Grain Co., Milwaukee, 
Wis. 

OCTOBER 26—E. J. Cashman, Doughboy 
Industries, Inc., New Richmond, Wis.; 
Cliff Du Bois, Mason City, Iowa; Louis 
Paul Graham, Louis Paul Graham Agency, 
Chicago, IIl.; Henry Kusserow, Chas. A. 
Krause Milling Co., Milwaukee, Wis.; 
R. E. Whitworth, Cargill, Inc., Minnea- 
polis, Minn. 

OCTOBER 27—C. A. Cook, King Midas 
Flour Mills, Milwaukee, Wis.; Jim A. Ol- 
son, Davenport Elevator Co., West Bend, 
Iowa; Wayne Robison, Wayne B. Robi- 
son Co., Washington, Iowa. 

OCTOBER 28—T. G. Balfour, Tobacco 
By-Products & Chemical Corp., Louis- 
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ville, Ky.; M. C. Ivey, Bert S. Gittins 
Advertising, Milwaukee, Wis. 

OCTOBER 29—Ellis H. Hamel, Ralston 
Purina Co., St. Louis, Mo. E. R. Siler, 
Ralston Purina Co., St. Louis, Mo. 

OCTOBER 31—L. E. Church, Gulf Coast 
Federated Feed Ass’n., Houston, Texas; 
Guy E. Hillier, Penick & Ford Ltd., Inc., 
Cedar Rapids, Iowa; H. Shere, Van 
Dusen Harrington Co., Minneapolis, 
Minn. 


Wirt Walker Re-elected 
President of Arcady Co. 


Wirt D. Walker was re-elected president 
of the Arcady Farms Milling Co., Chicago, 
by the board of directors immediately fol- 
lowing the annual stockholders’ meeting 
held in the company offices Aug. 18. 

Other officers named were: S. J. Meyers 
and Stuart S. Nordvall, vice presidents; 
Charles E. Hubler, secretary; E. F. Mc 
Donnell, treasurer; and Frank J. Micus, as- 
sistant treasurer. 

Directors, in addition to Mr. Walker and 
Mr. Meyers, elected by the shareholders 
are: F. M. Adams, attorney; R. N. Craw- 
ford, R. N. Crawford & Co.; James B. For- 
yan, vice chairman, First National Bank of 
Chicago; J. O. McClintock, executive vice 
president: Board of Trade of Chicago; and 
J. S. Sanford Otis, vice president, Central 
Republic Co. 

A dividend of 30 cents per share on com- 
mon stock was declared. 


ADM Sales Reach New High 
In Year Ending June 30 


Sales of Archer-Daniels-Midland Co., 
Minneapolis, reached an all-time peak of 
$307,826,734 in the 12 months ended June 
30, an increase of $14,682,203 over the 
1946-47 fiscal year, the firm’s annual re- 
port has revealed. 

Net profits after taxes and all other 
charges amounted to $12,348,549, a decline 
of $3,324,492 from the preceding fiscal 
year. This is equivalent to $7.55 per share, 
the report issued by T. L. Daniels, presi- 
dent, stated. 

A total of $9,033,723 was invested in ad- 
ditions to plants and other physical prop- 
erties during the fiscal year. This figure in- 
cludes a new oil processing plant and a sol- 
vent extraction plant for flax and soybeans 
in Minneapolis, a new oil processing plant 
at Edgewater, N. J., a new flaxseed pro- 
cessing factory at Kenedy, Tex., and a sol- 
vent extraction plant and refinery now un- 
der construction at Decatur, IIl. 

@ FARMERS COOPERATIVE ELEVA- 
tor, Hudsonville, Mich., recently installed 
two new Blue Streak mixers. 
CCC OFFERS NEW BOOKLET 

A new booklet on “Trace Mineralizing,” 
illustrated and bound in a file folder, is be- 
ing offered to feedmen by*the Calcium Car- 
bonate Co., Chicago 6, Ill. Copies may be 
obtained without cost by writing the firm 
at 222 W. Adams st. 
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Seller For 


“that’s” what the 
sales records 
show at Edgerton 
Farmers Warehouse 


EDGERTON 
FARMERS’ WAREHOUSE CO. 


EDGERTON, WISCONSIN 


National Food Company 
Fond du Lac, Wisconsin 


Gentlemen: 
We have sold your Nationa 


No-Milk ever since we started 


all 
in business 33 years aBo- In 


these years it has been our top 


1 S ugh xcellen 
seller and has pro t exce lent 


results. Our customers like it 


d we like it pecause we never 


get complaints, put we do get 


pusiness. and 


a steady. repeat 


new customers. 
Sincerely, 


Nor a best seller for 33 years, but the best seller for all of this time, that’s the 
score National No-Milk has rolled-up at the Edgerton Farmers Warehouse, right 
in the heart of one of the best milk producing areas in the state of Wisconsin. 

Why not get started yourself building your calf food business on a foundation 
of brand loyalty that beats out all competition. Hundreds of alert dealers 
already know that it pays out best — in profits and in volume sales. A letter 
from you will bring a prompt reply. Write today. 


NATIONAL FOOD COMPANY 


FOND DU LAC, WISCONSIN 


et 
O | 
M EAL - PE 
FRACTURED 
“NATIONAL 
FOOD en 
: EDGERTON FARMERS - SINC E Ss, im 
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—Direct Mail 


(Continued from paye 36) 


value of giveaways as good will builders if 
they are really serviceable. Calendars, of 
course, are used at the beginning of each 
year, and there are other items from time 
to time. 

“I have just ordered 400 small rain 
guages,” he stated. “I will take these with 
me on my trips through the rural districts 
and present them to farm friends and cus- 
tomers. They will be lasting, useful remind- 
ers of our store. 


“There is no better place to build good 
will than with the youngsters,” Mr. Moore 
asserted. “I always have some little thing in 
my pockets to give the kiddies when I am 
making calls—chewing gum, candy, rubber 
balloons, or other appealing gadgets. Par- 
ents appreciate your attentions to their 
children, and these kids will be buying feed 
themselves some day and their friendship 
will be a mighty nice thing to have.” 


Mr. Moore feels that there are two main 
requisites for good feed merchandising. One 
is to have a single, complete line of feed; 
the other a large stock, so customers’ wants 
can always be supplied. 

Moore's Farm Supply handles Nutrena 
feeds exclusively and it always has a com- 
plete selection of them. When a farmer 
comes to the store he can be sure that he 
can get the feed he wants in the quantity 
desired. In addition to the sizeable stocks 
kept in the store at Trenton and the branch 
at Laredo, Mr. Moore also has two large 


warehouses in Trenton to take care of his 
stocks of feed, seed, and farm supplies. 

The business of Moore’s Farm Supply is 
well balanced. Feed volume runs ahead of 
any other single line, but seeds, produce, 
fertilizer, and other farm supplies all come 
in for a generous share of the farmers 
attention. 

A new seed cleaner is soon to be installed 
and other changes are planned to improve 
the firm’s facilities and keep its service in 


the top bracket. But whatever changes are . 


made will be wholly physical; there will be 
no change in Mr. Moore's policy of build- 
ing bigger and better business by making 
more and more friends and offering them 
the most helpful service he can plan. 


Armstrong, General Mills 
Branch Manager, Resigns 


W. F. Armstrong has resigned as man- 
ager of the Kansas City feed department of 
General Mills, Inc., Minneapolis, a com- 
pany spokesman has announced. Joining 
General Mills 18 years ago, Mr. Armstrong 
became manager at Kansas City in 1944. 
He earlier taught poultry science at North 
Carolina State college, Raleigh. 

@ CURRANS ELEVATOR, Bangor, Wis., 
has installed a new Blue Streak granular 
grind mill. 


@ FALL RIVER CO-OPERATIVE EX- 
change, Fall River, Wis., has been sold to 
T. A. Seaton. 


Two Join Staff of J-M Trading Corp. 


WILLIAM LEBLANC 


William “Bill” LeBlanc has joined the 
JM Trading Corp. and will be stationed in 
the firm’s general offices at Chicago, John 
Mecking, president, has announced. 


Associated with Spencer Kellogg & Sons, 
Inc., Buffalo, N. Y., for the past 21 years, 
Mr. LeBlanc has been in charge of soybean 


LARRY GARDNER 


and linseed meal sales in the central states 
since 1940. 

Mr. Mecking also announced that Larry 
Gardner has joined J-M as a representative 
in Minnesota, Iowa, and part of Nebraska. 
Formerly with Ruggles & Rademacker, Man- 
istee, Mich., he will work out of St. Cloud, 
Minn. 


Termohlen Heads World’s 
Poultry Science Group 


W. D. Termohlen, chief of the poultry 
branch, United States department of agri- 
culture, was elected president of the World's 
Poultry Science association at the eighth 
World’s Poultry congress which ended in 
Copenhagen, Denmark, the last week in 
August. 

The new president succeeds James E. 
Rice, professor emeritus of Cornell uni- 
versity, Ithaca, N. Y., who was named past 
honorary president. G. F. Heuser, also of 
Cornell, was re-elected secretary-treasurer of 
the association and editor of the World's 
Poultry Science Journal. 

Named to represent the United States on 
the association council for three-year terms 
were: Dr. Morley A. Jull, head, poultry 
department, University of Maryland; Joseph 
W. Kinghorne, assistant director, USDA 
poultry branclt; and Prof. H. S. Wilgus, 
head, poultry department, Colorado A & M 
college. 

United States representatives elected to 
six-year terms on the council were: Prof. 
E. N. Funk, poultry department, University 
of Missouri; H. H. Alp, director of poultry, 
American Farm Bureau federation; and Dr. 
O. B. Kent, Quaker Oats Co., Chicago. 


Sargent’s Plant Damaged 
By Fire at Des Moines 


Sargent Co., Des Moines, sustained an 
estimated loss of $125,000 when fire of un- 
determined origin on Aug. 29 wrecked the 
elevator, destroyed much machinery in the 
feed mill, and damaged 18,000 bushels ol 
grain and 200 tons of feed. 

Equipment for making pellet and crumble 
types of feeds was destroyed completely, 
E. I. Sargent, production manager, said, 
but that the production of mash feeds and 
the handling of grain would be resumed 
shortly. 

Reconstruction of the elevator is already 
under way, and business ordinarily handled 
there will be conducted from four branches 
at Monmouth, IIl., Waverly, Mo., Fremont, 
Nebr., and Algona, Iowa. 


@ FARMERS COOPERATIVE ELEVA. 


tor association, St. Peters, Mo., is com- 
pleting a new 55,000-bushel concrete 
elevator. 


@ L & M FEED & PRODUCE CO., Rock 
Falls, Ill., owned by Frank Lubben and 
Durward J. Manley, has been opened for 
business. 
NEW SALSBURY PRODUCT 

Introduction of a new product containing 
sulfaquinoxaline, a powder formulation for 
mixing in poultry feed, has been announced 
by Dr. Salsbury’s Laboratories, Charles City, 
Iowa. The new product which will be mar- 
keted under the name of Dr. Salsbury’s 
Sulquin, is claimed to provide effective con- 
trol over intestinal and cecal coccidiosis. It 
has also been found helpful in checking im- 
mediate mortality in outbreaks of acute fowl 
cholera. 
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JACOBSON GRINDERS Produce More Tons Per Hour At Less Cost Per Ton 


*Comparative tests have proved the economy of Jacobson Grinders to many customers 


MONOCAST 


40 to 150 H.P. 


EXCLUSIVE FEATURE OF ALL 
OR MOTOR JACOBSON GRINDERS 

THE FOUNDATION OF SMOOTH 
DRIVE OPERATION AND LONG LIFE 


DOUBLE CHECK PRESENT EQUIPMENT AGAINST THIS LIST 
OF JACOBSON FEATURES — 


ANY of the largest Mills in North America 

have standardized on “Universal” Hammer- 
mills in replacements and additions to their capa- 
city. Their production and maintenance cost figures 
show that the many exclusive features of Jacobson 
Grinders raise output of tonnage per hour with 
less cost per ton. Jacobson Grinders therefore 
operate at a greater net profit. 


Big Capacity. 
MONO-CAST BASE. 
Destructive Vibration Eliminated. 


Exclusive, Patented Beater Assemblies — 

Accurate Spacing. Quick Changes. 

5. Fast and Easy Screen Changes in 30 seconds. 

6. Oversize Shafts and Bearings. Positive Oiling 
Equipment. 

7. All Operating Parts Instantly Accessible. 

8. High Capacity Fan with Air Control. 

9. Syphon Air Metal and Stone Separator. 


Pp Shi 10. Direct Drive. 
rompt ipment 11. Controlled Motor Load by Self-Contained 
Feeder. 
of Most Sizes 


12. Choose Jacobson Grinders—and Get ALL of 
these Features. 


*FURTHER INFORMATION AVAILABLE 
FROM OUR FILES OF SPECIFIC CASES 


MACHINE WorKS 


1074 TENTH AVENUE, S.E. 
MINNEAPOLIS 14, MINNESOTA 


Wire, Call, or Write for Full Information 
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plies. The nations which have the two and 
one-half acres or more per person include 
Canada, the United States, Argentina and 
Australia, with a few minor areas. Here the 
people are not warlike because they are not 
desperate to grab the food producing land 
of other peoples. In the second group are 
those nations where the land, in relation to 
the population, is very scarce, and where the 
people are not warlike simply because they 
have no surplus energy and no surplus of 
goods to devote to war. India and China 
are in this group. In between there are na- 
tions which are near, at, or slightly below 
the level where there is enough land to 
feed and clothe their people at a minimum 
level. These nations knew their problem, of 
course, and one of their first inclinations is 
to strike out to gain by force some of the 
lands of other nations. These nations in- 
clude such as Germany, Italy. and Russia, 
and we are beginning to wonder whether 
this stage of slipping from moderate condi- 
tions to poverty conditions may not be the 
irritation that sends a nation’s men to war. 
You may be surprised that I include Russia 
in this group, yet one scientist has pointed 
out that although Russia includes one-sixth 
of the land of the globe, the greater por- 
tion of that land cannot produce food effi- 
ciently for its 185 million people. Russia’s 
population is outrunning her food supply 
rapidly. 

So here is the situation which would be 
created if the theory is true: That within 
the past 50 years man has developed the 
last of the efficient arable land of the globe, 
but his population increase has continued at 
an even faster rate. Now in every land he is 
faced with the problem of too many people 
for too little food. Even here in the United 
States our population increase suggests that 
we should add at least 6,000,000 acres per 
year to our crop land if we are merely to 
maintain our present standard of living: 
when in fact our soil scientists say we are 
losing more land than we are adding each 
year. Too few of us realize that the United 
States has been on a net import food basis 
for most of the past 20 years. 

This may sound funny talk in a year 
where our government is struggling des- 
perately to remove a surplus of grain, by 
export, by withholding under loan, and is 
planning a reduced acreage next year. But 
I have been talking about the average run 
of years in a mature person’s experience, 
and we know that the kind of crops we 
have seen in the past few years are not to 
be the average conditions which will finally 
govern our nation’s history. 

This has been a discussion of an idea 
slowly growing in my mind, and I am 
thankful if you have listened to it patiently. 
In my closing remarks let me get just a little 
closer to your every-day feed business. 

Here are a few points that our National 
association has been trying to sell to the 
local mixer and to the retail feed trade: 

1. Study feed ratios, which are published 
officially every month. Learn to take ad- 
vantage of the good ratio months by urging 
all farmers to increase production; take ad- 
vantage of the months of low feed ratio by 


Keep Plugging 


By EMIL J. BLACKY 


The farmer’s lot today is swell 

With dollars rolling in 

And a record crop of home-grown grain 
That bulges every bin. 


Forgotten are those long, lean years 
When prices were declining 

And all that graced farm pockets 
Was a worn out tattered lining. 


When milk brought merely farthings 
And eggs sold for a song 

-ls the farmer fought the cycle 
Content to get along. 


Now farming’s like a picnic 
With machines for everything 
And what's produced or grown 
Will fancy prices bring. 


Yes, dealers too have ridden 
The prosperous farming tide 
Their bank accounts reflecting 
The healthy, profit side. 


But cycles will be cycles 

So don’t just keep on coasting 

For a slump may come at any time 
And it won't be cured by boasting. 


Good times or bad, be cautious 

Keep bad-debt losses low. 

Give service—merchandise like hell; 
You'll stay solid—and you'll grow. 


stressing more economical and more effi- 
cient production in order to beat the ratio. 

2. For you retailers, we urge careful em- 
ploye training in your stores. Don’t let any 
employe sell any product that he is not 
acquainted with; don’t let him over-estimate 
its value in feeding and spoil customers; 
don’t let him underestimate and spoil sales. 
Have weekly, or twice-monthly, meetings in 
the store, where all employes can learn 
about the product they sell, and where they 
can tell YOU often, many things you should 
know about your store and your customers. 

3. Help to keep your customers informed. 
Too much of our feeding is not returning 
proper profits because the farmer doesn’t 
understand that feed alone is not the whole 
story. Show him the conditions under which 
profitable feeding is more certain, through 
sanitation, proper housing and other equip- 
ment. In our National association, under the 
guidance of one of the best feed consul- 
tants in the country, we have been issuing 
a series of feed bulletins, meant to serve 
the needs of producers as well as feed deal- 
ers. We print them and offer them to our 
trade at virtual cost, so that the service can 
best be spread in the field. Many dealers 
have standing orders for all these bulletins, 
and write that they have been most valuable 
in their business. We hope you Illinois 
people will use them freely where needed. 

Our National association is just closing 
one of its most active years. We are high 
in membership and in financial support, and 
we think it is because our members con- 


sider we are doing a good job. We maintain 
headquarters offices in St. Louis, and we 
have a representative in Washington, D. C., 
to keep us in contact with federal affairs. In 
a recent questionnaire returned by our 
membership, the newsletter, which reviews 
national affairs regularly, was rated amony 
the top services of our National association. 

To represent many of you men in this 
room, we have a standing committee called 
the National Retail Feed committee. It in 
cludes 16 men outstanding in the retail fee< 
trade, in all parts of the nation. This com 
mittee has represented you before congre< 
sional hearings in Washington, it is the com 
mittee that set up our feed bulletin service 
and it is a committee that has met at time 
during the year to give attention to th 
problems of the feed business. We also hay 
another strong committee, the Nationa 
Feed Distributors committee, which is ale: 
to the problems of the feed jobber and di- 
tributor generally. Perhaps of greatest im 
portance to you, however, in your every 
day business is the work of the strong com 
mittee on National Feed Rules. The whol 
trade of America generally depends upo: 
the rules set up over the years by our Na 
tional association for grain and feed trading 
When we proposed amendments to the 
feed trade rules this year we had scores o! 
replies from your dealers, and from the 
work of the committee and our members 
we have a revision of trade rules which will 
be voted upon at our convention in Chi- 
cago this month. 

The National association of our’s is some- 
thing of the trade, by the trade and for the 
trade. It is completely democratic trade or- 
ganization within a completely competitive 
trade. It is the oldest of the national grain 
and feed trade associations, and the largest. 

We are tremendously proud in having 
your Illinois association as one of our 39 
affiliated members. We trust and hope that 
we can work with you in a manner that 
will strengthen your association and assist 
the trade of your state to a better and more 
profitable business. 


Schedule Nutrition School 
At Minnesota Oct. 25-26 


Four guest speakers will address the ani- 
mal nutrition short course sponsored by the 
University of Minnesota, Minneapolis, on 
its campus Oct. 25-26. Registration will take 
place on Monday morning. 

Off-campus speakers will be: L. H. Pat- 
ten, general manager, Farmers & Merchants 
Milling Co., Glencoe, Minn., and president, 
Northwest Feed Manufacturers association: 
R. M. Bethke, chairman, animal science de- 
partment, Ohio Agricultural Experiment 
station, Wooster; L. A. Moore, head of 
dairy cattle nutrition, United States depart- 
ment of agriculture; and H. E. Moskey, 
chief, veterinary medical section, food & 
dairy administration, Washington, D. C. 

A number of university staff members 
will also participate in the conference. 

@ TOPEKA MILL & ELEVATOR CO., 
Topeka, Kan., has installed grain drying 
equipment with a capacity of 400 bushels 
hourly. 
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Formulas and Concentrates 


Improves Feec 


WHEN FEEDERS ASK, 
BE READY TO REPLY 


TELL YOUR FEEDERS 
“Yes! Our Feed 

and mashes include 
Brewers’ Dried Yeast.” 


“Yes! Brewers’ 
Dried Yeast is in 
our formula.” 


FOR LIVESTOCK AND POULTRY 


Guaranteed Analysis 


Protein. ..... Min. 45.0% 
Max. 2.0% 
Min. 40.07, 
Ash ....... Max. 8.0% 


. 8.0% 


BREWERS’ DRIED YEAST has earned a place in every feed formula 
Btn 1. It is among Nature's 2. Contains all essential 3. Also supplies—other 


richest sources of the aminoacidsnecessary  essentialnutrients,suchas 
entire B-G vitamin com- daily for complete and minerals, trace elements, 
plex in readily avail- economical utilization of | and “accessory factors” 
able form. feed consumed. not yet identified. 


WIRE US FOR SUPPLIER 
NEAREST YOU 


Write for FREE booklet with 
latest information on 
“What is Brewers’ Dried 
Yeast—How to Use it— 
What it does.” 


BREWERS’ YEAST COUNCIL, IN 


Room 1821 — 314 N. Broadway 
‘St. Louis 2, Missouri 
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ant word of greeting and is anxious to be 
of assistance. 

“I came to work here in 1911,” C. P. 
said. ““My father’s ill health at the time 
gave me a good alibi to quit the Mas- 
sachusetts Institute of Technology after only 
one year of study there. When my father 
passed away in 1916, I took over the 
business. 

“Then came the war. All I had to do 
was buy anything and it would go up. After 
the war, I had no trouble in losing all we 
had made in a few months. When prices 
got down to the cost of freight and bags, it 
seemed they were low enough to buy again, 
so we did, and realized a profit.” 

Commenting on his firm's holding its 
place in modern business, C. P. had this to 
say: 

“If you treat your customers right, they 
are loyal; if they get stuff they can make 
money with, they can pay, but you have to 
make sure they do. Too much credit never 
helped anybody.” 

While the company does extend credit, 
it has a definite collection policy. This 
Massachusetts feedman believes that the 
grain dealer is responsible for half the farm- 
er's troubles by “carrying along the poor, 
impractical farmers who never will get 
caught up, anyway, but who farm as long 
as they are trusted and compete with the 
good ones.” 

C. P.’s four sons are associated with him 
in the firm now that they are home from 
the service. Charles Parker, jr., Stewart A., 
William Kempton, and John Alden can 
take charge of their father’s enterprise 
whenever necessary. 

The manager emphasized that the feed 
business has many opportunities for ener- 
getic young men, but in addition to being 
feed salesmen, they must know nutrition, 
how to forecast market trends, and under- 
stand the fundamentals of engineering. 

Business last year totaled about $2,700,- 
000. The majority of sales are retail and 
made under the firm’s own brand name, 
“Made Right,” although some grinding and 
mixing is done for other dealers. The com- 
pany makes deliveries from the mill and 
from five warehouses in nearby towns. With 
an elevator capacity of 55,000 bushels, the 
firm can supply any kind of grain, for any 
purpose and in any quantity, the owner 
declared. 

The average number of employes is 20, 
and an inter-communicating system con- 
nects all departments. A unit is located just 
inside the customer entrance, and a card 
placed there requests patrons to call the 
office if no one is on hand to wait on them. 

Sidelines consist of poultry and cattle 
remedies, farm machinery, and building 
supplies. One of the company’s advertise- 
ments claims that “We will supply every- 
thing for a home but the WIFE.” 

Merchandise is displayed in a strictly 
informal manner. There are no window dis- 
plays, no floor pyraminds, no price tags, 
but everywhere the customer looks he sees 
something for sale. On the shipping plat- 
form there are all kinds of hand garden 
tools, in the corner of the office is an elec- 


tric pressure system, and on the outer of- 
fice floor stand kegs of nails. 

William had a ready explanation for the 
firm’s continued success. “It’s simple, he 
said, ‘The best for the least.’ As a slogan 
and business policy you can’t beat it. With 
the best of equipment, a location that has 
the advantage of both rail and ocean trans- 
portation, four enthusiastic young men in 
the business, and a flock of grandchildren 
growing up, there is no reason in sight why 
the company will not still be in business 314 
years from now.” 

It wouldn't be too surprising if his pre- 
diction comes true. 


Holmquist, Grain Exchange 
Co-founder, Dies at Omaha 


James W. Holmquist, 81, president of 
the Holmquist Elevator Co., Oakland, Nebr., 
and last active charter member of the Oma- 
ha Grain exchange, died Aug. 2 after a 
month’s illness. 

Establishing his firm in 1902, Mr. Holm- 
quist went to Omaha two years later where 
he founded the grain exchange with N. B. 
Updike and Arthur English. He served as 
its president in 1913. 

Mr. Holmquist is survived by his widow, 
Anna, four sons, and three daughters. 


C. M. Berndt Co. Named 


Gorton’s Distributor 


The C. M. Berndt Co., Baltimore, Md., 
has been appointed distributor for Gorton’s 
vitamin products throughout the Del-Mar- 
Va peninsula, it has been announced by 
W. M. Andersen, acting general manager, 
of the New England By-Products Corp., 
Boston, Mass. 

R. L. Kollmeyer, Berndt representative, 
will travel this area, formerly covered by 
C. J. “Pops” Skillin, Cranford, N. J., who 
is retiring from active representation on the 
eastern shore. 

The Berndt firm also represents the A. E. 
Staley Mfg. Co. in the sale of their soy- 
bean meal and corn gluten feed and meal. 


Staley Mfg. Co. Makes 
Organizational Shifts 


Promotions and organization shifts to in- 
crease the personnel of the management 
group and streamline the functions of vari- 
ous executives have been announced by 
A. E. Staley Manufacturing Co., Decatur, III. 

W. R. Boyer, formerly assistant treasurer, 
has been named comptroller. The former 
comptroller, R. C. Scherer, will continue as 
secretary, director and member of the execu- 
tive committee, but takes on some of the 
administrative tasks formerly handled by 
several other company officers. 

E. E. Rhodes has been promoted to the 
assistant treasurer's post formerly held by 
Mr. Boyer. 


@ ROBERT DULGAR, Newton, Ill., has 
completed construction of a new seed house. 


Illinois Poultry Improvement Asso- 
ciation, Pere Marquette Hotel, 
| | Sept. 22-23 


Iowa Nutrition School, Iowa State 
College, Ames, Iowa........... Sept. 24 


National Mineral Feeds Association, 
Bismarck Hotel, Chicago, Il. 
Sept. 27-28 


Grain & Feed Dealers National As- 
sociation, Hotel Sherman, Chi- 
Sept. 30-Oct. 1 

Wisconsin Hatcheries Association, 
Hotel Schroeder, Milwaukee, 
Wis. Oct. 12-14 


Association of American Feed Con- 
trol Officials, Shoreham Hotel, 
Washington, D. C.........Oct. 14-15 


Washington Junior Poultry Exposi- 
tion, Civic Auditorium, Seattle, 


Pennsylvania Animal Nutrition Con- 
ference, State College, Pa. 


Oct. 25-26 

Minnesota Nutrition Conference, 
University Farm, Minneapolis, 


Cornell Nutrition Conference, Hotel 
Statler, Buffalo, N. Y......Nov. 4-5 


Michigan Associated Feed Men, 
Hotel Olds, Lansing, Mich. 
Nov. 4-5 


Ohio Animal Nutrition Conference, 
Ohio State University, Columbus, 
Ohio Nov. 11-12 


Western Grain & Feed Association, 
Hotel Fort Des Moines, Des 
Moines, Iowa ............. Nov. 22-23 


National Farm Show, Chicago Colli- 
seum, Chicago, IIl. 
Nov. 27-Dec. 4 


Indiana Grain & Feed Dealers As- 
sociation, Claypool Hotel, Indian- 
Jan. 24-25 


Institute of American Poultry In- 
dustries, Municipal Auditorium, 
Kansas City, Mo................. Feb. 6-8 


Midwest Feed Manufacturers Asso- 
ciation, President Hotel, Kansas 


American Feed Manufacturers Asso- 
ciation, Chicago, Ill... May 4-7 


Central Retail Feed Association, 
Hotel Schroeder, Milwaukee, Wis. 
June 6-8 


National Feed Industry Trade Show, 
Municipal Auditorium, Milwau- 
kee, Wis June 6-8 


Eastern Federation of Feed Mer- 
chants, Hotel Commodore, New 
Work Gity June 20-21 
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SIDNEY: 


Vertical Mixers 


There’s a model just right 
for your needs... 


SIDNEY Vertical Mixers are all basically the 
same — identical for the fine job of mixing 
they do... for ease and convenience of opera- 
tion, low power consumption, and their many 


labor-saving features. 


These famous machines are made in four — 


types, with a wide variety of feeds, drives, and 
capacities (40 bu. to 2 tons). This enables you 
to choose an installation that meets your needs 
exactly — and get full advantage of Sidney’s 
practical design and construction. 

Specifications and complete description are 
yours for the asking. Write today. 


The Sidney Gearless Mixer (illustrated) is pop- 
ular for its simplicity — only two bearings to 
lubricate and the flush-with-the-floor loading 
hopper. Has the same compact efficiency as all 
other Sidney Vertical Mixers. 


THE SIDNEY GRAIN MACHINERY 0. 


SIDNEY, OHIO 


THE FEED BAG — September, 1948 


COMPLETE EQUIPMENT FOR GRAIN ELEVATORS AND FEED MILLS 


im, 
\ 
| 
\ s- \ 
| 
i 
| 
[| 
| \\ 
| / 
i 
w 
' 
\QUALITY MACHINERY SINCE 1859/ 
| 
| \ 


CONCENTRATED 

PACIFIC COAST 

SARDINE SOLUBLES 


SEAN MEAL 
DENYORATED ALFALFA MEAL 


betancing supplement to any, formula. 
Fishel Trate’s the favorite with quality feed. mixers 
everywhere. Complete B-G Complex vitamins. 

High protein and gnimal protein factor content for 
me highs in’ growth, health and egg production 


DISTRIBUTORS 
Middle West 
. DAVIS ENTERPRISES 
Dayton, Ohio 
_ THOMPSON-HAYWARD David H. MURCH 
CHEMICAL CO. Kingsburg, Calif. 
Kansas City, Mo. 


Coast 
AMBUR GO Co. 
Po. 


VALLEY DEHYDRATING COMPANY 
Rushville, Ind. 


Kingsburg, Calif. 


FEEDS FEEDING 


By F. B. Morrison 


* 


Here is a book which is a definite asset for any 
person producing or handling feeds. This 20th 
edition of FEEDS AND FEEDING, written by 
Prof. F. B. Morrison of Cornell university, contains 
more than one thousand pages. It is the most 
practical compilation of information on livestock 
feeding and nutrition ever printed—a book you 
can use almost every day. 


Order For Immediate Delivery 


Get your copy of FEEDS AND FEEDING direct 
from The Feed Bag by placing your order now 


1712 W. St. Paul Ave. g 
3, Wisconsin 


FOR MORE MILK 


MORE BEE 


Whether you sell milk or beef, you can 
increase production when you use 


BUFFALO 


Corn Gluten Feed 


SWEETENED 


Buffalo Sweetened contains Hydrol (Feeding Corn Sugar 
Molasses, high in dextrose content). Cows and beef cattle 
like its flavor. They drink more water. Cows produce more 
milk. Cattle finish off faster. 


Buffalo Sweetened furnishes 18 percent protein, high 
digestibility, the right bulk. 


For greater milk or meat production, feed Buffalo Brand 


one: Corn Gluten Feed Sweetened. 


FEED 
coRM ret 


conn SU 
RN 
GENERAL OFFICES NEW YORK, 


CORN PRODUCTS SALES COMPANY 
17 Battery Place - 


New York 4, N. Y. 


*BUFFAL.O is « registered trade-mark of Corn Products Refining Co., New York, N. Y. 


THE FEED BAG — September, 1948 


4 
UVER & GLANDULAR 
CONCENTRATED WHEY SOLUBLES 
FERMENTATION SOLUBLES 
OREO BREWERS YEAST 
COD On (4 
ACTIVATED ANIMAL STEFOU 
WHEAT GERM On 
; 
= 
4 
& 
A FFALO : 
Wg 
Fi 
re 


Kessler to Direct Sales 


Training for Allied Mills 


Chester M. Kessler has been appointed 
director of sales training, Allied Mills, Inc., 
Chicago, it has been announced by E. D. 
Griffin, general sales manager. Mr. Kessler 


CHESTER KESSLER 


succeeds Ben Focht, who resigned to be- 
come publisher and editor of the Journal- 


News, Spencerville, Ohio. 


A graduate of Purdue university, Lafay- 
cette, Ind., Mr. Kessler joined Allied Mills 
in 1940 and later entered the armed forces 
where he served four years. He returned to 
the firm in 1945, holding the rank of major 


in the air force reserve corps. 


In his new position, Mr. Kessler will di- 
rect the training of all new salesmen in the 


32 states in which Allied Mills operates. 


Barton Feed Co. Acquires 


Distillery from WAA 


Barton Feed Co., Bardstown, Ky., has 
purchased the government-owned part of 
the Barton Distilling Co., Bardstown, to 
process grain residue left from distillations 
into stock feed, the war assets administra- 


tion has announced. 


The government spent $289,844 on its 
part of the plant and had a fair appraised 
value of $191,000, according to the agency, 
which said that the company will spend a 
to complete the facili- 


“considerable sum” 
ties it is buying. 


@ ERNEST A. CRYER, 65, Bloomington, 
lll., president of the Shirley Elevator & 
Grain Co., died Aug. 13 following a heart 


attack. 


MARYLAND FEED CO. MOVES 


The Maryland Feed Co., formerly lo- 
cated in the National Marine Bank build- 
ing, Baltimore, Md., has announced re- 
moval of its offices, effective Aug. 1, to 


801 Bollingbrook St., Petersburg, Va. 
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OUTSTANDING ADVANTAGES | 


This specially nicotized pow- 
der has no odor or taste 
objectionable to chickens. 
Likewise, Mash-Nic does not 
lose its strength with age. 
Mash-Nic is uniform, too. It 
adheres to the particles of 
mash, 


A Little Goes A Long Way 


One pound of Mash-Nic to 100 
pounds of mash is sufficient. 
Poultrymen find that feeding it 
10 days does a real job of worm- 
ing. It’s an item that repeats and 
feed mixers find good profit in 
the mix. 


Black Leaf Powder and Pellets 


For poultrymen who desire a 
“one-shot” wormer in the mash, 
you can offer Black Leaf Powder, 
and for those who wish to dose 
chickens individually, you can 
offer Black Leaf Pellets. 


| fith A Top-Flight 
“Worming Ma: 


BACCO BY-PRODUCTS & CHEMICAL CORPORATION 


Nicotine Specialists Since 1885 


@ SHOCKLESS 


— No loss in egg production 
—No retarding of growth 


@ TASTELESS 


—It doesn’t lower food 
consumption. 


@ ODORLESS 


— Doesn't make birds “shy 
away.” 


@ STABLE 


—It keeps its strength. 


The nicotine remains insoluble in 
the mouth, throat, crop and gizzard 
of the chicken—and is not re- 
leased until it reaches the place 
where it is needed — in the small 
intestine where the large round- 
worm lives. 


Build Yourself 
2 

| 

| 

| 

| 
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Employes 


(Continued from page 27) 


On one side of the store a hatchery which 
is operated by James Pierce turns out 300,- 
000 chicks a year. The poultry and feed 
service gives Mr. Williams an opportunity 
to further his Golden Rule policy among 
customers. He conducts meetings with live- 
stock and poultry people where he serves 
refreshments and uses visual aids to illus- 
trate better feeding. and management; he 
holds meetings with his employes where a 
specialist trains them in helping solve farm 
problems: and he makes personal calls from 
farm to farm where he carries good will 
service directly to his customers. 

Like many other feed dealers, Mr. Wil- 


liams recently purchased a new spray ma- 
chine for custom work. Unlike most dealers, 
however, he is not using it as a money- 
maker, but tries to operate on a break-even 
basis as a further good will service. The 
sprayer is equipped for use with 2,4-D, 
DDT, and other sprays. Thus far, it has 
been used mostly for ridding livestock and 
barns of flies, resulting in increased milk 
production, the Hopkinsville dealer declared. 

This spraying service, also has indirectly 
boomed the volume of related lines in the 
store. While the cost of a custom sprayer is 
slightly under $600, Mr. Williams has a 
smaller boom sprayer he sells to individual 
farmers for about $150. The custom service 
to farmers is not only building a nice busi- 
ness in boom sprayers, but is enabling him 
to sell sprays to go with them. 


Whatever the HOG FEEDING 
et JOB MAY BE... 


Here’s a Pork Builder for your Customers 


... @ SALES Builder for you! 


STERLING PIG AND HOG BALANCER, 35%: A so gee 


for the farmer's own grain. Supplies proteins, miner 


, Vita- 


mins in concentrated, balanced form. Ideal for self-feeding. 


STERLING PIG AND SOW MEAL, 20%: Designed especially 
for young pigs and brood sows. Keeps brood sows well condi- 
tioned; stimulates milk flow. Appeals to young pigs; makes 
weaning easy; builds strong frames. 

STERLING HOG FEED, 15°%: For the feeder who is short on 
grain. Has everything needed for pork building in one bag. 
Can be self fed dry or fed in slop. 

STERLING HOG CONCENTRATE, 40%: A highly concen- 
trated, mineralized tankage. Provides the right combination 
of proteins and minerals for extra fast gains. 


Meet all your customers’ needs. with these four great feeds. 


Place orders now. 


NORTHRU 


P, KING & CO. 


DEPENDABLE 
SINCE 1884 


‘Minnesota 


Community service is another factor con- 
tributing to Mr. Williams’ success. He is 
president of the Chamber of Commerce, 
director of the Red Cross and chairman of 
its committee for the relief of disaster vic- 
tims, chairman of the Rotary club's rural- 
urban committee, superintendent of the 
Baptist Sunday school and a deacon of the 
church. 

While these responsibilities are accepted 
as something worth doing for their own 
sake, they undoubtedly have played a prom- 
inent part in helping the feed dealer rise 
to his present position as a prosperous mer- 
chant. No man can devote so much effort 
to bettering a community without inspiring 
confidence in the people who do business 
with him. And that is exactly what has 
happened. 


Halloran Appointed Head 
Of California Laboratory 


Hobart R. Halloran has been appointed 
director of laboratory, in charge of feed 
quality control and nutritional studies for 
the Poultry Producers of Central California, 
the association has announced. He will be 
assisted by Edward P. Mecchi. 

Associated with the experimental division 
of the Borden Co., Mr. Halloran later spent 
five years as manager of the feed products 
department, Collett-Week-Nibecker, Inc. Mr. 
Mecchi was also connected with that firm as 
director of the biological assay laboratory. 
Previously he had worked on poultry prob- 
lems at the University of California. 

A laboratory now being equipped at the 
Petuluma branch is expected to be in 
operation some time in August. 


Salsbury‘s Poultry School 
Draws Record Attendance 


A record enrollment of 94 students from 
13 states and one Canadian province re- 
cently attended the 206th dealer-training 
school in poultry disease sponsored by Dr. 
Salsbury’s Laboratories, Charles City, lowa, 
company officials have reported. 

Dr. Hugh Lightbody, assisted by research’ 
and field staff members, conducted the five- 
day session of the firm’s 25th anniversary 
class. Started in 1934, the school has been 
held in 36 states and more than 5000 stu- 
dents have attended from every state in the 
union, Mexico, Canada, and other countries. 


California Packing Names 
Three New Distributors 


The California Packing Corp., San Fran- 
cisco, has announced the appointment ol 
three new distributors to handle the sale of 
the firm’s vitamin oils in several midwestern 
and western states. 

The new representatives and their terri- 
tories are: Arch Sales Co., Denver, Colo.— 
Colorado, Wyoming, and western Nebraska; 
Riley Feed Co., Kansas City, Mo.—Kansas, 
Missouri, Arkansas, and Oklahoma; and J-M 
Trading Corp., Chicago—Iowa, Minnesota, 
Wisconsin, Michigan, Indiana, Illinois, and 
eastern Nebraska. 
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Beacon Co. Executive 


DR. PAUL E. NEWMAN 


Dr. Paul E. Newman, director of dairy 
research, Beacon Milling Co., Inc., Cayuga, 
N. Y., since 1944, has been elected a vice 
president of the company, it has been an- 
nounced by Lloyd S. Riford, president. Dr. 
Newman, who joined the firm in 1937, will 
continue to supervise all work connected 
with dairy cattle feeds, including the com- 
pany'’s research farm, Mr. Riford said. 


F. H. Peavey Co. Elects 
Huntting Vice President 


Charles E. Huntting, active in Midwest 
and Canadian grain circles, was recently 
clected vice president of F. H. Peavey & 
Co., Minneapolis, by the board of directors. 
Mr. Huntting has served as assistant to F. B. 
Wells, company president, since joining the 
firm in 1947, 

Mr. Huntting served on the Canadian 
wheat board during World War II and was 
technical advisor to the Canadian delega- 
tion at the International wheat conference 
in London last year. 


In the Globe Elevators division, F. H. 
Corrigan and C. B. Green, both of Duluth, 
Minn., were named assistant secretary and 
assistant treasurer, respectively. Other offi- 
cers were re-elected. : 

@ TABOR GRAIN ELEVATOR, Clinton, 
lll., is being rebuilt by the DeWitt County 
Cooperative Grain Co., to replace the plant 
destroyed by a $75,000 fire in July. 
INSTALL NEW EQUIPMENT 

New machinery installed in the Little 
Bros. Elevator, Vicksburg, Mich., by the 
White Sales Corp. Scotts, Mich., has in- 
creased its storage capacity to 22,000 bu- 
shels, an increase of 12,000: Little Bros. 
have also added a new dump platform and 
a cleaner with a capacity of 1,800 to 2,000 
bushels per hour. 
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An Important Announcement Concerning 


PRODULAC DRIED 


Installation of new and improved drying equip- 
ment at our Frankfort distillery has temporarily 
suspended production of Produlac Dried. It is 
hoped, however, that operations will be resumed 


by the end of September. 


The greater capacity of our new equipment will 
relieve a condition which frequently prevailed 
in the past, when there never seemed to be 
enough Produlac to fill the demand. 


Until the Frankfort plant is again operating, we 
will be pleased to care for your needs with 


DRIED CORN DISTILLERS SOLUBLES 


an ingredient which, like Produlac, contributes 
substantial quantities of protein and valuable 
potencies of the Vitamin B-G complex. It is quite 
similar to Produlac in nutritive value and can 
be used in your formulas on the same basis. 


* 


GRAIN PRODUCTS DIVISION 


NATIONAL DISTILLERS 


PRODUCTS CORPORATION 


120 BROADWAY, NEW YORK, N. Y. 
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Did you miss Custom Mix last month? A 
few devoted readers wrote to inquire about 
its absence and to them we will report that 
there is no excuse except that it was just 
too hot. 


The many friends who visited at the sum- 
mer home each weekend during the sum- 
mer stayed away over Labor day. This re- 
porter consequently hauled in the boats, put 
away the lawn furniture and did many of 
the other back-breaking jobs necessary to 
close the cottage without assistance. Next 
year the main entertainment event of the 
summer will be a house-closing party. 


We are indebted to Bruce Smith, former 
associate editor of The Feed Bag, for a 
newspaper clipping which reviews a new 
book “John Goffe’s Mill” which was writ- 
ten by the proprietor, George Woodbury. 
Mr. Woodbury resigned his position as a 
professor at Harvard university to rehabili- 
tate the 200 year old mill at Bedford, New 
Hampshire, which had once belonged to 
one of his remote ancestors. The book de- 
scribes how the mill was put back into 
operation. A complete story of the mill and 
its owner was originally published in the 
March, 1947, issue of The Feed Bag. 

Ralph Field, retired president of the 
American Feed Manufacturers association, 
is spending the month of September at his 
summer home near Frankfort, Mich. before 
returning to his winter home in Tucson, 


and Selling — 


: (PEP Calf Ration! 


RAISES GOOD CALVES! 


Write for More Information About the 
PROFITABLE FUL-O-PEP LINE! 


The Ful-O-Pep line of feeds, backed by consistent advertis- 
ing and promotion, is one of the most profitable lines in 
America. The Ful-O-Pep trademark is a symbol of outstand- 
ing feeder results in every part of the country. And Ful-O- 
Pep offers feeds for every type of poultry and livestock. 
There are still a few areas where Ful-O-Pep dealerships 
are available. For more information write today to... J 


Calves grown on the modern vitamin-rich Ful- 
O-Pep Calf Ration develop into big capable pro- 
ductive heifers that become real money-makers 
in the herd. Ful-O-Pep provides a special VITA- 
MIN BOOST that promotes fast growth, good 
bone development and sound health. Richer in 
feeding benefits than even whole milk itself! 


HANDY TO FEED! 


Ful-O-Pep Calf Ration is easy to feed—there’s 
no gruel to mix, no buckets to scrub, no fuss or 
bother. Calves take to Ful-O-Pep Calf Ration 
when they’re only 3 to 6 days old, and the way 
they thrive and grow on it is amazing. Ful-O- 
Pep Calf Ration serves equally well as a calf- 
starting feed and a heifer-growing ration. 


THE QUAKER OATS COMPANY, CHICAGO 4, ILL. 
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Ariz. During all the hot weather here, he 
wrote that Frankfort was having a hot spell 
——82 degrees. 

Mary Decker is the pen name of Mrs 
Charles R. Decker, jr., who is writing 
series of articles on Wisconsin nature fo: 
the Milwaukee Journal. Charlie is manage 
of the Milwaukee plant of the Chase Bag Co 

“It seems that the pulling power of Th 
Feed Bag extends even to foreign shores, 
writes Ken Walters of Atkins & Durbrow 
Inc., New York City. Ken enclosed copy o 
a letter of inquiry received from F. J. H 
le Riche, Marine Oil Refiners of Africa, Ltd 
Simonstown, South Africa. It was date. 
July 26 and referred to the June issue « 
The Feed Bag. 

Wirt D. Walker, jr., son of W. W. Walke: 
president of Arcady Farms Milling Co 
Chicago, who remained in the army a 
force following World War II, left la 
month for temporary duty in England. H: 
wife and son expect to join him in abou 
six weeks. 

James N. Woods, in charge of the De 
Moines headquarters of the Jay Bee Sal 
Co.. is the proud father of a baby girl namev 
Julie Bradley Woods. 

The Secretaries circle will meet in th 
Bullfight room of the Hotel Sherman, Chi 
cago, on Sept. 29, one day before the an 
nual convention of the Grain & Feed Deal 
ers National association. The secretaries 
should have a real bull session in this room 
according to Don F., Clark, secretary of the 
National, who will be host at the noon 
luncheon. 

News items for Custom Mix will be ap- 
preciated. Let us hear from you. — D.K.S. 


Michigan Fall Meeting 
To be Held Nov. 4-5 


The annual fall meeting and nutritional 
conference of the Michigan Associated Feed 
Men will be held Nov. 4-5 at Michigan 
State college, East Lansing, Mich., it has 
been announced by Charles M. Force, Kala- 
mazoo, president. 

As in past years leaders from the feed 
industry will present the program on the 
first day while the MSC staff will be in 
charge the second day. All meetings will be 
held on the college campus except the an- 
nual banquet and floor show which will be 
staged at the Hotel Olds, Lansing, on Thurs: 
day night, Nov. 4. 


@ A. A. SCOTT, Fenton, Ill., has suc- 
ceeded Paul Kaminsky as manager of the 
Rock River Lumber & Grain Co., Erie, Ill. 


@ BATES-COLLEN FEED & FARM 
Supply store, Malvern, Iowa, opened re- 
cently with Ray Collen as manager. 


NEW BOOKLET ON AMINO ACIDS 

A_ new booklet, “Proteins and Amino 
Acids in Animal Nutrition,” designed to 
enable the feed manufacturer to estimate 
the essential amino acid content of his feed 
has been published by U.S. Chemicals, Inc., 
New York. Persons engaged in feed manu- 
facturing may obtain copies by writing on 
their company letterheads to U. S. Indus- 
trial Chemicals, Inc., Dept. F., 60 E. 42nd 
St., New York City, 17. 
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AUSTIN W. CARPENTER 


With great satisfaction, I learned of the 
recent appointment by Governor Lane of 
Maryland of Peter W. Chichester as a mem- 
ber of the Board of Regents of the Uni- 
versity of Maryland. 

Prior to his 22 years of association with 
Dietrich €& Gambrill, Inc., successful feed 
manufacturers of Frederick, Mr. Chichester 
served a number of years as county agent 
olf Frederick county and as assistant state 
4-H club agent. He has built an enviable 
record of accomplishment as nutritional con- 
sultant and sales manager for Dietrich & 
Gambrill, Inc. 

Needed on boards formulating educa- 
tional policies, are men of the appointee’s 


Austin W. Carpenter is executive di- 
rector of the Eastern Federation of Feed 
Merchants, Inc., and secretary of the 
New York Associated Businessmen, Inc. 
His opinions as expressed in this column 
are his own and not necessarily shared 
by the publishers of The Feed Bag. 


experience and convictions—men who, from 
years of actual experience, know what free 
enterprise and its profit incentive patterns 
of business really are and how they effec- 
tively contribute to our overall American 
economy. 

Men are needed in such positions who, 
iike Mr. Chichester, know that agriculture, 
industry, business and labor, must team up 
for a sound and prosperous national econ- 
omy with each of these segments playing 
the competitive game under a mutually fair 
set of rules. 

Men are needed in the direction of our 
educational facilities who, like Mr. Chi- 
chester, realize the rapid changes in our 
economy which require liberalism in educa- 
tion and government, tempered, however, 
with enough old-fashioned philosophy to 
check liberalism before it expands into 
dangerous socialism or collectivism. 

I am prompted to write these convictions 
because, in considerable contact I have had 
in the last two years with college students, 
{ have discovered that too many of them 
carry negative mental impressions on the 
sincerity of purpose of American business. 
They are unsold on the soundness and 
practicability of business profit as a reward 
for individual ingenunity, initiative and 
energy in industry. Reversely, they are pro- 
ponents of a government controlled econ- 
omy with a general ‘share the wealth’ pat- 
tern of operation. 

It might be worth my readers’ while to 
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check on the thinking of college students 
they know on this important factor. I am 
confident you will be surprised and alarmed 
to discover for yourself the personal ob- 
servations I am reporting. 

’ “How does this come about?”, you will 
naturally ask. My answers are these. 

Our college young men and women have 
been reared during a period in which our 
top government policy-makers have preached 
and followed a doctrine of security for 
everyone from the cradle to the grave at 
the same time they have cast suspicion on 
the profit incentive ideas of business. 

Enough of our college educators who in- 
fluence a great many of the young people 
they train have lost sight of the great con- 
tribution American industry and business 


has made in building America into the 
greatest country under God’s sun. 

That’s why I am concerned about the 
apathy of businessmen in checking in on 
the thinking that is being taught in our 
colleges, yes, even in our college preparatory 
and elementary schools. 

That's why I am happy that believers in 
the free enterprise business system like Peter 
W. Chichester are being appointed to the 
Board of Regents of a state university. No 
more fortunate experience for our American 
college young men and women and our 
American economy could happen than to 
have many men of his ability, business ex- 
perience and zeal for the preservation of 
the American way on many educational in- 
stitution directing boards. 


NON-ELECTRIC 


Pewnanent 
MAGNETS 


GIVE MORE 


Strength 


LESS SPACE / 


Hinged type ap- 
proved by Mill 
Mutual Fire Pre- 
vention Bureau 
for Class A or B 
installation, with 
or without a 
baffle. 


Eriez Magnet Installed on 
Hammermill Feed Table 


ERIEZ Magnets combine maximum 


Above is a typical Eriez 


Jumbo Application. 
Eriez Ma: are made 
for installation in either 
wood or I chutes. 


magnetic strength with compact design. 
Reduced weight and size greatly sim- 
plify installation and cleaning. Eriez 
units are adaptable for use when avail- 
able space is at the absolute minimum 
... Only 7” is required. 


The Eriez Jumbo magnet shown above 
fits into the bottom of gravity flow 
chutes, feed tables, etc. It forms a deep 
magnetic barrier which assures the re- 


*moval of tramp iron. Ample evidence of 


Eriez efficiency in operation is the ten 
thousand different material processors 
who rely on Eriez for magnetic protec- 
tion. Eriez magnets are made of Alnico 
and their strength is guaranteed for 10 
years. No electric current or accessories 
are necessary. First cost is last cost. For 
complete details, write for bulletin 101 A. 


12 East 12th Street 


ca: 


in Print 
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) 
; 
t 
| | 
ERIEZ MANUFACTURIN | 
| 


Ohio Poultry Industries 
Will Meet Sept. 28-30 


The annual Ohio Poultry Industries con 
ference to be held Sept. 28-30 at the Desh- 
ler-Wallick hotel, Columbus, Ohio, will in- 
clude 18 speakers, annual meetings of five 
organizations, and a contest to find a poul- 
try queen, A. L. Everitt, program chairman, 
has announced. 

The following organizations are partici- 
pating in the conference: Ohio Baby Chick 
association, Ohio Poultry Improvement as- 
sociation and the Ohio Poultry council. 

The conference will open on Tuesday at 
1:30 p. m. with an address of welcome by 
Mayor James Rhodes, Columbus, and a re- 
sponse by Mr. Everitt, who will be chair- 
man of the afternoon’s session. Other speak- 
ers will include J. H. Florea, editor, Poul- 
try Tribune, Mt. Morris, Ill.; Gordon W. 
Sprague, Western Condensing Co., Apple- 
ton, Wis.; E. L. Dakan, chairman, poultry 
department, Ohio State university, Colum- 
bus; and W. R. Krill, dean, College of Vet- 
erinary Medicine, Ohio State university. 

Wednesdays’ sessions will be in charge of 
E. J. Bishop and M. E. Schieber. Addresses 
will be given by A. R. Winter, poultry de- 
partment, Ohio State university; Stephen 
Walford, Hall Bros. Hatcheries, Walling- 
ford, Conn.; and J. H. Martin, chairman, 
poultry department, Purdue university, La- 
fayette, Ind. 

Dale Miller and G. F. Wolf will be chair- 
men of Thursday's sessions. The program 
will feature talks by W. L. Ingalls, College 
of Veterinary Medicine, Ohio State uni- 


versity; H. G. Geyer, state veterinarian, 
Columbus, Ohio; John Vandervort, poultry 
advisor, GLF, Ithaca, N. Y.; and G. B. 
Wood, agricultural economist, Purdue uni- 
versity. 

Evening activities will include ladies night 
on Tuesday, exhibitors’ night, Wednesday, 
and the annual banquet, Thursday, at which 
the poultry queen contest will be held. 
Members of the sponsors’ families, of work- 
ing organizations, or flock families who are 
between 16 and 60 may compete. Entries 
are to be sent to H. C. Hodson, secretary- 
treasurer, Ohio Baby Chick association, 
La Rue, Ohio, not later than Sept. 15. 


Harold Anderson Buys 
ADM Soybean Plant 


Archer-Daniels-Midland Co., Minneapolis, 
has sold its soybean oil processing plant at 
East Toledo, Ohio, to Harold Anderson, 
Lucas county elevator man, after rising soy- 
bean prices made the operation unprofitable, 
company officials have announced. 

The plant has been purchased for grain 
storage and has a 340,000-bushel capacity, 
Mr. Anderson said. Oil extraction machin- 
ery and equipment will be removed, and the 
plant area itself will be leased as a ware- 
house. 


@ LORENZ MILL, Lancaster, Wis., has 
installed a 114-ton Blue Streak mixer and 
a 60-h.p. Blue Streak mill. 


@ POWELL SUPPLY CO., Wilson, N. C., 
has installed a new 1-ton Blue Streak mixer. 


Co. Names Executives 
For Minneapolis Branch 


George Goedhart and Max Kantor have 
been named vice presidents in charge of 
Minneapolis operations for Falk & Co., 
Pittsburgh, which recently purchased the 
plant and business of the Northwest Lin- 
seed Co. 

Mr. Goedhart will head purchases anc 
sales and will be assisted by Willis H. John 
son, newly-named assistant treasurer. Mr 
Kantor will be in charge of plant operations. 
and Jess Tindall has been appointed mil! 
superintendent. The plant will be operate: 
as the Northwest linseed division of Fal! 
& Co. 


Ralston Purina Acquire: 


Interests of Miami Firm 
The Ralston Purina Co., St. Louis, Mo., 


has acquired the feed interests and manu 
facturing facilities of the Miami Feed & 
Supply Co., Miami, Fla., it has been an 
nounced by Donald Danforth, Purina 
president. 

Distribution headquarters 6f Ralston Pur- 
ina in Miami will be transferred from its 
local store to the newly acquired property 
as rapidly as possible. Some Purina chow 
products will be manufactured locally when 
advantageous to the firm’s customers, Mr. 
Danforth said. 

In addition, the company will make and 
sell the feeds which were produced by the 
Miami Feed & Supply Co. 


Hey ! 
SAVE SOME 
FoR 


“THIS BLUE RIBBON 
MARES EVERYTHING 
=A TASTE GOOD. JUST LINE 


| CERTAINLY ORIGINATED 
SOMETHING GOOD THIS TIME 


HOG OF MYSELF 


_ Quick. BoT isHouD LL, 
WORRY. DON'T CARE 
\ ABOUT WAIST LINE: 


YoU CAILDREN 
BEHAVE, Now. 

THERE'S ENOUGH 
RIBBON 


536 Livingston St. 


LL MARE A 


NOTHING LIKE BLUE RIBBON CONDENSED 
BUTTERMILK To STRETCH OUT THE GRAIN 
THAT POULTRY AND PIGS NEED / IT SURE 


\ 


OF ROAST 


LONG ISLAND 


BE LONG NOW. 


CUTS DOWN THE FEED / 
EVER. WEAR 


DUCK ? won't) 


Cincinnati 14, Ohio 


WRITE US FOR PRICES 


PLANTS THROUGHOUT THE CENTRAL 
WEST STATES 
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Tom Dyer Takes New Post 
With Welco Feed Mfg. Co. 


Tom G. Dyer, Des Moines, Iowa, has 
resigned his post as vice president and sales 
manager of the Tanvilac Co., Inc., Des 
Moines, to join the Welco Feed Mfg. Co., 
Spencer, Iowa, where he will serve as sales 
ind promotion manager. 


TOM G. DYER 


Mr. Dyer joined Tanvilac in 1945 when 
he purchased a one-third interest in the 
company owned by Mr. and Mrs. Fred 
Chandler, with whom he first entered the 
feed business. 

Mr. Dyer is a well known figure in the 
feed industry and is popular as a speaker 
and entertainer at trade meetings. He for- 
merly served as sales manager for Sargent 
& Co., Des Moines, Iowa, and from 1942 
to 1945 he was associated with the Russell- 
Miller Milling Co., Minneapolis, as manager 
of the commercial feed department. 


Breakfast Will Climax 
Drive for PENB Funds 


A two-month campaign to raise $25,000 
from feed dealers in support of the Poul- 
try & Egg National board’s promotion pro- 
gram got under way in August and will be 
climaxed with a breakfast at Chicago, Sept. 
30, PENB officials have announced. 

In a preliminary race, three states—Dela- 
ware, Indiana, and Arizona, have already 
reached their quotas. Delaware, the first 
state to achieve its goal, more than doubled 
its quota. 

Dave Green, Delaware feed dealer, pre- 
sented a check for $1000 to Homer Hunt- 
ington, PENB general manager, at the re- 
cent Chicken-of-Tomorrow finals, George- 
town, Del. Max Shufelt, Indiana leader, and 
Harry Embleton, Arizona, ran their cam- 
paigns in connection with state hatchery 
drives. 

Feed jockeys who ride to victory in state 
races will compete in a “Ration Derby” 
when the campaign goes into the home- 
stretch on Thursday morning, Sept. 30, at 
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the Hotel Sherman, Chicago, as part of 
the Grain & Feed Dealers National asso- 
ciation’s convention program. 

Attendance at the derby-breakfast will be 
limited to 300, the ballroom capacity, and 
reservations can be made now with Don F. 
Clark, secretary, Grain & Feed Dealers 
National association, 100 Merchants Ex- 
change building, St. Louis 2, Mo. 

@ VALLEY CHICK & FEED STORE, 
Rock Valley, Iowa, owned by C. Rozcboom, 
has opened for business. 


Franks & Co. to Rebuild 
Plant Damaged by Fire 


A new 90 by 50-feet brick and tile ware- 
house is being built at Bryant, Iowa, by 
John L. Franks & Co., Des Moines, to re- 
place the plant which was badly damaged 
by fire Aug. 5, C. M. Stormes, president, 
has announced. The firm will also construct 
a new mill at Miles, Iowa, which will cost 
about $80,000, including equipment, Mr. 


Stormes said. 

@ HARRY WENDT, Francesville, Ind., 
has become manager of the Cooperative 
Elevator Co., succeeding Louis Huguet, 


@ HENRY ALTMAN, Rockfield, Ind., is 
the new manager of the Rockfield Co-opera- 
tive Elevator, succeeding Earl Hubbard, 
who purchased the Reliable Coal Co., Del- 


phi, Ind. who retired. 


HERE’S HOW YOUR 
PROFIT 


si 


CAN BE TIE 


Down’T BUCK against the farmer’s in- 
clination to feed out his own grain. 
Cash in on this market by furnishing 
the right kind of supplement that will 
make his own feed go farther in doing 
the right kind of job. By custom-mixing 
his feed with one of Hubbard’s Sun- 
‘shine Concentrates—or by selling your 
own complete feed fortified with Hub- 
bard—you perform a nutritional ser- 
vice, and save money for the feeder. 
--1-. Let us tell you how to build a sound, prof- 
itable business on the Hubbard plan. 


ubbar 


The HUBBARD SUNSHINE 


Milling Co. | 


MANKATO, MINN. 
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(Continued from page 6#) 


has to be qualified. If you know exactly 
what daylight you want, a good illuminat- 
ing engineer can give it to you. This day- 
light lamp is a lamp which produces an 
average of the wide range of color found in 
natural daylight. 

In the third box, I have lighted the 
fluorescent lamp commonly referred to as 
white. It contains more red than the day- 
light lamp and its. efficiency, or light out- 
put, is higher. 

Many store owners started to mix their 
lamps. That is, they had a four-tube fluores- 
cent fixture in which they would install two 
daylight lamps and two white lamps because 
they felt the resultant color was more to 


FLAMBO FEEDS 


DEPENDABLE QUALITY 


A Trade Mark 
That Talks 


Accurately Compounded 
450 Tons Daily Capacity 


The Finest of Ingredients 
And the Best of Equipment 
Makes The FLAMBO 
Trade Mark Talk 


We Specialize in Mixed 
Cars of Pulverized Grains 
and Mixed Feeds 


We Solicit 
Private Label Business 


FLAMBEAU MILLING 
COMPANY 
PHILLIPS, WIS. 


Phone 
L. D. 44 or 21 


Teletypewriter 
Phillips 14 


their customers’ liking. This was also proved 
by exhaustive consumer research. Because 
of the results of this research the 4500° 
white lamp was produced which accom- 
plished this mixture in one lamp. The fourth 
box I have lighted contains this 4500° white 
lamp. 

All merchants should be very cognizant of 
their customers’ buying habits and _ likes. 
The daylight, 4500° white, and regular 
white lamp are not the most flattering to 
milady’s face. So, a soft white fluorescent 
lamp should be properly employed to over- 
come this sales resistance for you. The fifth 
box I have lighted contains one of these soft 
white lamps. This particular lamp has more 
red in it than either the daylight or 4500° 
white, and slightly more than the regular 
white. It really enhances milady’s appear- 
ance. 

Now notice the five brown covers—no 
longer do they look alike—yet the only 
change made has been in the light source. 

Can you now begin to see the importance 
of the color of your light source? Consider 
it carefully before selecting the lamps for 
your lighting system. 

Lighting will, I am sure, be an added 
assistance to you in the sale of your mer- 
chandise, if you use it correctly. If you 
feel, because of the cost involved, you can’t 
do your store lighting right, leave it alone 
until you can. A job done in haste, for a 
price, will always boomerang, and you will 
be the loser. 

Lighting is too much of a sales tool to be 
ignored. Those merchants who have not 
given it its proper place in their business 
have learned that it can hurt, and it did 
hurt, in a place where it hurts the most— 
the cash register. 

@ GERALD L. STRIETZEL, Gronna, 
N. D., is the new manager of the Rolette 
County Grain Co. 

@ FARMERS CO-OP, Chapin, Iowa, has 


installed a new Jay Bee hammermill. 


New Milwaukee Firm Offers 
Feed Analysis Service 


Amber Laboratories, Inc. has been formed 
with offices at 3456 N. Buffum st., Mil 
waukee 12, Wis., to offer a new analytica’ 
service for feedmen. The firm is equippe: 
for complete laboratory work and is pré 
pared to offer overnight service on protei:, 
determinations. In addition, the compan 
will run fat and fiber tests along with othe 
quality determinations of value to feedme: 

Three men will be active in the operatio 
of the corporation. Norman Bernstein 
president. He holds a master’s degree in bi: 
chemistry from the University of Wisco: 
sin and did research work at the Oak Ridg.. 
Tenn., atom plant during the war. Ber: 
hardt Lander, secretary of the firm, wi! 
handle the business end and will contact the 
trade. Melvin Bernstein, a graduate in chen 
ical engineering from Purdue university. 
will also be active in laboratory work. 


Borden Co. Will Enlarge 
Soybean Plant in lowa 


To broaden its activities in the soybea: 
industry, the Borden Co., New York City. 
will modernize its Waterloo, lowa, oil and 
meal mill at an estimated cost of $1,250,000 
it has been announced by Theodore G 
Montague, president. 

The improvement program provides fo: 
the erection of a five-story solvent extrac 
tion tower and connecting bridges to exist 
ing elevators and processing buildings. The 
elevators, operated by Borden’s Soy Pro 
cessing Co., have a soybean capacity o! 
more than 1,000 bushels, and the tower is 
expected to produce nearly 200 tons of oil 
and meal per day. 

Construction work has begun and will be 
completed by October, 1949, Mr. Montague 
said. 


nev ch ern 
we cotton. ended: 


TELEPHONE 
2-8355 


BAG PRINTING 


IN COLORS 


We are equipped to print your 
burlap and textile bags with 
your own label, in colors. 

This specialized service brings 
you an extra advantage in pack- 
aging your products. 


Ideas and color sketches for your approval 


WRITE-WIRE OR TELEPHONE-COLLECT 
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Putting their shoulders to the wheel, 
jour feedmen are shown above giving the 
Poultry & Egg National board’s promotion 
wheel a push at a booth during the recent 
International Baby Chick association con- 
vention in St. Louis, Mo. They are, from 
left: Walter Jones, Vitality Mills; A. J. Me- 
Loughlin, Arcady Farms Milling Co.; Har- 
vey Wood, Limestone Products Corp.; and 


A. G. “Chick” Phillips, Allied Mills Co. 
The stunt was part of a nationwide mem- 
bership drive campaign now being con- 
ducted by the board. 
@ GEORGE H. FORNEY, manager of the 
Albers Milling Co. plant, Peoria, Ill., has 
been named vice president in charge of 
grain at Los Angeles. 


OUTSTANDING QUALITY 
ATTRACTIVE PACKAGE 


PILOT 


BRAND 


OYSTER SHELL 


FOR POULTRY 


Hen and Chick size 
99 25/100 Calcium Carbonate 
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* from Armour, 


Every feed dealer is concerned with the 
profit farmers make. Unless farmers get 
more than a dollar’s return for each dol- 
lar's worth of feed, they will quit buying. 
And the greater the return, the more 
feed farmers will buy. 


* 
Armour’s Digester Tank- 
age is a protein supplement that 
gives farmers a high return — 
when used correctly. Recent ex- 
periments have proven that 
hogs make very inefficient gains 
when fattened on corn alone. 
Corn should be supplemented 
with proteins — both animal and 
plant proteins for cheapest 
gains. 


At present prices, corn is too expensive 
to waste. Armour’s 60% Digester Tank- 
age can save corn and increase farmers’ 
profits. Tankage is one of the cheapest 
sources of protein. 


* 


Whether hogs are fed in dry- 
lot or on pasture, tankage is 
needed for balanced rations. 
Some farmers self-feed tankage 
and corn—finding that hogs 
balance their own rations, us- 
ing about 5 to 7 pounds of 
tankage per 100 pounds of 
corn, depending on the lush- 
ness of pasture. In drylot feed- 
ing, alfalfa meal at 5 to 10 per- 
cent of the fotal ration by 
weight insures maximum per- 
formance of the proteins in 
Armour tankage. 


* 
Experiments have shown that one pound 
of tankage, properly used, will save from 
4 to 6 pounds of corn. 


* 


Armour’s 60% Digester Tank- 
age is scientifically processed 
daily from fresh, high quality 
packing house by-products. It 
is a dependable wholesome meat 
protein—one you can sell to 
your customers with confidence. 


ANIMAL FEED DEPARTMENT 
UNION STOCK YARDS 
CHICAGO 9, ILLINOIS 


ARMOUR 


AND COMPANY 


Armour Digester Tankage 
Armour Meat and Bone Scraps 
Armour Special Steamed Bone Meal 


Feedmen Give PENB Promotion a Boost 
| 
i 
| 
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that the milk producers had plenty of places 
to sell their products. He offered dairymen 
the same price for their butterfat as that 
offered by his competitors. There are now 
18 creameries in that county and all but 
three are cooperative concerns. His own 
experience gained while working in various 
creameries around Dawson, Litchfield, and 
Darwin has been a big asset to Mr. Ander- 
son. He learned the buttermaking trade at 
the Farmers creamery in Litchfield. Then 
he gradually branched out into the business 
of making washing powders, neutralizers 
(for sour cream), chlorine solutions—in all, 
about 30 products which are sold to cream- 
eries, hotels, stores, cafes, schools, hospitals, 
and various institutions. In 1924 he joined 
the Land O° Lakes organization as a field 
man. In time, however, an ever increasing 
press of duties with his own concern began 
to demand more and more of his time. 
Although primarily a creamery operator, 
Mr. Anderson recognizes the important 
part which feed manufacturers have played 
in the development of modern agriculture. 
He points out that his creamery is interested 
in two of three basic protective foods—milk 
and eggs. That is one reason his creamery 
has stressed the sale of good quality brands 
of feed. He recalls the days when there 
were no formula feeds, and milk and egg 
production suffered accordingly. 
- “My creamery has two basic responsi- 
bilities,” he stated recently. “First, it has to 
render a superior service to customers. The 


second is that it must furnish patrons with 
the finest kinds of goods. If we failed to 
live up to both of these responsibilities, it 
would be only a short time until we were 
‘plowed under’ by larger and better man- 
aged concerns able to give farmers what 
they need and demand. In a town like Litch- 
field, practically everybody is dependent 
upon the farmer. He is the most important 
person in our business and it is up to us to 
cater to him. Our feed department has to 
be a pleasant place to trade as well as a 
dependable source of quality goods.” 

Smiling, this veteran creamery operator 
and feed merchandiser flipped his hand at 
the row of successful business establishments 
along the street. 

“Competition — even competition from 
larger and better financed concerns—can be 
met by small merchants if they watch every 
angle,” he stated firmly. “It just takes a 
little more work, a little more planning, a 
little more service than many are willing 
to put forth.” 

@ MARVIN GUSTAFSON, Rockford, IIl., 
recently purchased the Northern Illinois 
Produce Co., Poplar Grove, Ill., for $145, 
000 at a public auction. 
JOINS SHERMAN & MARQUETTE 

Sherman & Marquette, Chicago and New 
York advertising agency, have announced 
the appointment of Harry Barger to the 
copy staff of their Chicago office. Since his 
discharge from the armed services in 1946 
Mr. Barger has been employed by the Ral- 
ston Purina Co., St. Louis, Mo. He is a 
graduate of the University of Missouri. 


Hales & Hunter Purchases 
Midland Mill in Missouri 


The Midland Feed Mill, Marshall, Mo.. 
a subsidiary of the Midland Flour Milling 
Co., Kansas City, has been purchased by 
the Hales & Hunter Co., Chicago, it ha: 
been announced by C. S. Woolman, vic: 
president and general manager of the feec 
department of the latter firm. 

Red Comb-Pioneer Mills, Inc., will ope: 
ate the Marshall properties with Peter Re. 
continuing as local manager. Hales & Hun 
ter manufacture the Red Comb poultry an 
Pioneer dairy and hog feeds at Chicag, 
and Wilmington, Del. 

The Midland Plant has a capacity of 35: 
tons per 24 hours and grain storage fo 
75,000 bushels. 


Stone Mountain Grit Co. 
Plans Big Ad Campaign 


The largest advertising campaign ever re- 
leased by the Stone Mountain Grit Co., 
Lithonia, Ga., reaching more than 6,000,000 
farmers and poultrymen, will appear in lead: 
ing national farm and poultry publications 
this fall, according to Charles L. Davidson, 
president, who recently completed a 6,000- 
mile trip on which he contacted Stonemo 
distributors. The new campaign is being 
handled by Wildrick & Miller, Inc., New 
York City. 


JOBBERS AND 
WHOLESALERS 


FEED AND GRAIN 


MIXED CARS 
CARLOADS 


TRUCKLOADS 
Milwaukee Feed & Grain 
Company 


GRAIN EXCHANGE 
MILWAUKEE 2, WIS. BROADWAY 2-6289 


DEHYDRATED 


ALFALFA MEAL 


ALSO DISTRIBUTORS OF 
STALEY’S 
NOPCO Products 
ARMOUR'S 
PACIFIC MOLASSES Co’s. 


Cane Blackstrap Molasses 
in Tank Cars and Drums 


MANAMAR 
OMALASS 
PILOT BRAND 
TAT Woedette 


STONEMO Granite Grit 


Established 1884 


-MANEY BROTHERS 
MILL & ELEVATOR CO. 


MINNEAPOLIS, MINN. 
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away the questions in the minds of the people. There has been 
too much evidence of substantial fact to take the matter lightly. 
The testimony of Miss Bentley and Mr. Chambers was definite 
and certain as to people and places. I judged them to be telling 
the truth. Many witnesses who were called hid behind their 
constitutional rights and this immediately raised a suspicion in 
the minds of those present. 


The President has steadfastly refused to permit the committees 
to see the employment files of the people who were formerly in 
government service so they might fix the responsibility. He has 
refused his permission and thus pulled an iron curtain between the 
executive and legislative departments. It is difficult to understand 
why he should take this attitude in view of his denial that he 
seeks to shield Communists and fellow-travelers. 


Revelations multiply every day. The record is clear that we 
have shipped heavy water—an important ingredient of the atom 
bomb—to ‘Russia. This was done under very secret orders. How 
come Mr. President? Hollywood also enters the picture and is 
alleged to be one of the heaviest contributors to the cause, what- 
ever that might be. 


There must be no “iron curtain” between the people of this 
country and their President. This involves a matter of national 
security and good faith. It applies to the legislative as well as to 
the executive and judicial departments. The “iron curtain” at 
home must be raised. The people may take care of this situation 
in November. 


LABOR-MANAGEMENT RELATIONS 


There seems to be an improvement in industrial relations since 
passage of the Taft-Hartley bill. Union leaders will deny it but 
the record proves otherwise. It will be recalled that congress passed 
the bill over a presidential veto, with Democrats joining with 
Republicans to do so. 


The act while in no way impairing the rights of labor to strike 
or bargain collectively, has in fact eliminated many of the causes 
for strikes and provided a method of settlement for others. The 
record shows that work-stoppages averaged about 395 a month. 
They now average 201 or a reduction of 49 per cent. This must 
represent an improvement in labor-management relations. 


THE PRESIDENTIAL CAMPAIGN 


Labor Day will be “Der Tag” in the presidential campaign. 
President Truman opens fire in Detroit and the very next day at 
the same place Harold Stassen is scheduled to make an answer. 
Before the month is over the issues in the campaign will be 
evident. 


The candidates will certainly stress high prices, price controls, 
communism, the Taft-Hartley law, housing and freedom. Those 
who are in congress will have to defend their records against 
those who seek to unseat them. It will be a spirited contest between 
now and the second day in November. 


THE BERLIN CRISIS 


People want to know how this country permitted itself to get 
boxed up in Berlin and Vienna. It all began at Yalta and when 
the war ended in Europe Mr. Truman was called upon to con- 
sumate the agreement made by Roosevelt. The true facts will not 
be known for some time. The four powers are now in conference 
in Berlin trying to adjust the matter. So far as the United States 
is concerned we are locking the barn door after the horse has 
been stolen. Russia will get what she wants because we are in a 
bad position. 


Neither the United States or Russia wants war. But Stalin knows 
he has the upper-hand and you can bet he will make the most of 
it. The state department and the armed services should be ashamed 
for both are responsible for the crisis in Berlin. When we retreat, 
as we shall, watch Russia move into Vienna. There our position is 
equally as bad as Berlin. 
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PRINT 
BAGS 


In a Wide Variety of 


Good Looking Patterns and 


Attractive Color Combinations 


ARE — WITHOUT A DOUBT 
A POSITIVE SALES BUILDER 


WHAT'S YOUR PREFERENCE? 
UNLABELED? 
SPOT LABELED? 
BAND LABELED? 


WE HAVE ‘EM... 
THE WAY YOU WANT ‘EMI! 
AND PRONTO, TOO!! 


WERTHCO PRINT FEED BAGS 


ANOTHER WERTHAN BETTER BUILT PRODUCT 
* k& 


Wire ... Write or Phone 


WERTHAN BAG CORPORATION 
8th AVE. & HOWARD ST. 
NASHVILLE |, TENN. 


MIDWEST SALES OFFICE 
141 W. JACKSON BLVD. 
PHONE HARRISON 4961 

CHICAGO 4, ILL. 
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TESTER 


Steinlite is the most popular rapid tester on the 
market for determining the moisture content of 
whole and processed grains. There are more in 
operation than all other makes of electric testers 
combined—over 11,000 elevators, mills and food 
processing plants are equipped with the Steinlite. 

Steinlite operates on the radio frequency impe- 
dance principle. Calibrated against official oven 
methods and guaranteed to give comparable re- 
sults. No technical knowledge is required, and no 
previous experience. Steinlite is fully guaranteed 
for one year. It is sold on a ten day free trial basis. 


SGteinlite 


BROWN-DUVEL 


Now equipped with the NEW Electric 
Automatic Shut-Off, saves more than 
75% of the time otherwise required in 
making tests. Tests 1, 2, 4 or 6 samples 
at once. Tests whole grain only. Illus- 
trated is two compartment tester with 
automatic electric shut-off. Write for 
information and prices. 


CARTER-SIMON 


Recognized as a quick and reliable 
moisture testing oven for laboratory 
tests on all materials. Make accurate 
tests in 15 minutes or less. Three 
samples may be in the process of test- 
ing at one time. Electrically operated. 
Equipped with an all-metal thermo- 
static temperature control. A precision 
built instrument. Price . ... $185.00 


TAG -HEPPEN STALL 


A reliable method for determining the 
moisture content of grain—used only 
on whole grains. Calibrated against 
the water oven method for corn; 
against the air oven method for other 
grains. Requiresno weighing of samples. 
Standardized in a few seconds by 
merely adjusting a rheostat. 


Seedburo’s complete line includes over 500 items of 
equipment and supplies for the grain and seed trades. 
All of the items are fully described and illustrated in 
the Seedburo Catalog and Reference Book. If you do 
not have a copy, write today. 


COMPANY 


EQUIPMENT 


————————————~, — 751 CONVERSE BUILDING « CHICAGO 6, ILLINOIS 
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No Changes in Soybean Standards 
At Present Time, USDA Announces 


After reviewing information obtained at 
earings and from written communications, 
he United States department of agricul- 
ure has announced that no changes will be 
ade at present in the official grain stan- 
iards for soybeans. 

The department has reported, however, 
sat it intends to declare such amendments 
s may be warranted to be applicable to 
ext year’s crop not later than June 1, 1949, 
ithout holding further public hearings. 

Proposals had been made by certain ele- 
ator and producer groups to amend stan- 
lards regarding dockage, foreign material, 

voisture, and “splits.” Informal hearings 
vere held in June at Chicago and Decatur, 
il., Toledo, Ohio, and Cedar Rapids, Iowa. 
nterested parties were also allowed to ex- 
ress their views in writing before July 10. 

The grain standards act requires public 
iotice of not less than 90 days after the 
nnouncement of amendments to the offi- 
ial standards before they become effective. 
(Inder this regulation, USDA pointed out, 
the earliest practical date that amendments 
-ould be made effective this year would be 
ubout Nov. 1, before which date a majority 
of soybeans normally are marketed. 

A review of the information inaicates the 
desirability of liberalizing the percentage of 
“splits” in grades Nos. 2, 3, and 4, USDA 
said. The proposal to combine dockage and 
foreign material into one grading factor, to 
be called “foreign material,” received much 
support, but opinions varied widely as to 
the percentage to be permitted. Producers 
were particularly opposed to any changes 
in moisture content. 

Careful attention will be given to the 
erading of the 1948 crop in view of the 
suggested changes, USDA declared. This 
will permit an appraisal of the results which 
may be expected if any or all of the pro- 
posals are adopted later. 


Faster Movements, Higher Prices 
Reported for Several Seeds 


Movement of Kentucky bluegrass, orchard 
grass, white clover, and crimson clover seed 
irom farms in surplus producing areas was 
reported by county shippers to be at a 
jaster rate and at higher prices than last 
year, the bureau of agricultural economics 
has reported. 

An estimate showed that 86 per cent of 
the 1948 relatively small crop of Kentucky 
bluegrass seed was sold by July 15, com- 
pared with only 52 per cent by the same 
date last year. Prices offered in mid-July 
were $2.85 a bushel, an increase of $1.10 
over 1947, USDA said. 

Only 6 per cent of the 1948 orchard 
urass seed crop had left the hands of grow- 
ers on July 15, but this rate was 2 per cent 
laster than last year. Mid-July prices were 
$12.50 per 100 pounds clean seed, com- 
pared with last year’s $10 rate. 
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The 49 per cent of white clover seed sold 
by July 15 was almost 2% times as fast as 
the 20 per cent estimated moved in 1947, 
but far behind the 71 per cent average. 
Prices were $45.50 per 100 pounds of clean 
seed, a jump of $5 over the 1947 level. 

Mid-July movement of crimson clover 
stood at 80 per cent, stated USDA, equal 
to the five-year average and 6 per cent 
faster than in 1947. A record high level of 
$23 per 100 pounds clean seed on July 15 
showed an increase of $5.80 over last year’s 
rate. 

Reports indicated that a very small vol- 
ume of meadow-fescue had moved up to 
July 15 and that prices had not been firmly 
established at that date. 


New Seed Germinator Marketed 
By Burrows Equipment Co. 


Burrows Equipment Co., Evanston, IIl., 
has put a new seed germinator on the mar- 
ket which is said to be capable of testing 
seeds of any size or type. Containing trays 
10% by 15 inches, the complete unit is 14 
by 19 by 18 inches, and can be used for 
both daylight and dark germination. Com- 
plete information may be obtained by writ- 
ing the firm at 1316 A. Sherman ave., 
Evanston. 


A merger of four seed firms has resulted 
in the incorporation of Consolidated Nur- 
series, Tyler, Tex., composed of Breedlove 
Nurseries, Arp Nursery Co., Southland Rose 
Nurseries, and Paul Brush Rose Nursery. 
Officers of the new corporation are: Jesse 
Breedlove, president; W. D. Dyess, vice 
president; and Clark Kidd,  secretary- 
treasurer. 


Seed Meetings 


Western Seedsmen’s Association, 
Hotel President, Kansas City 
Nov. 1 
Louisiana Seedsmen’s Association, 
Virginia Hotel, Monroe, La. 
Nov. 5-6 - 
Texas Seedsmen’s Association, Ho- 
tel Galvez, Galveston.....Nov. 7-9 
Hybrid Seed Corn Division, Re- 
search-Industry Meeting, Hotel 
La Salle, Chicago, Ill 
North Carolina Seedsmen’s Asso- 
ciation Fall Meeting, Charlotte, 
N. C. Dec. 8-9 
Virginia Seedsmen’s Association, 
John Marshall Hotel, Richmond, 
Kansas Seed Dealers Association, 
Hotel Broadview, Wichita, Kan. 
Jan. 7-8 


Dr. Milner Appointed Director 
Of Peoria Research Laboratory 


Dr. Reid Thompson Milner, noted soy- 
bean oil chemist, has been appointed direc- 
tor of the Northern Regional Research 
laboratory at Peoria, Ill., it has been an- 
nounced by P. V. Cardoh, head of the 
United States department of agriculture’s 
research administration. 

A native of Illinois, Dr. Milner has been 
with the department the past 18 years, di- 
recting the analystical and physical chem- 
ical division, Northern Regional laboratory, 
since 1941. He succeeds Dr. G. E. Hilbert, 
who will go to Washington as chief of the 
department’s bureau of agricultural and in- 
dustrial chemistry. 


Alsike-Clover Crop Predicted 
To be Fourth Largest on Record 


Alsike-clover seed production is estimated 
at 427,300 bushels, making this crop the 
fourth largest on record if the forecast is 
realized, the United States department of 
agriculture has reported. The 1947 yield 
totaled 381,000 bushels, and the 1937-46 
average stands at 324,960. 

Large increases in production are indi- 
cated for Ohio, Indiana, Wisconsin, Idaho, 
and Oregon, but sharply smaller crops are 
in prospect for Minnesota and Iowa. 


This year’s acreage is indicated at 143,600 
acres, 9 per cent more than last year’s 131,- 
300, and compares with the 139,460-acre 
average, USDA announced. 


Production of timothy seed in 1948 is 
forecast at 638,900 bushels of thresher-run 
seed, only 40 per cent of last year’s 1,617,- 
400 bushels, the United States department 
of agriculture has announced. The 1937-46 
average is 1,524,760 bushels. 


A favorable spring planting season this 
year which resulted in increased diversion 
of hay land to grain crops, relatively low 
prices for the seed in 1947, and poor stands 
due to winter-kill contributed to the reduc- 
tion in acreage, USDA declared. 


The acreage of timothy for seed this year 
is estimated at 198,200 acres, only 49 per 
cent of the 406,700 acres harvested in 1947 
and 47 per cent of the 1937-46 average of 
425,830 acres. 


Yield per acre is indicated at 3.22 bushels 
per acre, USDA commented, compared with 


3.98 in 1947 and the 19-year average of 
3.56. 


Carry-over of Field Seeds Shows 
19 Per Cent Increase for 1948 


Carry-over stocks of field seeds held on 
June 30, 1948, by dealers and the govern- 
ment were 19 per cent larger than a year 
ago, according to a nation-wide survey just 
completed by the bureau of agricultural 
economics. 

Stocks totaled 139,082,000 pounds, com- 
pared with 116,556,000 pounds last year, 
and the 1942-46 average of 212,903,000. 
Although most of the increase was in lupine 
and timothy seed, it was fairly well distri- 
buted with larger stocks than in 1947 shown 
for 21 of the 34 kinds of seeds, USDA said. 
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WITH LEGUM 


@ NITRAGIN, the legume inocu- 
lant in the yellow can, was registered 
way back in 1898. Over the years 
NITRAGIN has made an impressive 
record in getting better legume yields, 
producing better stands, and in help- 
ing to retain soil fertility. Farmers 
use NITRAGIN because they know it 
gets results. This customer confidence 
in the NITRAGIN product plus 
effective and sustained national 
advertising by the NITRAGIN Com- 
pany is, each year, building more and 
more profit opportunities for seeds- 
men. Posters in dealers’ stores, book- 
lets on legumes and inoculation, and 
many other sales-building helps pro- 
vided by the NITRAGIN Company 
create a growing demand for NI- 
TRAGIN. If you are not already 
sharing in NITRAGIN dealer bene- 
fits, call your jobber or write us. 


NITRAGIN.... 


Pre-Sold For You 


@ FARM PAPER ADS 


Every year, farm papers carry more than 
75 million Nitragin messages to farmers 

. . that’s more than 12 messages per 
farm. 


@ RADIO ANNOUNCEMENTS 


Hundreds of broadcasts over 22 radio 
stations carry the Nitragin story to farm- 
ers . . . help dealers to cash in on 
Nitragin sales. 


@ BULLETINS — DIRECT MAIL 


Bulletins on growing better legumes, and 
valuable direct mail booklets on inocula- 
tion build a healthy demand for Nitragin. 


race notes 


ob 


cowest 
O8 LeGume sens 


THE NITRAGIN CO., INC. 


3855 N. BOOTH STREET 
MILWAUKEE, WIS. 
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Ath Us 


A penny post card or a phone 
call to us will save you money when 
in the market for: 


* * 


MOLASSES OAT FEED 
MOLASSES ALFALFA CHOPS 
BLACK STRAP MOLASSES 
CHOICE WHEAT FEEDS 
WASCO CORN FEED 


BREWERS' GRAIN 
‘MALT SPROUTS 
CORN DISTILLERS' GRAINS 
BUTTERMILK POWDER 


La Budde Feed & Grain Co. 


AT MILWAUKEE 


Get 
CHALLENGER 


Pioneer 
Manufacturers 


Write 


THE ROSKAMP HULLER 
MANUFACTURING CO. 


Cedar Falls, lowa 


Halling Oats? 
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Wisconsin Moore Barley Growers 
Adopt Plans to Distribute Seed 


Growers of Moore barley seed in Wis- 
consin have adopted a plan of conditional 
sales and other procedures for the distribu- 
tion of the 1948 crop, which will be in- 
adequate for next year’s planting, according 
to E. D. Holden, secretary, Wisconsin Agri- 
cultural Experiment association. 

Through their actions, the growers are 
striving to attain three objectives: Good dis- 
tribution of the seed, prevention of exces- 
sive prices and other unfair practices, and 
receipt of additional intormation on the 
performance of Moore barley in Wisconsin 
in 1949. 

The program adopted by the seed grow- 
ers is as follows: 

1. No grower will sell seed of Moore bar- 
ley produced in 1948 to farmers, seedsmen, 
or anyone else outside of Wisconsin. (Each 
of the experiment stations in the barley- 
growing areas of the North Central region 
were ottered 50 bushels of seed for increase 
in 1948 and for distribution to their growers 
for planting in 1949.) 

2. Sales to any one retail buyer for his 
own 1949 planting will not exceed 1) 
bushels. 

3. The retail price for completely pro- 
cessed seed (including bags) will not exceed 
$6.25 per bushel. 

4. All sales will be reported to the Wis- 
consin Experiment association, Madison 6, 
Wis., on forms to be provided by the group. 

5. Producers will make retail sales con- 


eausres 


Markets 


ditional by requiring the retail buyer to 
sign a statement that he is buying this seed 
for his own planting and that he has not 
purchased and will not purchase Moore seed 
from any other source so as to acquire an 
excess of a total of 15 pounds. 

6. The growers who sell their seed to re- 
handlers for completion of processing or 
sell completely processed seed to rehandlers 
for distribution will abide by the same regu- 
lations that the growers have imposed upon 
themselves. Forms for such conditional sales 
will be supplied by the association. 


USDA Sees Big Drop in Redtop 
Seed Crop for lilinois, Missouri 


Production of redtop seed in Illinois and 
Missouri this year is forecast at 8,000,000 
pounds, compared with 15,900,000 in 1947 
and 16,480,000 for the average, it has been 
announced by the United States department 
of agriculture. 

Illinois will contribute 6,000,000 pounds, 
according to a July 27 estimate. A more re- 
cent report from Missouri revealed that the 
predicted 2,000,000 pounds will be the 
smallest crop on record beginning in 1944. 

Carryover from the two states is estimated 
at 120,000 pounds, USDA said, compared 
with 65,000 in 1947 and 450,000 in 1946. 


SET KANSAS SEED MEETING 
The Kansas Seed Dealers association will 
hold its second annual convention’ at the 
Hotel Broadview, Wichita, Jan. 7-8, 1949, 
O. E. Case, secretary-treasurer, has an- 
nounced. 


Baar 


THE MARKET 
ALWAYS RIGHT eee 
for those who buy only tS, 


dependable 


O&M 

Field Corn - Sweet Corn ¥ 
Flint Corn Ensilage Corn 
Hybrid Field Corn. Popcorn 
and O & M Seed Oats : 
= 


Write for free literature 
and prices on any quantity 
from a bushel to a carload 


Specializing since 1912 in 
the Finest Varieties of 
Seed Corn and Seed Oats 


THE O & M SEED CO. 
Growers 
Green Springs, Ohio 


PELLET MILL 
OPERATORS 


PREFER THIS 


New BOILER 


This is it! An all-elec- 
tric, automatic steam 
boiler especially de- 
signed for use in pel- 
let mills. You can op- 
erate this boiler right 
in your plant with no 
increase in fire insur- 
ance rates. Sells far 
below any other boil- 
er with similar fea- 
tures now on the mar- 
ket. Complete pack- 
age unit. 


Write Department FB-4 
today for prices and 


complete information. 


SiEBRING Mee. Co. 


GEORGE, IOWA 
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MILL AND ELEVATOR EQUIPMENT 


Our Service Includes 


Dust Collectors Elevator Casings 
Malt Cleaners Elevator Legging 
Reels, Bins, Tanks Elevator Heads 
Feed Hoppers Elevator Boots 


Fire and Dust-Proof Elevators 
Conveyors and Fittings 


L. BURMEISTER CO. 


4535 W. MITCHELL STREET 
MILWAUKEE 14, WIS. 


CALF FEEDS 


Meal... Pellets... Ration 


A complete line of calf feeds for 
gruel feeding, dry feeding or com- 
‘agg ration feeding. A line backed 
Y over 25 years of calf feeding 
“know how". Sell the Vitality calf 
feeding program to build volume 
tonnage on these “high margin" : 
specialty feeds. 


ONLY A PART OF THE COMPLETE VITALITY LINE 
Make your store a one-stop" feeding service with Vitality's 
complete line of poultry and turkey feeds, dog food, 
rabbit, pigeon, goat, horse and livestock feeds. Get the 
facts on the Vitality dealer franchise, write today. 


Longbons Heads Staley 
Oil Sales Division 


Melvin J. Longbons has been promoted 
to manager of the oil sales division of the 
A. E. Staley Manufacturing Co., Decatur, 
Ill., corn and soybean processors, E. K. 
Scheiter, executive vice president, has an- 
nounced. Mr. Longbons succeeds the late 
Henry W. Galley. 

With the company for almost 30 years. 
Mr. Longbons served as acting manager o| 
the division for several months during Mr 
Galley’s illness. William Bradbury Gofi 
division supervisor, succeeds Mr. Longbon 
as assistant manager. 


Trained Hog Advertises 
Feed For General Mills 


A trained hog that can select a meal made 
by its sponsor over three competitive brands. 
turn on a radio, eat its breakfast from a 
bowl, and pose as a “quiz pig,” is the latest 
advertising gimmick of the General Mills 
farm service division. 

“Priscilla, the fastidious pig,” who is 
toting her 225 pounds around Minnesota 
on the county fair circuit, is the innova- 
tion of Frank Miller, farm service general 
manager, and George Barnes, division ad- 
vertising manager. They collaborated with 
Keller Breland, animal psychologist who 
lives just outside of Minneapolis. 

A specialist in the psychology of animal 
behavior, Mr. Breland plans on taking Pris- 
cilla to fairs and store celebrations through- 
out the nation. Last year he toured the coun- 
try with three trained hens, known as the 
Larro sisters. 

@ WALTON & MYERS, Upper Sandusky, 
Ohio, are rebuilding their elevator that 
burned in December, 1947. 

@ ROBERT ARNOLD, Greensburg, Ind., 
has been named manager of the Madison 
County Farm Bureau Co-operative asso- 
ciation. 


THE FEED BAG 


"This is our special size for boys with 
4-H calves!" 
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—Cash Basis 


(Continued from page 22) 


part, too, by discussing feed problems 
with the buyers when delivering orders. 

“TI never get discouraged if the first or 
even the second or third call fails to get the 
customer. Soon a feeling of personal inter- 
est will develop and I'll be making a sale 
before long,” Mr. Sagehorn states. 

While personal calls bring the best re- 
sults in Mr. Sagehorn’s estimation, he does 
a considerable amount of advertising in 
newspapers. New products are also an- 
nounced through cards and circulars, which 
generally bring good response. 

Customer response, in fact, has been rela- 
tively good even in periods of depression. 
And Mr. Sagehorn’s success can be summed 
up in one brief sentence—he’s a real busi- 
nessman at heart. 


Michigan Plans 4 Schools 
Sor Elevator Employes 


One-day elevator employe training schools, 

ponsored by the Michigan Associated Feed 
Aen in cooperation with Michigan State 
ollege, are being held in four Michigan 
ities this month. 

Meeting places, dates, and chairmen of 
‘he schools are: Saginaw, Bancroft hotel, 
Sept. 15, Alfred Roberts and George Mc- 
intyre; Grand Rapids, Rowe hotel, Sept 16, 
Floyd Bergy; Jackson, Hays hotel, Sept. 21, 
Warren Kahlbaum; and Kalamazoo, Harris 
hotel, Sept. 22, Doyle Bauserman. 

Speakers and their subjects in the morn- 
ing sessions include: Charles Force, presi- 
dent, Michigan Associated Feed Men, “‘Sell- 
ing a Feeding Program;” J. G. Hays, exten- 
sion dairyman, Michigan State, “Care and 
Feeding of Dairy Calves;’ W. N. McMillen 
and E. D. Farwell, department of animal 
husbandry, Michigan State, “Management 
of Young Pigs.” 


Afternoon speakers and their addresses: 
C. G. Card, head, poultry husbandry, and 
J. M. Moore, extension poultryman, both 
of Michigan State, “Poultry Flock Manage- 
ment;” Mr. Hays, “Feeding the Producing 
Herd;” Mr. McMillen and Mr. Farwell, 
“Feed Mixtures for Young Pigs;” and A. 
E. Oliver, department of short courses, 
Michigan State, leading a panel discussion, 
“An Employe’s Part in Building Trade.” 

A dinner, speaker, and entertainment will 
make up the evening program. George 
Thomas, Burhop & Thomas, Ft. Wayne, 
Ind., former sales manager, McMillen Feed 
Mills, will speak at the Saginaw and Grand 
Rapids meeting while Lyman Peck, Chicago 
feed consultant, will speak at the Jackson 
and Kalamazoo meeting. 


Los Angeles Bag Firm is 
Purchased by Fulton Mills 


Fulton Bag & Cotton mills, Atlanta, Ga., 
has announced the purchase of the bag 
business of West Coast Bags, Inc., Los 
Angeles, Calif., whose present contracts will 
be executed by the Fulton mills. 

Jack C. Baldwin, president and manager 
of West Coast Bags, will continue as man- 
ager under the Fulton ownership, and the 
organization will be maintained largely with 
its present personnel. Otis G. West, who 
has been with the company 30 years, will 
become assistant to Mr. Baldwin. 


> 
@ TURTLE LAKE COOPERATIVE, 
Turtle Lake, Wis., has installed a 75-h.p. 
Blue Streak mill. 


NEW VITALITY PUBLICATION 

Vitality Mills, Chicago, has announced 
the introduction of a monthly house organ, 
the Vitality Tip Sheet, which will go to the 
company’s entire dealer organization. De- 
voted largely to dog food merchandising, 
the new publication will carry photographs 
of dealer displays, store arrangements, and 
other sales ideas. 


Recommend 


RYDE’S 


CALF FEEDS 


Calf raisers have preferred Ryde's calf feeds for 35 
years ... they know they can depend on Ryde's uni- 
form quality at lower costs. Sold through dealers 


exclusively, 


Recommend YD E 


----IN THE RED DOTTED BAGS.... 


Cream Calf Meal 


for gruel feeding 


& Cream Calf Flakes 


for dry feeding 


RYDE & COMPANY 


5425 W. ROOSEVELT RD. 


CHICAGO 50, ILL. 
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Brokers 


FEED 


INGREDIENTS 


Uf 555 Dwight Bldg. 


KOELSCH 


Uff Grain & Flow Exchange 
BOSTON } 


HANcock 3115" 
GRAIN CO. 
K 
| HENDY 
Dy Chamber of 
BUFFALO 
MAdison 2323 
SS 


FEED CO, 


NELLIS 


405 Merchants Exchange 


ST. LOUIS 
CHestnut 1122 


vit. NELLIS 


3832 Bd. of Trade 


CHICAGO 
WABash 7322 


FEED CO. 


NELLIS 


KANSAS CITY | 
HArrison 1801 


ATFEED CO. 


OMAHA 
HAmey 1011 
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x CUSTOMERS EXPECT « 


to insure proper nutrition of livestock and poultry 


‘Lhe value of 10pINE for live- 


stock and poultry has long been. 


recognized by nutritional ex- 
perts. As a result, most manutac- 
turers are including 10DINE in 
their formula feeds, mineral 
mixtures and salt blocks. 

Farm animals, like human be- 
ings, need small amounts of 


IODINE EDUCATIONAL BUREAU, INC. 


1ODINE to prevent goirer and 
related conditions. In goiter 
arcas, IODINE Is a vital necessity. 
Elsewhere it is a sensible pre- 
caution. Your customers want 
1ODINE in the feed products they 
buy. They expect it! Make sure 
your lormula feeds and mineral 
mixtures contain IODINE. 


A complete line of PROVICO FEEDS is the 
Feed Man's an- 
swer to Profitable 
sales. Once they 


try — Growers 
BUY—PROVICO. 


Check the PROVICO DEALER PLAN 
and GROW with PROVICO. 


PROVICO FEEDS 


Phone Poplar 0200, Cincinnati 32, Ohio 


—Good Management 
(Continued from page 57) 


declares there is closer cooperation between 
farmers and merchants in his city of 11,000 
population than in most towns five or ten 
times its size. For example, a rural com- 
munity improvement program was recently 
inaugurated. Each community is eligible tv 
compete for a $500 first prize offered to th 
one which makes the greatest progress in 
1948. Tupelo service clubs such as th¢ 
Kiwanis, Rotary, and Lions, act as city part 
ners and help promote such projects a 
planting of more cover crops, communit, 
meetings, paintings of homes and _ 
buildings, and encouragement of rural yout! 
organizations like the 4-H or the Futur 
Farmers of America. 

“That’s an example of how merchants 
and that includes feed dealers, can get be 
hind a program to help out in a community,” 
Mr. Lyle pointed out. “But a fellow has tv 
be a worker as well as a joiner if he belong: 
to a civic organization like that.” 

All in all, the success of. a feed store rests 
upon the friendliness of its proprietor or 
manager—and his ability to make the best 
use of his time, Mr. Lyle believes. His own 
success—and he’s been operating his present 
store since 1940—would prove the wisdom 
of his own counselling. 


Lungren, Purina Salesman, 
Buys Ohio Feed Stores 


J. Keith Lungren, district salesman for 
Ralston Purina Co., St. Louis, and manager 
of a company-owned store at Gonzales, Tex., 
has purchased the Bashore Feed stores at 
Akron, Ohio, and Rochester, Ind., Purina 
officials have announced. 

Before joining the firm in 1941, Mr. 
Lungren was associated with Kraft Foods 
Co., Chicago, for three years. He was 
graduated from Iowa State college, Ames, 
in 1938. 

Active in poultry affairs, Mr. Lungren is 
vice president of the Texas Poultry Im- 
provement association, retail feed dealer 
representative on the Texas Poultry coun- 
cil, and vice president of the South Texas 
‘Poultryman’s association. 


Borden Co.’s Elsie Honored 
At Wisconsin’s Centennial 


A scroll proclaiming Elsie the Cow as 
“Dairyland’s Greatest Saleslady” was pre- 
sented to the Borden Co. bovine by Milo 
Swanton, secretary of the Wisconsin council 
of agriculture at the Wisconsin Centennial 
Exposition held in Milwaukee Aug. 7-29. 

Taking part in the exposition, Elsie and 
the Borden Co. were cited for moving more 
than $70,000,000 worth of the state’s dairy 
produce to market in 1947. Elsie and her 
bull calf, Beauregard, are now on a 10,000- 
mile tour, with stop-overs at the Michigan, 
Mississippi, Louisiana, and Arizona state 
fairs. 


@ JOHN M. HARRISON, EI Paso, Tex., 
has been named manager of Smith's Feed 
mills, succeeding J. Sanford Nail, who died 
recently. 
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SHELLBUILDER IS 
A PROFIT BUILDER 


TRIPLE SCREENED 


Shellbuilder 


_ PURE CRUSHED 


3 Sizes: 3 Bag Sizes: 
e Hen 80 |b. 
Pullet © 50 |b. 
Chick 25 Ib. 


60 LBS, NET 
Shellbuilder Co. 


HOUSTON, TEXAS 


SHELLBUILDER CO. 


HOUSTON, TEXAS 


Under one re0f 


Every Feed Ingredient You Want 
Conveniently Located for Truck 
Pickup—We Favor Legitimate. 
Feed Dealers 


GOOD STOCKS AT ALL TIMES 


CALF MANNA, LAB MIX, CONDENSED BUTTERMILK, 
CALCIUM CARBONATE, GRANITE GRIT, SANI-FLOR 
LITTER, DEHYDRATED PEAVINE AND SOYAVINE MEAL, 
DEHYDRATED ALFALFA MEAL, CODLIVER OIL CONCEN- 
TRATE, REGROUND OATFEED, DAIRY FEED, COLLOIDAL 
PHOSPHATE, FOX AND MINK FEEDS, DOG RATIONS, 
KILLER-DILLER RAT & MOUSE EXTERMINATOR, PEANUT 
MEAL, SOYBEAN MEAL, LINSEED MEAL, BREWERS 
GRAINS, MALT SPROUTS, DISTILLERS DRIED SOLUBLES, 
SKIMMILK, BUTTERMILK POWDER AND MILLFEED, BEET 
PULP, MOLASSES AND 44 OTHER COMMODITIES. 


FEED SUPPLIES, INC. 


3328 W. Cameron Ave. 
NORTH MILWAUKEE, WIS. 


Northern Supply Co., Amery, Wisconsin 


Large or Small 


The same IBBERSON efficiency goes into 
the building of Feed Mills, Elevators, etc., 
whether the job is large or small. 


Consult us without obligation and in con- 
fidence. Write for our FREE book. 


IBBERSON COMPANY 


Minneapolis, Minn 


Prnginecrs and Contractors 


PRACO 
A} Products 


VITA-MASTER 
men FOR TURKEYS 
AS POULTRY 


AND HOGS 


1. Praco Vita-Master, a complete vitamin concen- 
trate with liver and glandular meal and con- 
densed fish soluble base. 


W. C. PRATT CO. 


20 N. Wacker Drive 
Chicago 6, Ill. 


Please Send Me Details and Intormation 
on VITA-MASTER 
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New Feed Firm Organized 
at Hutchinson, Kansas 


A new feed manufacturing corporation 
has been formed by a group of Kansas 
ranchers and stockmen known as Yeast 
Feeds, Inc., with Homer Jacob, Valley Cen- 
ter, president. Other officers are Orval 
Otte, Great Bend, secretary, and Lloyd 
Odell, Peck, treasurer. 


Directors of the new company, which 
will produce a complete line of poultry 
and livestock feeds at Hutchinson, Kan., 
include: F. C. Brannan, Rozel; Fred H. 
Schultis and Wilmer Otte, Great Bend; 
William Betz, Bazine; Ben Seuser, Bison; 
and Roland Vogt, Sedgwick. 

@ CHELMER NEWBOULD, Sullivan, Ill., 
has opened a retail feed store at 13 N. 
Main st. 


E 


Premier Litter — Absorbs Quicker 
PREMIER PEAT MOSS CORP., 535 FIFTH AVE., NEW YORK 17, N. Y. 


4) 
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CALCIUM 


Independent laboratory tests 
prove ALDEN Calcium Carbonate 
has maintained uniform quality 
and purity for twenty years. 
That’s why mixers of top quality 
feeds specify ALDEN. 


IOWA LIMESTONE COMPANY 
Des Moines, Iowa 


Tested-Proved Purity 


Washington Plans Junio: 
Poultry Show Oct. 26-28 


Education will keynote the third annu.! 
Washington Junior Poultry exposition 
be held Oct. 26-28 at the Seattle Cir ¢ 
auditorium, John G. Wilson, exposition pr: -- 
ident, has announced. 

Among the firms who will present acti: » 
demonstrations at the non-profit show, whi. }) 
is open to the public, will be: Puget Sou d 
Power & Light Co., Albers Milling C., 
Fisher Flouring Mills, Washington Co- 
erative Farmers association, General 
Centennial Flouring Mills, Lederle Labo 
tories, Perry Bros., Washington Co-opce « 
tive Chick association, and Western Wa |) 
ington Experiment station. 

@ TRICO FEED MILLS, Minden, Net. 
has been incorporated by Harold War). 
Chicago, Ill., and J. R. McBride, Mind: ». 

@ ABRANS SEED & GRAIN, Abra: s, 
Wis., recently installed a 2-ton Blue Streok 
mixer. 


NEW MAGNETIC DISC BRAKE 

A new Stearns magnetic disc brake fur 
fractional horsepower application has been 
announced by the Stearns Magnetic Mf; 
Co., Milwaukee, Wis. The new series X-6)) 
brake is suitable for %, %4, %, % and 3, 
h. p. motor use and is designed along the 
lines of the standard Stearns brake products. 
Complete data and specifications are avai! 
able in bulletin 605-6X. 


CALUMET 


Weller Pat. 
No. 1944932 


De Cuwee 
CAUSE 
HAT TIPPING? 


Speaking of the Calumet Cup, the 
answer is “Yes.”’ Elevator operator 
all over the country are “taking of! 
their hats’ to the elevator cu) 
with the Logarithmic Curve desig) 
Naturally, for they are getting f-a-: 
greater capacity than could ever b: 
obtained from old style buckets, Th: 


CUP 


is scientifically designed for maximun: 
efficiency and capacity. [It scoops up supe: 
capacity loads in elevator boot and dis 
charges super cupacity loads from outle 
spout without backlegging. Can be space: 
closer on belt. Operates successfully ove: 
any sized pulley. No critical speed. Sturd) 
one-piece welded construction... heavie: 
gauge steel. 


SUPER 
CAPACITY 
ELEVATOR 


- smooth inside and out 
Does a better job 
stays on the jol 
longer. More econ 
omical, 


ASK YOUR 
JOBBER 
Or send for capa- 
city data sheet 


B. |. WELLER CO. 


327 S. LaSalle St., Chicago 4, Ill. 
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Cash Discount Policy Works 


Indiana Firm Clamps Down on Credit 


@ THE volume of credit business was get- 
ting out of line for the Steuben County 
Yarm Bureau Co-operative association of 
Angola, Ind.—so much out of line in fact, 
‘hat a right-about-face policy had to be put 
in effect to avoid losses and a heavy burden 
f accounts on the books. 

So the Co-op changed the terms to con- 
orm to a safe program without offending 
‘ts patrons by proffering a cash discount of 
) per cent for all accounts paid on delivery, 
vr 30 days net. That means no more credit 
dter 30 days. 

The results have pleased patrons, which 
he management claims is of utmost impor- 
‘ance to sustain good will. But in addition, 
: has reduced the number of credit accounts 
ippreciably, given the Co-op ample cash 
‘or operations, and cut down the office work 
{ handling accounts and collections. Ac- 
ording to George Anstett, manager for the 
our Steuben county branches, so many pa- 
rons have taken advantage of the new 
policy that $5,171 in cash discounts have 
oko during the first six months of FACED by a steadily —_ 

In its method of changing over to the nc ee ee 
ash discount policy, the Co-op achieves conty Inaugurated a cash dis- 
the goal effectively by pointing out to each count policy which has found 
customer by personal contact and news- 


favor with both patrons and 
paper publicity that this sum saved by management. 


EFA-MEAL 


b IN PROTEIN and VITAMIN ‘A’ 
the equipment and the facilities to assure you of 


ARK VALLEY Alfalfa Mills have the experience, 
high-quality, uniform dehydrated alfalfa meal. 
Regular shipments the year around. 


LET ARK VALLEY BE YOUR SOURCE i 


17% and 20% Dehydrated Alfalfa Meal ... 
Guaranteed Vitamin “A” Content . .. always 
uniform. ARK VALLEY Sun Cured Alfalfa Meal, 
13% and 15% Protein . . . any grind you need. 
Hi-grade Baled Alfalfa Hay. 


Hutchinson, Kansas 
MEMBER 


Alfatia Meal cy 
tor 


National Hay Association 
heeds 
Grain & Feed Dealers National Assn. 


Air Mail... Write ... Wire 
, ARK VALLEY ALFALFA MILLS, INC. 
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farmers is a big item for them; that as credit 
it is available through “loaning institutions,” 
and that even if it costs 7 per cent interest 
for 30-day loans, the saving is more than 
enough to pay this interest. 

For example, patrons are told that on a 
purchase of $100 worth of feed or custom 
grinding service, the cash discount amounts 
to $2, while the interest on this amount for 
30 days is only 58 cents, or a profit of 
$1.42. The policy is made even more at- 
tractive to the patron by telling him: “So 
you can see that this is one case where you 
can make money by borrowing money.” 

It is emphasized too, that the association's 
terms are 30 days net, and if the account 
is not paid within 30 days, no more credit 
can be extended until it is paid. This kind 
of publicity also strikes a responsive chord 
with the banks or other loaning institutions, 
and the method of classifying these agencies 
from which loans can be obtained eliminates 
any vestige of favoritism or discrimination. 
The plan works. 

@ GEORGE HARNER, Swea City, Iowa, 
has been elected president of the newly 
organized Farmers Co-operative Elevator Co. 
A. E. MILLER NAMED MANAGER 

A. E. Miller has been appointed manager 
of the Columbus, Ohio, branch of the Hud- 
son Equipment Co., Chicago, it has been 
announced by a company spokesman. Mr. 
Miller was associated for many years with 
the firm’s Chicago office, serving the hard- 
ware farm implement and supply, lumber, 
feed, and seed trades. 


Pedelty Blower Company 


BUILDERS OF VORTOCOSE BLOWERS 
MASON CITY, IOWA 


Move Material With Air 
—We Do It Better 


PEDELTY - VORTOCOSE 


BLOWERS 


For 


Attrition Mills—Hammer Mills 
Tankage, Lint and Cotton 


Hull Blowers 


Sack Cleaners—Sackers 
Floor Pits—Metal Cut-Offs 


Metal Pipe Lines 


Grain Blowers—Car Loaders 


Sawdust and Shaving Blowers 
Collectors and Condensors 


| 
4 
| 
) 
) ALWAYS UNIFORM = 
\ ee 
\\ 
\ 
| 
% 
| 
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Annual Report Shows Drop 
In Net Profit for Arcady 


Following the general trend in dressing 
up annual reports, Arcady Farms Milling 
Co., Chicago, has just issued a statement of 
its operations for the year ending May 31, 
1948. The 12 page printed brochure is done 


in attractive red, yellow and black colors 
and gives a clear and concise statement of 
the position of the corporation. 

W. D. Walker, president, reported to 
stockholders that while gross sales in dol- 
lars declined only slightly ($17,725,950.97 
in 1948 compared to $18,549,886.17 in 
1947) lower net profits resulted due to the 
15 per cent volume reduction plus increase 
in selling, general and administrative ex- 


Frank Greutker 
Jack Bowling 
Chris Greutker 
Burt Newell 


GREUTKER 


INCORPORATED 


Chamber of Commerce Building 
Buffalo 2, New York 


Specializing in 
FEED INGREDIENTS 


for the Mixing Trade 


OFFICE PHONES 
MOhawk 7766-7-8 
Teletype BU 209 


CALL 


MOhawk 6055 
MOhawk 6032 
MOhawk 2177 
MOhawk 7766 


3 GREAT DRIED 
(Condensed-Redehydrated) 
FISH SOLUBLE PRODUCTS 


SOL-TRATE 

Highest Concentration Condensed 
(Redehydrated) Fish Solubles 

B Complex and Amino Acids 

Guarantee: 32% Protein—50 Micros Ribo. 


FIS-SOL 

40-60 

40% Condensed Sardine Dried Fish 
Solubles—60% Dehydrated 

Alfalfa Meal 

24% Protein 


FIS-SOL 

40-60 

40% Condensed Sardine Dried 
Solubles—60% Soya Bean 


il Meal 
36% Protein 


PERSONALIZED FEED IMPROVEMENT SERVICE 
THE BANKERS SECURITY BLDG. 
— JUNIPER AND WALNUT STREETS 

"PHILADELPHIA 7, PENNSYLVANIA 


elize 


What's the 


of your business 


%* The Quality Quotient of your business has 
a great deal to do with how well you prosper 
...for in these days quality counts. Your 
customers demand, above all, quality... 
quality of product, quality of service, quality 
at a price. 


Ultra-Life Laboratories help their manu- 
facturers help themselves to more business 
by a program of quality that starts with top-. 
notch feed formulas, and runs the gamut of 
free advertising helps, service helps, 
specific problem helps, etc. 


We have helped improve the quality 
quotient thus the prosperity, of hundreds of 
feed manufacturers. Write us today... 
learn what we at Ultra-Life have done to 
help others, and what we can do for you. 


‘Ultra-Life Laboratories, Inc 
st St. Louis, Illinois | 


penses. The volume reduction can be at 
tributed to a decrease in the number o 
animal units on farms, Mr. Walker point 
out. 


The corporation reported net income «| 
$380,643.19 in its 1948 report compar. d 
to $568,181.89 a year ago. The 1948 nit, 
however, was greater than that of 19-6 
which was recorded as $370,398.00. Te 
report also shows that the ratio of curre it 
assets to current liabilities which was 2.5 
to 1 as of May 31, 1947, had increased + 
4.25 to 1 as of May 31, 1948. 


Nopco Gives Annual Awar: s 
For Employe Suggestions 


Winners of annual awards for the th:ce 
best ideas submitted in the past year uncer 
the suggestion plan of the Nopco Chemical 
Co., Harrison, N. J., have been announevd 
by Charles P. Gulick, president. Top pri:e 
of $200 went to Elmer Heydt, Nutley, N. |., 


who suggested a means of power conser\ 1 
tion. 


Richard Van Saders, Maywood, N. 
received second prize of $50 for a sugges- 
tion which resulted in the purchase of a 
spare piece of equipment which has proved 
valuable. The $25 third prize was awarded 
to Martin El Toohey, New York City, who 


proposed a liquid level indicator for certain 
tanks. 


The suggestion system has been in opera: 
tion at Nopco since 1943 and has boosted 
employe morale, Mr. Gulick said. The an- 
nual awdrds were made in addition to those 
paid at the time when the ideas were 
accepted. 


“We have enjoyed The Feed Bag for a: 
many years as we have been in busines: 
here. Before that even, I guess. We hav. 
usually been attracted by the fine photc 
graphs you have had on your front cove: 
Your August issue, though, is an exception 

“Most fairs will not allow a bull to be 
led on the grounds without a rigid staff. A 
look at this big Holstein fellow being le: 
by this young man with a loose chain 
well, it just sends shivers up my spine! 


“Apparently this bull is behaving well a 
this time but no one knows when any dair: 
bull may become ‘tuff’ and with nothing t: 
keep the bull away from him, this ma: 
would be entirely at his mercy.” 


L. H. Fairchild 
Hill Feed Co. 
Lincoln, Nebr. 
@ STANFORD FEED & SEED STORE 
Montgomery, Ala., is now located at 201 
Monroe st. 
@ AGGELER & MUSSER SEED CO. 


Los Angeles, has completed a new office 
and warehouse in San Diego, 
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New Purchasing Agent 


WHEAT MIXED FEED 
for 


Poultry-Dairy Cows-Pigs one bag” 


EXCELSIOR MILLING COMPANY 


Minneapolis e Minnesota 


| 
| 
“All in 


ATTENTION Feed Manufacturers... 


™ Meee | CANADIAN REFUSE SCREENINGS 
aoe HALLET and CAREY Co. 


Sheldon (Gordy) Gordinier has been Grain Exchange Building 
named purchasing agent of the commercial Minneapolis 15, Minnesota 
feed department, Russell-Miller Milling Co., 

Minneapolis, it has been announced by Members: 


Chris Miller, division manager. Succeeding American. Feed Manutacturers Association 
K. W. Lawson, who resigned, Mr. Gordinier 


has been with the firm since 1937, except The Grain and Feed Dealers National Association 
for four years in the armed services, where 
he attained the rank of lieutenant command- 
er, Since 1945 he has served as assistant 


purchasing agent. KNOW THEM BY THEIR BRAND TRY THE NEW 
New Holland Co. Sets Up §=DEVOLD DRY D3 
Three Midwest Branches RED BRAND 


Three branch warehouses have been es- TANKAGE 
tablished in the Midwest by the New Hol- BONE MEAL 
land Machine Co., New Holland, Pa., SS eee 
George C. Delp, president, has announced. [ QUALITY IN FEEDS IS ECONOMY IN FEEDING | 


They are located in Minneapolis, Des —E a4 
Moines, and Kansas City, Mo. z ROVE ALL FEEDS 


The Minneapolis branch will serve Min- 


nesota, and South and North Dakota, and =. HOLD FAST 

the Des Moines warehouse will handle deal- TO THOSE 

crs in Iowa and Nebraska. Both have been 7 GOOD 
set up by Howard Downey, midwestern —. WHICH ARE 


regional sales manager. 


il 


Richard F. Reid, southwestern regional W 
sales manager, has established the Kansas RED BRAND 
City branch, which will serve Missouri, : +e proved good for feeds 2 
Kansas, Oklahoma, and Arkansas. excellence 
Each warehouse will serve as a storage To hold fast tts ¢ rage z 
place for New Holland equipment and com- of quality is our continuing = = 
plete lines of spare parts. s 


pledge to our customers. 
MARKET NEW FEED COMBINATIONS 
The Amburgo Co., Philadelphia, Pa., has 
announced introduction of a new combina- 
tion of feed ingredients, which incorporates 
40 per cent condensed dried fish solubles " oF 
with 60 per cent dehydrated soya bean meal. ie T\ /7 
Amburgo officials, who worked with the ae 
Valley Dehydrating Co., Kingsbury, Calif., : WILSON Co. 
in developing the new product, said that 
previously this combination had only been Chicege Kansas City les A 


ngeles 
done with dehydrated alfalfa meal. Oklahoma 


147-P Varick St., New York 13, N.Y. 
pEDER DEVOLD OlL 
Division of CHAS. L. HUISKING & CO., INC. 
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For Poultry Feed “D 
| May we suggest 
euald | 
| D Dry D3 
It beats the rest. : 
Gor Vitamin Oils 
It is told 
Millers ash quichly 
Give me Devold’s 
a What else can we say? 
1 Write for folder today! 
: 


FEED GRAINS .. . 


FOR THE FEED TRADE 


MULLIN & DILLON CO. 


Reliable Grain Merchants 


Main Offices — Minneapolis 
Telephone Main 3384 


"Better Feeds and Seeds For 
Northwest Needs’’ 


LAN 


LAND O’ LAKES 


CREAMERIES, INC. 


FEEDS SEEDS FERTILIZERS 


2201 N. E. KENNEDY + MINNEAPOLIS 13, MINN. 


4 


1 Blue Ribbon COST 
CALCULATOR — en- 
' ables you to figure your 
' bag cost per ton of 
product, quickly, ac- 
curately. Sent without 
i obligation along with 
Blue Ribbon Bag Price 
] List. Write today to 
1 Dept. FB. 


@rraat BAG & BURLAP CO. 
4515 S. Western Blud., Chicago 9, Lil. 
Plants at West Burlington, la., Chicago, Il. 


e14e 


HEADQUARTERS 
for these 
FAMOUS 
“PROFIT” Brands 


Mt. Airy Gran-I-Grit . 
Pilot Brand Oyster Shells 
Armour Meat Feeds 
Gorton A & D Feeding Oils 
Clear Quill Livestock Mineral 
Blatchford’s Products 
Clear Quill Poultry Concentrates 
Leader Peat Litter 
Fish Meals 
Nopco A&D Dry Vitamin Products 
Small’s Dehydrated Alfalfa Meals 
Waterloo Hog Feeds 
Linseed — Cottonseed — Soybean 

Meals 
Servall Stazdry Poultry Litter 
V-C Phospho-Tobacco Fertilizers 
Royal Oak Charcoal 
Blue Ribbon & 

Western Condensed Buttermilk 
Anderson Chick Boxes and 
Hatchery Supplies 


Waterloo Mills Company 


Manufacturers and Wholesale 


Distributo 


WATERLOO 


Virginia Repeals Clause 
In Feeding Stuffs Law 


A modification of the Virginia feedin; 
stuffs law in reference to adulteratio: 
of concentrated commercial feeding stufi 
should be of special interest to feed mani 
facturers, the state department of agricu 
ture and immigration has announced. 

The Virginia general assembly during i 
1948 session repealed the exception as pr 
vided by the law under chapter 69 
amended by the act of the general assemb! y 
of 1916. 

The paragraph on adulteration now reac.: 

“1. Adulteration—Be it enacted by tle 
general assembly of Virginia, That for tle 
purpose of protecting the people of the 
state from deception and fraud in the pu- 
chase of concentrated feeding stuffs intende | 
for the use of domestic animals and pou 
try, it shall be deemed to be unlawful an! 
is in violation of the provisions of this ac: 
for any manufacturer, agent, person or di 
tributor to manufacture, store, sell, offer «: 
expose for sale any concentrated commercii! 
feeding stuff, which has been mixed or adu! 
terated with oat hulls, peanut hulls or shells, 
cottonseed hulls, flax plant byproduct 
screenings refuse, or with other material 
injurious to domestic animals or to poultry. 


Illinois Poultry Group to 
Meet Sept. 22-23 


The annual convention of the Illinois 
Poultry Improvement association to be held 
at the Pere Marquette hotel, Peoria, Ill., 
Sept. 22-23, will again feature the R. O. P. 
cockerel auction, the program committee 
has announced. Martin Potratz of Dr. Sals- 
bury’s Laboratories, Charles City, Iowa, 
will be the auctioneer. 

Dr. Cliff Carpenter will be the master of 
ceremonies at the annual banquet. Speakers 
at the general sessions who have been an- 
nounced include: Clyde Hendrix, Pillsbury 
Mills, Clinton, Iowa; Sam Harrod, Illinois 
assistant attorney general; Dr. H. M. Scott, 
University of Illinois; E. F. McDonnell, 
Arcady Farms Milling Co., Chicago; and 
Noel Shaver, president, International Baby 
Chick association. 
FEED BAG 


“Some of the farmers are really getting 
impatient for their new machinery!" 
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Back In The Fold 


LLOYD N. CASE 


Lloyd N. Case has been reappointed sec- 
ietary of the Colorado, Grain, Milling & 
teed Dealers association according to an 
announcement by H. E. Lague, Monte 
\ista, president of the association. Mr. Case 
has long been active in trade association 
work and served as secretary of the Colo- 
1ado group for a number of years. Since 
his resignation last November the post has 
heen filled by Miss Eileen Runner who re- 
cently gave up her job to become the bride 
ol Gerald Walker, a student at Colorado 
A & M college. Headquarters offices for the 
association have been transferred from Fort 
Collins to 325 Kittredge bldg., Denver 2, 


Colo. 


Two Firms Expand Soybean 
Plants at Decatur, Ill. 


The expansion of two soybean plants at 
Decatur, Ill., has begun by Spencer Kellogg, 
Inc., Buffalo, N. Y., and Archer-Daniels- 
Midland Co., Minneapolis. 

Kellogg’s new $3,000,000 solvent-extrac- 
tion unit will have a capacity of 500 tons of 
soybeans daily. This addition is part of the 
tirm’s $15,000,000 post-war expansion pro- 
gram. 

A project costing an estimated $2,000,000 
is planned by ADM, including a soybean vil 
refinery and the addition of a second unit 
later, 

@ 0. A. COOPER CO., INC., Humbolt, 
Nebr., is planning construction of a $50, 
(00 addition to its flour, cereal, and formula 
iced mills. 

@® FARMERS CO-OP., Story City, Lowa, 
‘as installed a new Jay Bee hammermill. 

\ 
® WILTON COOPERATIVE EX- 
-hange, Wilton, Wis., has installed a 1% 
ton Blue Streak mixer. 
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GET YOUR 


700 W: Root Street 


PHENOTHIAZINE 
FROM US! 


Recommended for WORMS in 
SWINE&PIGS SHEEP & GOATS 
POULTRY & TURKEYS 


Profitable and fast-selling. You can tie in 
with national advertising campaign to con- 
sumers. Write for attractive dealer offer. 


VAL-A COMPANY 


Chicago 9, illinois 


“DP” 


MADE 


LAST 


cups. 


THE FACT 
STILL REMAINS 


that 


SUPERIOR 
ELEVATOR CUPS | 


have 
GREATER CAPACITY 


and will operate more 
efficiently at less cost 
than other 


WRITE TO: 
K. |. Willis Corporation 
Moline, Illinois 


for names of distributors and capacity 
analysis form No. 20 


are 
STRONGER 
will 
LONGER 


elevator 


COTTONSEED MEAL 


CAKE AND PELLETS 


SOYBEAN MEAL 


PEANUT MEAL 


Cottonseed Hulls, Hull Bran, Ground Peanut Shells 


Wire or telephone us, collect, for delivered prices any destination 


On request, we will send you our weekly market letters with quotations. 


P. O. Box 700 


THE BRODE' CORPORATION 


Memphis 1, Tenn. 
Phone LD 271 


Special Trunk Line 
MAin 5065 


KEN MILLER 


FEED. 


AND 
INGREDIENTS 
FOR 


FEED MANUFACTURERS 


BECHER-BARRETT-LOCKERBY CO. 


563 Grain Exchange 
Minneapolis 15, Minnesota 


During Trading Hours 
MAin 6212 


P 
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ee 
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THE 
STANDARD 
OF THE 
INDUSTRY 


BRINGS YOUR ELEVATOR LEGS UP TO 
THEIR HIGHEST POTENTIAL CAPACITY 


PATENTED 


The scientifically built 
“Nu-Hy” grain bucket has won an 
enviable reputation among grain 


Lecus makes{ree elevator operators. It has saved 
your elevator — vital man hours, cut costs, 
leg. Write for our and has increased capacities where- 


Form 76. ever installed. 


Screw Conveyor Corporation 
PRODUCTS, 


719 Hoffman St. 


Hammond, ind. 


MINNESOTA 


GIRL FLOUR 
and finest 


MILL FEEDS 


Division of INTERNATIONAL MILLING CO. 


General Offices: Minneapolis - Mills: St. Paul 


BUYERS 


Bran, Shorts, 
Middlings, Red Dog 
and Mixed Feeds 


In Any Size Quantities 
Wire Us Your Offerings 


C. J. Martenis Grain Go. 


Produce Exchange @ New York City 


LABORATORY 
SERVICES 


Vitamin Assays 
Mineral Determinations 
Commercial Feed and 
Fertilizer Analyses 


WISCONSIN ALUMNI 
RESEARCH FOUNDATION 


P. O. Box 2059 
Madison |, Wisconsin 


AMBER 
LABORATORIES, Inc. 


Chemists and Consultants to 
the Feed Industry 


Complete Analytical Service 


3456 N. Buffum EDgewood 2-3515 
Milwaukee 12, Wis. 


CEREAL 


GRADING CO. 
MINNEAPOLIS 
Specialize in 


GOOD 
CORN and OATS 


For 
WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


MARDEN’S 


Genuine 
COD LIVER OIL 
With Vitamins A and D added 


POTENCIES TO FIT YOUR 
REQUIREMENTS 


MARDEN-WILD CORP. 
500 Columbia St. Somerville 43, Mass. 


CARUS MANGANESE | 


IN FEED 
STOPS 
PEROSIS 


Add Carus 
Manganese to 
Mashes you mix 


and sell. Stock Carus Manganese for those 
who mix their own. It’s the anti-perosis 
element absolutely needed in all growing 
and breeding mashes to prevent Perosis, 
short legs, short wings, parrot beak. Write 


for free bulletin and prices. 


CARUS CHEMICAL CO., 


CABLE ADDRESS “RAYBAR” 


TIDEWATER GRAIN 
COMPANY 


ESTABLISHED 1927 


Receivers © Shippers 
Exporters 
Export and Domestic 
Forwarders 


Members All Leading Exchanges 


Baltimore 2, Md. 
Chamber of Commerce 


Rourse Building 
Philadelphia 6, Pa. 


FERTILIZER 


for the 
FEED TRADE 


write 


UNION SERVICE 
COMPANY 


117 E. Wilson Madison, Wis. 


SWIFTIDE Blended Fish Oil 
Brewer's Dried Grains 


Linseed Meal © Malt Sprouts 
Mill Feeds 


CORN OIL MEAL 
CORN GLUTEN MEAL 
CORN GLUTEN FEED 
SOYBEAN OIL MEAL 


Deutsch & Sickert Co. 


741 N. Milwaukee St., Milwaukee, Wis. 


Fine for Starting Pigs and Calves 


DEMON 


Steamed 
Rolled Oats 


Des Moines Oat Products Co. 
Des Moines, Ia. 
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EFFECTS OF CERTAIN CULTURAL 

TREATMENTS ON ORCHARD SOIL 
Bulletin 493, Pennsylvania State college, 

state College, Pa. 


* * 


SOIL FACTORS INFLUENCING GRAPE 
PRODUCTION 
Bulletin 495, Pennsylvania State college, 
State College, Pa. 
* * + 
GROWING TOMATOES IN THE 
OME GARDEN 
Leaflet 124, Pennsylvania State college, 
College, Pa. 
REAT SEED GRAIN TO GET BETTER 
QUALITY AND BIGGER YIELDS 
Leaflet 124, Pennsylvania State college, 
tate College, Pa. 
* 
GRAIN TESTING EQUIPMENT & SUPPLIES 
Company bulletin GT-48, Strong-Scott 
\lfg. Co., Minneapolis 13, Minn. 
* * 


NON-ELECTRIC MAGNETIC EQUIPMENT 
Company booklet, Eriez Mfg. Co., Erie, 
Pa, 
* & 
POULTRY RESEARCH 
University of Georgia, Athens, Ga. 
* # 


FACTORS AFFECTING SEASONAL MILK 
PRODUCTION 
Bulletin 459, Maine Agricultural Experi- 
iment station, Orono, Maine. 
CONTROL OF MEXICAN BEAN BEETLE 
Company bulletin, U. S. Industrial Chem- 
icals, Inc., 60 E. 42nd st., New York 17, 
No 
* 
U. §. DEPARTMENT OF AGRICULTURE 
1948 YEARBOOK 
Superintendent of Documents, Govern- 
nent Printing office, Washington 25, D. C. 


COMMERCIAL FERTILIZERS 
Bulletin 516, Connecticut Agricultural 
Experiment station, New Haven, Conn. 
* * 
WHEAT SMUT AND WHAT TO DO 
ABOUT IT 
Pacific Northwest Grain Dealers Associa- 
tion, Inc., 647 Peyton building, Spokane 8, 
Wash. 
TRACE MINERALIZING 
Company booklet, Calcium Carbonate Co., 
222 W. Adams st., Chicago 6, Ill. 
@ IXONIA FARM PRODUCTS, Ixonia, 
Wis., is planning to build a new feed pro- 
cessing plant. 
NEW ULTRA-LIFE PACKAGE 
Ultra-Life Laboratories, Inc., East St. 
Louis, Ill., manufacturers of vitamin-mineral 
concentrates, have announced the introduc- 
tion of a new container for Ultra-Brand 
Poul-Centrate. The product is now packed 
in a colorful, heavy cardboard carton, and 
may be obtained in either 5 or 10-pound 
sizes, 
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DC 


BOB DOYLE 


Teletype CG 1466 
Phone Wabash 0028 


BILL CASSELMAN 


A, Inc. 


BROKERS 


Feed Ingredients and Grains 


JACK ANDERSON 


4006 Board of Trade 
CHICAGO 4, ILL. 


ALFALFA 
MEAL 


Sun-Cured and 
Dehydrated 


NATIONAL ALFALFA 
DEHYDRATING AND 
MILLING CO. 


LAMAR, COLORADO 
Merchants Exchange 


ST. LOUIS, MO. 


FEED 


BETTER Mill Machinery 


The Kelly-Duplex line is built to do 
dependable work, day in and day out— 
and you'll reap the benefits of bigger 


profits through lowered operation costs 
and more satisfied customers. A complete 
line of feed mill and elevator equipment, 
ruggedly constructed of welded steel for 


longer life and greater 
durability. It’s guaranteed 
for your protection. 


The Duplex Mill and Mfg. Co. 


Springfield, Ohio 


LATTIN 


Chamber of Commerce 
Buffalo 2, N. Y. 


COMPANY, Inc. 


Jobbers Feed Stuffs — Manufacturers Representatives 


SEA PEP 


327 So. LaSalle St. 
Chicago 4, Ill. 


| 
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| é 
‘ 
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Order a Mixed Car of 


i * Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran ana Middlings 


(Higher in Protein) 
€ 


2. TENNANT & HOYT Co. 


LAKE CITY, MINN. 


he 


= 
= 
= 
= 
= 
= 
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Brokers of... 


QUALITY FEED INGREDIENTS 


U. M. C. Calcium Carbonate — Feed Mixing Limestone 
Limestone Grit — Bentonite — Oil Meals 
Mill Feeds — Packing House By-Products 


UNITED FEED PRODUCTS CO. 
205 W. WACKER DR. CHICAGO, ILL. 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


FEED JOBBERS 
CHAMBER OF COMMERCE Distributors of: BRANCH OFFICE 
BUFFALO, N. Y. Hubinger (Keokuk) MIDDLETOWN, N. _& 


Corn Gluten Feed 


Kellogg's Hominy Feed 
CLO-TRATE PRODUCTS Hercules Dried Whey SUNSET BRAND FEED 


: (an exclusively milk product) 
Fortified Cod Liver Oil and — a Oil High in flavin. milk albumen, 
Vitamin A & D Feeding Oils Ps sy so and milk minerals. 
a ann 


Stonemo Granite Grit 
WRITE US FOR FURTHER INFORMATION 


CANE blacks! 


FOR FEED MIXING 


Gulf and ‘Atlantic, Seaboard 
LASSES COMPANY 


PHILADELPHIA 34, PENNA. 


e1ge 


“We have just received the 1948 edition 
of The Feed Bag Red Book. We have scan 
ned it over and it is better than ever.” 

P. T. Kistler 

By-Products Sales 

Publicker Industries, Inc. 


“We are moving the first of May an 
thought it best to give you the change i 
address, as I would not want to miss an 
issues of your very educational and vali 
able magazine.” 

G. L. Hess 
Morton Salt Co. 
Chicago, Ill. 

“We have just received our 1948 cop» 
of The Feed Bag Red Book, and think ; 
is excellently prepared, which is usually th: 


Afred F. Kemnitz, Mgr. 

Shelby Service Co. 

Shelbyville, Ill. 

¢ 
“J am a new subscriber to your maga 

zine and will say that I enjoy reading 11 
very much. It is very valuable in that it is 
rich in sources of material that we need 
out here on the coast.” 

C. F. Stretton 

P. O. Box 819 

San Carlos, Calif. 


Mathieson Chemical Names 


Nichols Board Chairman 


Mathieson Chemical Corp., New York 
City, has announced the appointment o! 
Thomas S. Nichols, president and chic! 
executive officer of the company, as chair 
man of the board of directors to succeed 
the late George W. Dolan. 

At the same time, J. C. Leppart, vice 
president, was elected a board member to 
fill the vacancy left by Mr. Dolan’s death 
and was named executive vice president. 

Named president of Mathieson in April, 
1948, Mr. Nichols served with the govern 
ment in World War II, including member- 
ship on the technical-industrial disarmament 
committee on chemicals. Mr. Leppart also 
joined the firm in April and was with the 
war production board during the last war. 
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RATES: 10 cents per word. Minimum 
charge $2.00. Positions wanted adver- 
tisements, not to exceed 25 words, 
$1.00, payable in advance. 


MACHINERY FOR SALE 


HAMMER MILL FOR SALE 
Has 50 HP motor—used only short time. 
Like new. Bargain for cash. Write BA-120, c/o 
‘he Feed Bag, Milwaukee 3, Wis. 


Feed Mixer for sale. 1 ton Haines upright 
:.iixer without motor, good working condition. 
“bingdon Milling Co., Abingdon, Illinois.. 


FOR SALE: 60 HP Buckeye diesel, % ton 
‘aines mixer, 50 HP hammer mill with motor 
.ad starter. Blue Streak corn cutter and grader, 
i” Sprout Waldron Attrition Mill with crusher 

magnetic equipment, 1 Burton mixer, 2 Wi- 
ona pneumatic systems. Write Box JU 12, The 
eed Bag, Milwaukee 3, Wisconsin. 


CORN CUTTER FOR SALE 
Cutter—grader—polisher—aspirator, 3000 Ibs. 
ver hr. A-1 condition, guarantee. Write LE-21, 

o The Feed Bag, Milwaukee 3, Wis. 


1—22” Diamond Huller Mill; 2—15 H.P. 
iectric motors with starter boxes; 1 corn 
‘usher and cracker; 1 drive shaft and pulleys; 
shaker; 1 elevator boot and pulleys for head 
id boot including necessary belts. A_ real 
argain. Must move it quick. Albert Zeeh, Wau- 
ka, Wisconsin. 
FEED MIXER FOR SALE 

One ton capacity—floor level feed has motor 
latest style machine—used short time. Write 
\.D-15, c/o The Feed Bag, Milwaukee 3, Wis. 


HELP WANTED 


Experienced feed store manager to operate 
diversified business. Give full particulars. Reply 
will be held confidential. Write Box AG 14, The 
Veed Bag, Milwaukee 3, Wisconsin. 


Elevator Superintendent for new 1,000,000 
bushel elevator in midwestern city. Must be 
familiar with grading, storing, mixing, condi- 
tioning wheat, corn, oats, soybeans. Excellent 
opportunity for man who qualifies. Write Box 
SE 21, The Feed Bag, Milwaukee 3, Wisconsin. 


BUSINESS FOR SALE 


FEED MANUFACTURING PLANT in south 
Georgia. Modernly equipped, raw products at 
your door. Sales now over half million year. 
Priced right, owner retiring. 509 Chamber Com- 
merce Bldg., Atlanta, Georgia. 

Successful feed mill in prosperous Indiana 
farming community including main building 
40x55, grinding and mixing facilities, good 1%- 
ton grain truck, modern 7-room house and ad- 
joining mill. Write Robert Jones, Young Amer- 
ica, Indiana. 


Grain elevator. Cement construction. 4 bin. 
10,000 bu. cap. Electric power. I.C.R.R. switch. 
Local man available. Blanche Muirhead, Plato 
Center, Illinois, 


MISCELLANEOUS 


Hatching Year "Round — All Popular Breeds 
*** U.S. Approved—Pullorum Controlled. Re- 
liable Source For Nutritional Research Labora- 
Hatchery, 860 West Jackson St., 

orris, 


UNIVERSAL YEAST 
Yeast enzymes are a great digestive aid in 
hog, poultry and dairy feeds. Rice Laboratories, 
Dassel, Minn. 


@ CHARLES B. GEORGE, McComb, 
Ohio, has taken possession of the Jones- 


boro Grain & Lumber Co., Jonesboro, Ind. 


SAFETY COUNCIL TO MEET 

The 36th National Safety congress and 
exposition, sponsored by the National Safety 
council, will be held in five Chicago, Il., 
hotels, Oct. 18-22, the program committee 
has announced. Sessions and expositions 
will take place in the Stevens, Sherman, 
Morrison, Congress, and La Salle hotels. 
further information can be obtained by 
writing George E. Burns, National Safety 
council, 20 N. Wacker drv., Chicago 6, Ill. 
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Commercial Fertilizer 
Sales Reach New Peak 


Consumption of commercial fertilizer by 
American farmers during 1947 was more 
than 15,000,000 tons and reached an all 
time high, *according to the annual report 
of the National Fertilizer association released 
by Maurice H. Lockwood, president. This 
means an increase for the ninth consecutive 
year, 

The above figure does not include raw 
phosphate rock, soft phosphate and colloi- 
dal clay, gypsum, or domestically produced 
basic slag. Were such materials included, 
the total consumption for 1947 would be 
well over 16,000,000 tons, Mr. Lockwood 
said. 

The 165,000 ton increase over 1946 i: 
significant because it marked a new peak in 
fertilizer consumption and reflected peace 
time demand for agricultural production 
rather than swollen war-induced demand, 
the association commented. About 98 per 
cent of the total 15,039,000 tons represented 
commercial distribution. Direct government 
distribution through AAA and TVA dur- 
ing 1947 was about two-thirds as great as in 
1946, and was at its lowest level since 1939. 


@ j. M. WESTWICK, Springfield, Ill., is 
the new manager of Erie Co-operative Ele- 
vator Co., Morrison, Ill. 
JOINS LATHROP GRAIN CO 

Warren A. Howard, a past president of 
the Texas Grain & Feed Dealers association, 
has become associated with the Lathrop 
Grain Corp. as manager of their Omaha, 
Nebr., office and 1,500,000-bushel elevator 
at Council Bluffs, Iowa. Mr. Howard was 
formerly with the Pearlstone Mill & Ele- 
vator Co., Dallas, Tex. 


YOUR GUIDE 
IS READY! 


You’ve never seen a 
catalog that can “hold a 
candle” to the New 
Burrows Buyer’s Guide. 
It’s different. Morecom- 
pact. Easier to order 
from. A complete source 
of quality Grain and Seed 
Testing and Handling 
Equipment and Supplies 

+ more than 500 items. 

SEND FOR YOUR FREE COPY TODAY 
Post card will do or clip ad to letterhead. 
BURROWS EQUIPMENT COMPANY 

1316-J Sherman Av., Evanston, Ill. 


TO HELP YOU SOLVE 
Your feed production problems in 


FORMULATION 

PLANT OPERATION 
LABORATORY 

SPECIAL ASSIGNMENTS 


C. W. Sievert and Associates 


12626 Ann St. Blue Island, Illinois 


FUTURES 


WHEAT 
OATS 


CORN 
RYE 


Let Us Show You How Hedging 
Can Protect You Against 
Market Fluctuation 


G. W. WINSTON 


Milwaukee Grain Exchange 


OFFICE EXCHANGE 
DALY MARQUETTE 
8-1738 8-0940 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, 


MINNESOTA 


JOBBERS OF FEED INGREDIENTS 
Distributors of Staley Soybean Oil Meal and Gluten Feed 


WILBER ‘FEED CO., INC. 


46-48 MARKET ST. 
JAMESTOWN, N. Y. 


Receivers, Shippers and Elevator Operators 
Consignments Solicited 


ELECTRIC STEEL ELEVATOR Division of 
RUSSELL-MILLER MILLING CO. 
MINNEAPOLIS, MINN. 
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Amber Laboratories 116 
Amburgo Co. 112 
Arcady Farms Milling Co 14 
Archer-Daniels-Midland Co. 72 
Ark Valley — Mills 111 


Armour & C 99 


Becher-Barrett-Lockerby Co. .................-.-------- 115 
Bemis Bro. Bag Co. 9-40 
Blatchford Calf Meal Co 2 


Borden Co. 
Brewers Yeast Council, Inc. 
Brode Corp. 
Brown-Forman Distillers Corp. 
Bunge Corp. 
L. Burmeister Co. 
Burrows Equipment Co. 


Calcium Carbonate Co. 


Capital Flour Mills 116 
Carus Chemical Co. 116 
Central Bag & Burlap Co. 114 
Central Mills, Inc. 24 
Cereal Grading Co. 116 
Chase Bag Co. 32 
Commercial Solvents Corp. ....................------ 26-49 
Corn Products Sales Co. 90 
Davis Enterprises, Inc. my 23 
Dawes Procacts 50 
Des Moines Oat Products Co. .................-..---- 116 
Deutsch & Sickert Co. .. 116 
Peder Devold Oil Co. 113 
Dings Magnetic Separator Co. ...................---- 122 
Donovan Feed Co. 107 
Doughboy Industries, Inc. ..................-..---------- 122 
DCA, Inc. 117 
E. F. Drew & Co. 56 
Dreyer Commission Co. 120 
E. I. du Pont de Nemours Co. .....................--- 75 
Eagle Roller Mill Co. 121 
Electric Steel Elevator 119 


Eriez Mfg. Co. 95 


Excelsior Milling Co. 113 
Feed Supplies, Inc. 109 
Flambeau Milling Co. 98 
Franke Grain Co. 12 
Fredman Bag Co. 122 
Fruen Milling Co. 12 
General Mills 47 
Greutker, Inc. 112 
Halibut Liver Oil Producers -.......................- 66 
Hallet & Carey 113 


Hardy Salt Co. 73 


Hendy Feed Co. 107 
Hiawatha Grain Co. 119 
R. R. Howell Co. 121 
Hubbard Milling Co. ey 97 
T. E. Ibberson Co. 109 
Iodine Educational Bureau .....................-..-.-.---- 108 
Iowa Feed Co. 120 
Iowa Limestone Co. 110 
Jacobson Machine Works 85 
Max Katz Bag Co. 120 
Kellogg Milling Co. 8 
Spencer Kellogg & Sons, Inc. .....................-.- 69 
Percy Kent Bag Co. 70 
King Midas Flour Mills 124 
Koelsch Grain Co. 107 
La Budde Feed & Grain Co. ....................---.-.-- 104 
Land-O-Lakes Creameries, Inc 114 
Lattin, Inc. 117 
Leary Grain Co. 120 


Lederle Laboratories -... 58 


Maney Bros. Mill & Elevator Co. —_............. 100 
Marden-Wild Corp. 116 
C. J. Martenis 116 
McMillen Feed Mills 35 
Merchants Creamery Co. 96 
Merck & Co., Inc. 16 
Midwest Burlap & Bag 98 


Mill Mutual Fire Prevention Bureau.............. 12 
Milwaukee Feed & Grain Co. ” 

Minnesota Linseed Oil Co. 
Morton Salt Co. 20 


Mullin & Dillon Co. 114 
Murphy Products Co. 123 
Herman Nagel Co. 52 


National Alfalfa Dehydrating & Milling Co.....117 
National Distillers Products Corp. 
National Food Co. 
National Molasses Co. 
Nellis Feed Co. 
Newsome Commission Co. 
New England 
Nitragin Co. . 
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Nopco Chemical Co. 65 


North Carolina Granite Corp. ...................-.-.-.- 77 
North East Feed Mill Co. ...................... 120 FE ED STU FFS 
Northern Milling Co. 12 
Northrup, King & Co. 92 Both Cash and Futures 
O & M Seed Co. 105 DREYER COMMISSION CO. 
Oyster Shell 99 (At it since ’92) 
414-415 Merch. Exch. Bldg., St. Louis 2, Mc. 
Board of Trade Bldg. Kansas City, M 
C. Pratt Co. 109 
Premier te Moss Corp. 110 
rovico Feeds 108 
Order Your 
Quaker Oats Co. 
104 K E L L P H 0 $ NOW 
ussell-Miller Milling Co. 71 *(Phosph 
phorus and 
Ryde & Co. 107 Call or write portant trace minerals) 
Dr. Salsbury Laboratories ...................--.-----.---- 30 IOWA FEED CO. 
618-620 Des Moines Bldg., Des Moi 
Savage, Inc. 37 s Moines g., Des Moines 9, Iowa 
Schultz-Baujan & Co. 46 = 
Screw Conveyor Co. 116 
Sea Board Sales Co. 120 


J. B. Sedberry, Inc. 61 
Seedburo Equipment Co. 
Shellbuilder Co. 
Sidney Grain Machinery Co. .................-....-..--- 89 


LEARY 


Siebring Mfg. Co. a 

Silmo Chemical Co. 50 

Sprout, Waldron & Co. 11-108 

tan ra nec. 

Gate 1023 GRAIN EXCHANGE. Minneapolis 

Strong-Scott Mfg. Co. 3 Bridgeport 1231 

Sunset Feed & Grain Co. 118 

Superior Packing Co. 120 

Tabor Grain Co. 121 + 4 

Tennant & Hoyt Co. 118 Feed Ingredients 

Tidewater Grain Co. 116 * 

Tobacco By-Products Co. 91 a Ki a 

Ultra Life Laboratories, Inc. ........................... 112 ‘a 

Union Service Co. 116 North East Feed Mill Company 

United Peed Products Co. ......................... 118 Mi lis 13 Mi , 
inneapolis innesota 

Val-A Co. 115 P wns 

Valley Co. 90 

Vi- 120 

Vitality. ‘Mills, Inc. 106 

Mills Co. 114 Ss A E M N E Y 

I. Weller 110 with 

AE. Bag Co. 101 

Western Cond Co. 81 

Whitmoyer Laboratories 79 

Wilber Feed Co. 119 ea 

K. I. Willis Corp. 115 

Wilson & Co., Inc. 113 

Winthrop Stearns, Inc. 13 

Winston, G. W. 119 

Wisconsin Alumni Research Foundation ....116 


Wisconsin Agriculturist & Wallace’s Farmer 7 
World Products Corp. 82 


National Farm Show Opens 
In Chicago, Nov. 27 


Farm implement and equipment dealers 
and distributors will have an opportunity 
to preview the second annual National Farm 
show in Chicago, IIl., on Friday evening, 
Nov. 26, before the Coliseum doors are 
opened to the public on the following day, 
Dell Rhea, exposition president, has an- 
nounced. The show will continue through 
Dec. 4. 

Invitations to the special showing will go 
out through exhibitors and will permit the 
trade to get a leisurely look at what’s new 
in farm machinery and equipment, Mr. 
Rhea said. 

@ KENNETH C. MOYER, Parshall, N. D., 
has been named manager of the Farmers 
Co-operative association's elevator, Cleve- 
land, N. D. 

NEW TYPE NEWCASTLE VACCINE 

Wene Laboratories, Vineland, N. J., has 
announced the production and distribution 
of a new live virus chick embryo type of 
Newcastle disease vaccine. Wene also pro- 
duces the killed virus type of vaccine. 


SOYBEAN MEAL ... MILLFEEDS 


LINSEED MEAL 
A. L. Stanchfield, Incorporated 


Wholesale Grain and Feed Merchants 
500 Corn Exchange Bldg. Minneapolis 


DRY VITAMIN 
5 


MARION, IND. 


NOWI-Buy SUPERIOR’S-PURE 


Digester Tankage 
Bone Meal —Bicod Meal 


Superior Packing Co. 


St. Paul, Minn. 


Meat and Bone Scraps ] 


COVERS 
TWINES INDIANAPOLIS, IND. 
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Bromfield, Steenbergh 
To Address Ohio Group 


Louis Bromfield, noted author and jour- 
nalist, and David K. Steenbergh, publisher 
of The Feed Bag, Milwaukee, Wis., are 
scheduled to address a meeting of the Ohio 
Grain, Mill & Feed Dealers association to 
be held the evening of Oct. 21 at Can- 
ton, Ohio, according to an announcement 
by C. V. Thomas, Columbus, association 
secretary. 

Mr. Bromfield operates a large farm in 
Ohio and his articles on agriculture have 
been the subject of considerable controversy 
Mr. Steenbergh is widely known in the 
feed industry and for over 20 years has 
served as executive secretary of the Central 
Itetail Feed association. 

The meeting will open with a 6:30 din- 
rer to be served at the Onesta Hotel and 
l'ob Hess, Ceres Supply Co., Massillon, will 
preside as chairman. 


New 4-Week Poultry Short 
Course Offered at Purdue 


A new four-week poultry short course 
will be offered this fall at Purdue univer- 
sity, Lafayette, Ind., Oct. 25-Nov. 19, re- 
placing the usual two-week school, short 
course officials have announced. 

The poultry department has pointed out 
that a more thorough discussion of funda- 
mentals and additional experiences in apply- 
ing basic ideas of poultry husbandry will 
be possible in this extended course. Per- 
sons who attend may qualify as national 
poultry improvement plan agents in flock 
selection and pullorum testing and as offi- 
cial graders under the federal-state egg 
marketing program. 

Several businesses are offering scholar- 
ships, which, in most cases, will pay the 
recipients $50 each toward expenses. Total 
costs for the school will amount to about 
$70, including a $10 enrollment fee and 
around $60 for living expenses. 

Applicants for the school must be at 
least 18 years old and have a good common 
grade school education. Persons desiring to 
attend the course or to establish a scholar- 
ship may contact the poultry department, 
Purdue university, or the State Poultry 
association, West Lafayette, Ind. 


Gaines Dog Foods Transfers 
Headquarters to Illinois 


Gaines Dog foods have moved their head- 
quarters from New York city to Kankakee, 
Ill., where their office address will be 157 
S. Indiana Ave., a company spokesman has 
announced. The company recently opened a 
new plant there, but will continue to main- 
tain the research center in New York city 
and the research kennels at Ridgefield, 
Conn. 

The company has also announced the 
appointment of Willis B. White as associate 
advertising manager to succeed C: A. Wig- 
gins, who has become sales and advertising 
manager of the Calumet Baking Powder 
division, General Foods Corp. 
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VERLE 6. DOLLAHAN 
Vice Pres. 
SPECIALIZING IN 


COUNTRY RUN 


GRAINS..... 

CORN...... 
SOYBEANS... 
OATS....... 

WHEAT..... 


GRAIN AND FEED cal 


WRITE, WIRE 
OR PHONE 
(2151-2161) 


LOREN LARRICK 
Secy-Treas. 


SPECIALIZING 
MILL FEEDS 
SOYBEAN MEAL 
LINSEED MEAL 
HOMINY FEED 
BREWER’S GRAIN 


TABOR GRAIN & FEED CO., SULLIVAN, ILL. 


CONSERVE 


GRAINS 


Increase 
Feeding efficiency 
with Balanced 


Shippers of 


A G L WHEAT, RYE, CORN and OATS | 
___ FEED WHEAT and FEED BARLEY 


FEEDS 


For all poultry 
and livestock 


EAGLE ROLLER MILL CO. 
New Ulm, Minn. 


ELEVATOR BELTING 


CHECK YOUR 
NEEDS. ORDER 
NOW. 


Atlas Belts 


They meet the require- 


ments of high speed schedules. In Elevator after Elevator, 
this Belting is proving extra length of life and extra 
bushels handled per hour. Longer life and lesser stretch 
make Atlas Belting cost less per year. 


""THE ELEVATOR AND MILL SUPPLY HOUSE" 


F. TA BOR Pres. 
| 
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Z, 
MINNEAPOLIS, MINNESOTA Meade 
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7939222939 
137979997 


95% 


OUR SG YEAR] the most powerrut 


PERMANENT 
MAGNET 


. CAN DO FOR YOU! 
BURLAP AND COTTON Select the place where you want to try out Dings 
VACUUM CLEANED FOR 


Perma-Plate Magnet. Let us know the applicable width 
and the depth of material burden. If above a conveyor, 


ECONOMY .. . PRINTED give belt speed. 
We will send you the proper type and size Perma-Plate 
FOR INDIVIDUALITY. Magnet, CARRIER CHARGES PREPAID. If it is not fully 


satisfactory . . . does not give constant, positive mag- 
netic protection to your products and processing equip- 


ment... SEND IT BACK! 
WHY WE CAN MAKE THIS FREE TRIAL OFFER 
= Here are a few of the features that make us confident our Perma- 
Plate Magnet will give you complete satisfaction. 


@ Tremendous Power @ Advanced Design © Highest Grade Alnico Used 
P @ No Operating Cost @ No Maintenance @ Easy to Install 
In Chutes, Over Belts, Etc. 
@ Used for Wet or Dry Materials 
@ Magnetic Permanence Guaranteed 
for Life of Installation 


PRICES ARE AS LOW AS $21 
FOR THE 4” WIDTH! 


Once you have used Dings power- 
ful new Perma-Plate, you'll know 
why we can make this “satisfaction guaranteed” 
offer. Write for your Perma-Plate Magnet NOW! 


e DINGS MAGNETIC SEPARATOR CO. 


Dings 4735 W. McGeogh Avenue 


“HIGH INTENSITY” Milwaukee 14, Wisconsin 


330 E. CLYBOURN STREET + MILWAUKEE 2, WISCONSIN 
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MURPHY’S MINERALS sell for as little as 
'% the price of minerals sold by farm-to- 
farm salesmen. Why not save your 
> customers this money and put the profits 
in your own pocket! 


“Don't This Profitable 
to Farm-to-Farm Salesmen... 


SPECIAL OFFER 


Now! For a limited time only the Murphy 
Products Company is making this special 
offer to your customers to help you build up 
a profitable mineral business: 

eH eee e 
With each ten bags of Murphy’s Concen- 
* trates, Calf Meal, or Livestock Minerals * 
« a customer buys, you are authorized to * 
give him, without extra charge, a 
« pound bag of Murphy’s Minerals. e 


EEE 


This special offer is being widely advertised 
on the radio in your community. Thousands 
of farmers are coming in for this offer, and 
feed dealers’ sales are booming. 


YOU'LL PROFIT TWO WAYS 


This special offer will not only help you create 
many new customers for Murphy’s Minerals 
... it will stimulate summer sales of Murphy’s 
Cut-Cost and Vig-O-Ray Concentrates, too. 

Your customers need Murphy’s Minerals. 
There is a serious shortage of essential min- 
erals in most farm rations today, and a lack 
of these minerals can cut down production 
of meat, milk and eggs as much as %—and 
cause costly breakdowns and disorders as well. 


Many of your customers are now buying 
minerals from farm-to-farm salesmen. Why 
let these itinerant salesmen take profits that 
belong to you? Murphy’s Minerals sell for 
about half the price of minerals sold by farm- 
to-farm salesmen—yet no better minerals can 
be bought at any price. Supply your cus- 
tomers with Murphy’s Minerals. You’ll save 
them money . . . and remember, there’s money 
for you, too, selling Murphy’s Minerals. 

Cash in on Murphy’s special offer, and give 
your sales a boost. If you are not already han- 
dling Murphy’s Concentrates and Minerals, 
write today about the Murphy franchise to: 
Murphy Products Co., Burlington, Wisconsin 
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KING MIDAS FLOUR MILLS 
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